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News

Brexit hiatus - infrastructure
and housing investment crucial

ore than four in five Lon-
don businesses say in-
creased investment in in-

frastructure is important for the UK
economy in the period between the
referendum and the start of Brexit
negotiations according to a new sur-
vey by ComRes for London Cham-
ber of Commerce and Industry.

The poll of more than 500 busi-
ness leaders found that those sur-
veyed agreed that in the current po-
litical climate, with formal EU talks
not expected to start before the end
of the year, increased investment in
housing and transport was impor-
tant for the London economy (82
per cent each).

Increased devolution of tax and
spending powers to London had the
support of 56 per cent.

LCCI chief executive Colin Stan-
bridge said: “This survey confirms
what we have been saying consist-
ently - that we need to act now to
safeguard the London, and the wid-
er UK economy, by building now for
a growing population.

“Major infrastructure projects
such as airport expansion in the
South-East, Crossrail, the night tube
and new fixed river crossings for
East London will bring employment
and in turn more revenues.

“As well as acting with pace to

More Brexit news

Middle market business - Economist forum

Q&A

Exporters exposed by Brexit

move major planning applications

to the next stage, we urge govern-
ment to take practical steps such as
reviewing the status of poor quality
land within the greenbelt to free it
up for much needed development.
“The Brexit environment cannot
be a period of excuses and inaction.
Itis a time to drive forward and cap-
italise on what is already a thriving

Kinshasa
calling

HE Robert Luzolanu
Mavema led a delegation

to London last month

and visited the LCCI. The
Minister of Planning, Budget

and Infrastructure for the
capital of the Democratic
Republic of the Congo
briefed Chamber personnel
on transport developments
in the fast growing city

of Kinshasa where a tram
system and ‘bendy buses’
are being considered to
address the huge commuter
traffic challenge.

economy.”
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New chairman at LCCI

London housing develop-
er United House Group, was
elected chairman of the London
Chamber of Commerce and In-
dustry at last month’s annual gen-
eral meeting held at the Worshipful
Company of Innholders in the City.
Adams previously headed up
LCCT’s property and construction
committee and is well known in a
booming sector for the capital - he
has led United House to become
one of the leading specialist devel-
opers, contractors, and investors in
the London housing market.

Tony Pidgley CBE, the creator
of the housing giant Berkeley, is
also a star name in the industry
and was re-elected as LCCI presi-
dent for a further term at the same
meeting. Geoffrey Riesel, who runs
taxi holding company Mountview
House Group, was elected deputy
chairman while Subhash Thakrar of
CBW Blackstone Franks was re-in-
stalled as deputy president.

Tributes were paid to outgoing

Jeffrey Adams, chairman of

chairman Mark Adams of the Profes-
sional Lobbying Company who served
a three-year term and deputy chair-
man Elliot Moss of Mishcon de Reya.

Value Dynamics LLP

Be the leader that gave your
business a competitive edge.

Apply the secrets of achieving stellar success.

www.valuedynamics.uk.com
Contact: alex@valuedynamics.uk.com

[Click/tap for more info]

Momentous

In his summary of the Chamber’s
progress during the last year LCCI
chief executive said that it had been
a momentous year during which
“we continued to grow in member-
ship despite increasing competition
and the background of a delicate
economic environment.

“We continue to do all that we
can to ensure that we remain rel-
evant, that members continue to
be able to make a wide range of
connections through their mem-
bership and that we deliver the ex-
ceptional level of customer service
rightly expected of us”

Stanbridge briefed members on
the property deal that had been ne-
gotiated for the Chamber’s city HQ
which he said would help ensure
that the LCCI was an organisation
fit for purpose in the 21st centu-
ry. “We are already transforming
our digital infrastructure and, in
the next few months, will have in-
stalled a new customer relationship
management system, followed by a
new website. This means our staff
will have the latest digital tools to
help make sure that we continue to
improve our core function - our
service to our members.”

Brexit

Turning to Brexit the chief ex-
ecutive noted that it was clear that
2016 would go down as the year
that the UK voted to leave the EU.
“What is not clear is what verdict
history will record on that decision.
The Chamber has been vocal on

the matter to ensure that the out-
come does not harm London and
especially London business. And
we hope to be more than just vocal
in the coming months with some
thought-out proposals for what a
Brexit deal might look like. Over

New chairman

joins LCCI top team
Papes -5

the summer we have held roundta-
bles with members trying to make
sure that we reflect what you the
members feel should be the pri-
orities — we have also conducted
some wider polling of the mem-
bership through ComRes. Our
plan is to have a Brexit manifesto
outlining what London companies
need in a new relationship with
Europe. Given that London voted
decisively to remain it is important
that government understands that
London’s needs post-Brexit could
be different to those of the rest of
the country. This vote has reem-
phasised the real if uncomfortable
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- property a key theme

“We continue to

do all that we can

to ensure that we
remain relevant, that
members continue
to be able to make

a wide range of
connections through
their membership
and that we deliver
the exceptional

level of customer
service rightly
expected of us.”

difference between us and the rest
of the country especially when it
comes to immigration policy. Re-
taining and recruiting talent from
outside these shores is the number
one issue to come out of soundings
of members. The vote to leave the
EU has I believe strengthened the
case for the capital to have greater
control of its own finances.”

The Chamber was delighted

therefore, said Stanbridge, when
Mayor Khan agreed for the need
to revise the report of the London
Finance Commission and its plans
for tax devolution. Both he and the
Chamber president (in his Berkeley
capacity) had been invited to join
the re-convened Commission.
Expanding our trade with the rest
of the world will, he said, become of
prime importance in the new cir-
cumstances and the Chamber was
keen to use its expertise in this area.

Consequences
Before thanking the board,
members and staff Stanbridge

Michigan motors

A trade delegation from Michigan
State in the US, home of General
Motors, Ford, Dow Chemical and
Kellogg, visited LCCI last month.

Mission leader Lt. Governor
Brian Calley (right) is

seen here with LCCI chief
executive Colin Stanbridge.

concluded: “Brexit is bound to
dominate politics for the foreseea-
ble future but this will not stop us
campaigning on other important
issues. We have done much work
on housing and we will continue
to do so, as we will on skills and
transport. There is a real danger
that Brexit will become an excuse
to prevaricate on issues such as air-

port capacity, Crossrail 2 and how
we build 40-50,000 new homes for
Londoners each year. The Cham-
ber will be doing its level best to
ensure that government both local
and national are well aware of the
consequences for the economy and
business of not tackling a whole
host of issues that are crucial to the
continued success of London.”
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Inside London’s
private jet airports

by Adam Twidell

ondon is Europe’s private jet
Lhotspot, seeing more private

jet traffic than any other city.
The combination of a world-leading
financial centre, growing economy,
and attractions for both tourists
and wealthy second-home owners,
creates a strong demand for the
time-saving, comfort and privacy of
air travel.

In 2015 there were over 90,000
private jet movements (a takeoff
or landing), in or out of London’s
airports, two of which feature in
Europe’s Top 10 busiest: Luton and
Farnborough.

But the choice of airports goes
well beyond these. The city’s sprawl-
ing size means there are multiple
gateways to choose from - at least
14 which serve the London area -
each offering something different to

the private aviation customer. And
while the decision on which to use
is sometimes swayed by location,
the choice can come down to other
factors too. Here is my take on Lon-
don’s airports.

London Heathrow

Even for passengers going
through Heathrow’s dedicated pri-
vate jet FBO (terminal facilities),
delays are often experienced on the
ground and in the air. Unless you are
transferring from an international
airline flight in a hurry, I would not
recommend Heathrow as a private
jet airport.

London Gatwick

As with Heathrow, Gatwick’s size
does not make it the most efficient
private jet airport. Navigating a
large international hub will always
take longer than at smaller airports.
However it does offer excellent, styl-
ish facilities to private jet users via
its FBO.

London City

If a City or central location is
your priority, London City is hard to

beat. It’s also very fast and efficient
- it even has a 90-second promise
for departure and arrival. But this
comes at a price, with higher land-
ing and repositioning charges (as no
aircraft are based there). The steep
approach and runway length does
make if off limits to some of the larg-
est private aircraft.

London Luton

Fast, cost-effective, and open
24-hours, its no wonder Luton is
the UK’s busiest private jet airport.
Many aircraft are based there, there
is a choice of private jet FBOs, and
the airport’s runway can handle pri-
vate aircraft of all sizes, from small
4-seaters, to privately chartered VIP
airliners. With good transport links
to the city centre, it is the smart
choice for many.

London RAF Northolt

Given its high-level security and
excellent facilities, RAF Northolt in
North West London is London’s offi-
cial gateway for Heads of States and
other VVIPs. Limited availability for
civilian flights used to be an issue,
but more slots are now opening up.

Its location and service are excel-
lent, but like London City, there are
usually repositioning costs to factor
in, which make it a more expensive
option.

London Biggin Hill

Biggin Hill is a private jet air-
port on the up. In 2015 it saw an-
nual growth of five per cent and is
proving popular again in 2016, with
increased opening hours. It offers a
vintage RAF atmosphere in its pri-
vate jet terminal plus low landing
fees. Its location is useful for South
London but can deliver traffic jams
and long ground transfers for those
looking to get across the city.

London Stansted

Stansted offers excellent FBO fa-
cilities and 24-access for private jets,
with plenty of space to handle the
largest of aircraft. But it lacks aware-
ness as a private jet airport, and is of-
ten regarded as too far from London
(when in fact it’s a similar distance to
Luton). Its a great choice for those
looking to access East London.
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Southend

Bought and upgraded by the Ed-
die Stobart Group prior to the Lon-
don 2012 Olympics, Southend is a
lower cost option than many of the
other airports. It might be consid-
ered too far out for many, but its lo-
cation makes it popular with Essex
or East London-based clients look-
ing to arrange private flights close
to home.

London Farnborough

Farnborough Airport in Sur-
rey, is one of the leading private
jet airports in Europe and popular
with those looking to make a big
impression. For striking architec-
ture, great facilities for all types of
aircraft, and increasing aircraft slot
capacity it’s hard to beat. Its down-
sides are distance from the centre
of London and more expensive
landing fees.

London Blackbushe

Also to the South West of Lon-
don, but offering a more cost-effec-
tive solution, is Blackbushe. A fleet
of 4-seater Citation Mustang small
jets are based there, so it is a con-
venient airport for small groups of
passengers, looking to use light jets,
for short European hops. Tucked
away and discreet, it proves popular
with high profile passengers looking
to move under the radar.

Fairoaks

Jet aircraft are limited by the short
runway at Fairoaks airport in Sur-
rey. However it offers good facilities
for those taking smaller journeys
in small propeller aircraft or heli-
copters. Likely to be amongst the
winners of the ‘fastest driveway to
runway’ prize, at Fairoaks it is sim-
ply a case of driving up the aircraft
steps, parking and spooling up the
engines.

London Stapleford
Nestled inside the North East
corner of the M25, Stapleford is an-
other short runway option. Its 24-
hour access make it a good option
for passengers happy to use the pop-
ular King Air twin propeller aircraft.

London Oxford

London Oxford Airport in
Kidlington is another airport on
the up, seeing a 11 per cent increase
in demand for business aviation in
2015. The airport can handle small

Cranfield

Oxford
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“In 2015 there were
over 90,000 private
jet movements in or
out of London’s
airports.”

and medium size jets and offers
cost-effective handling fees. A good
choice for the M40 corridor.

London Cranfield
Airport

Very discreet, Cranfield offers
airside access so passengers can
drive right up to the aircraft steps.
The airport is very busy during the
British Grand Prix at nearby Silver-
stone. But its location, 49 miles to
the north of London, limits its ap-
peal over the rest of the year.

Adam Twidell is chief executive of
PrivateFly
www.privatefly.com
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Your business

Who will deal with
your business if you

are incapacitated?

What happens if you are
incapacitated either physically,
mentally or maybe you are unable
to run your business for some
other reason. Who is going to
handle your business affairs?

If you have nothing in place for
such an eventuality, your
representative will have to go
through the expensive process of
applying to the Court of
Protection to allow them to deal
with your banks, suppliers,
employees etc on your behalf.
This is time consuming and risks
putting your business in jeopardy
because of the delays.

The answer is to a make a
Lasting Power of Attorney (LPA),
to give someone authority to act
on your behalf.

There are two types of LPA, one
to deal with your health and
welfare, and one to deal with
your assets and finances. It Is the
Assets and Finances LPA that will
allow your attorney to deal with
your business matters.

The first thing to do is to assess
your business and the need for a
power of attorney. It may not be
needed for some businesses, but
the vast majority of businesses
owners will need one, for
example, simply to access a bank
account on your behalf.

If you are in partnership or a
director of a company, check any
agreements in place such as
partnership or shareholder
agreements, or the Memorandum
and Articles of Association to
make sure there are no
restrictions on you appointing an
Attorney.

Next you need to decide the
best person to act as your
Attorney. This may be a fellow
partner or director, or a close
relative or friend.

Finally, you will need to have
the LPA drawn up and registered
with the Office of the Public
Guardian.

Once registered, the Power of
attorney can be used almost
immediately should you lose
capacity preventing unnecessary
delays and potential damage to
your business.

If the worst should happen and
you are unable to run your
business for any reason, you
know that your affairs will be
dealt with, until you can get back
to normality.

At Hodders Law we have experts
in the area of Making Lasting
Powers of Attorney. Contact us
to discuss how we can help on
08442 640 290

[Click/tap for more info]
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A 3-step
approach to
being secure

| am frequently asked “how do

I know when my information is
secure?”. People usually expect
an answer that combines a
software checklist and some
procedures to be followed. But
as every business is unique, with
different types of data stored in
different places, the answer will
be different every time. | always
ask three questions.

WHAT information do you
have? This defines the scope

of what needs protecting. It is
going to include client details
and what you are doing for
them, company financial details,
business strategy, HR records
and intellectual property.

WHERE is it stored? This
question can be the hardest to
answer as there may be copies
in different locations, all for valid
reasons. Think about paper
records, your T systems, the
Cloud services you use (such
as Dropbox and Salesforce), on
laptops, tablets and phones,
USB drives, websites and social
media accounts.

HOW is access controlled?

You need to ensure access is
limited to the right people and
key information would still be
accessible, even if your office
wasn't. As part of this process
think about data protection
requirements and risks posed
by cyber criminals and insider
threats. The UK Government’s
Cyber Essentials scheme

covers the IT controls you

need. Accompanying that with
effective training to deal with the
‘human factor’ involved in the
majority of security breaches,
will put you on the path to being
secure.

Helping you manage all the
security risks to your business

H e:ian.grey@
wadiff-consulting.co.uk

t: +44 (0)7941 188462
www.wadiff-consulting.co.uk

WADIFF

CONSULTING

[Click/tap for more info]
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Tramways - an
ongoing story

by David Senior

tury, the development of electric

tramways was a major preoccu-
pation of the London Chamber of
Commerce and its Electrical Trades
Section. Indeed the first electric tram-
ways in London were introduced by a
private company, the London United
Tramways. However over the years,
it fell primarily to the public sector,
particularly the London County
Council, to develop the major Lon-
don network, which was absorbed
by the London Passenger Transport
Board in 1933 and finally abandoned
in 1957.

In more recent years, the Dock-
lands Light Railway demonstrated the
potential of light railways in support-
ing new urban development in east
London and Tramlink showed how
a modern tramway, combining op-
eration on former railway lines with
street running in central Croydon,
could stimulate growing demand for
passenger services alongside buses
and urban railways.

I n the early years of the 20th Cen-

Demise
The story of the development of
tramways in Britain and Ireland is
the theme of a new book by Oliver

Green, research fellow and former
head curator of the London Trans-
port Museum. In Rails in the Road,
Green reviews the history of the
street tramway in Britain and Ire-
land, from its beginnings in South
Wales to its peak in the 1920s, its
disappearance from London streets
in 1952 and its virtual demise in the
1960s. Only the seaside tramway in
Blackpool survived.

Green then examines the grad-
ual re-appearance of the tramway,
commencing with the Manchester
Metrolink in 1990, followed by new
networks in Sheflield, Birming-
ham, Croydon and Nottingham
and, most recently, Edinburgh.
Even the surviving line in Black-
pool has been completely renewed.
Green sees the tramway as having
the potential to play a useful role in
urban development, but contrasts
the piecemeal investment in the
UK with the consistent renewal of
tramway systems across Germany
and their enthusiastic re-adoption
in France.

Investment
While welcoming what has been
achieved, he notes that each city
which re-adopted tramways had
its own reasons for its investment
and that a number of proposals for
tramway schemes in the UK failed

R AILS
IN THE
R RO, D

Rails in the Road by Oliver Green
is published by Pen & Sword
Books
www.pen-and-sword.co.uk

to reach fruition. He therefore ex-
presses some scepticism about the
degree of commitment to invest-
ment in new tramways in this coun-
try which could result in a nation-
wide network of new urban systems.
This scepticism is further justified,
perhaps, by the new Mayor’s re-
cent abandonment of plans for a
cross-river tramway link in central
London.

In Oliver Green, the tramways
have however found an able chroni-
cler of their colourful history — and
that of the working museums devot-
ed to re-creating their golden days.
His book is well illustrated in colour
and black and white, drawing on a
range of sources to illustrate a fasci-
nating and on-going story.

David Senior OBE is a past
director of LCCl and a former
chairman of the National Tramway
Museum

ifs University College becomes The London
Institute of Banking & Finance

eading financial education pro-
L vider ifs University College last
month become The London
Institute of Banking & Finance.
Following approval of the new
name by the Privy Council in June,
the organisation has now officially
changed its name to coincide with the
start of the 2016/17 academic year.

The London Institute of Bank-
ing & Finance is an internationally
recognised organisation delivering
financial education at every level,
including qualifications in personal
finance for young people, full-time
undergraduate degrees, specialist
certificates and diplomas and Mas-
ters degrees for senior professionals.
Its roots stretch back to 1879 when
it was established as the Institute of
Bankers.

To coincide with the organisa-
tion’s new name and brand, a new
website has also been launched.

Positive
Alex Fraser, Principal of The Lon-

don Institute of Banking & Finance,
said: “The response to our new
name from our students, members
and industry employers has been
extremely positive, with widespread
agreement that it provides clarity
on our purpose and speaks to our
breadth of provision across academ-
ic and professional financial educa-
tion.

“We aim to be a lifelong partner
for the industry and for those who
work within it, through the provi-
sion of outstanding education and
thinking, tailored to the needs of
business, individuals and society”

www.libf.ac.uk
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Middle market businesses - dealing with
Brexit and driving the UK economy

the European Union, creating

shockwaves across the world. The
months ahead are rife with uncer-
tainty, from the value of the pound
and the future of trade with the con-
tinent to the timeline of Brexit and
whether the United Kingdom itself
will hold together.

How well equipped is the UK mid-
dle market to deal with the uncertain
times ahead? A cheaper pound will
make imports more expensive, but
could be a boon for exporting firms.
Will the UK enter a new recession?
What is the Brexit timeframe and is it
indeed inevitable? Can business car-
ry on as usual until the activation of
the Lisbon Treaty’s article 50, which
would officially launch Britain’s di-
vorce from the EU? What happens
during the difficult negotiations over
the separation?

In June Britons voted to leave

Crucial
The ability of UK mid-sized busi-
nesses to weather the storm will be
crucial not only for the firms and

The
Economist

THE UK MIDDLE
MARKET FORUM

November 8th 2016
Renaissance St Pancras Hotel
Lenden

www.ukmiddlemarket.economist.com

their employees, but for the British
economy as a whole. Indeed, mid-
dle-market companies, with a turn-
over between £25 million and £500
million, are the backbone of the UK
economy, contributing over a third
of private-sector GDP, revenues and
employment  while representing
barely two per cent of all UK firms.

Yet business leaders must also
overcome the daily challenges of se-
curing growth capital, recruiting and
retaining skilled workers, keeping
abreast of latest technology chang-
es, perfecting internal management
structures and getting the tools to
expand abroad.

The Economist’ first Middle Market

Forum will gather policymakers and
the UK’s leading mid-market chief ex-
ecutive officers, managing directors,
founders and owners to discuss what
lies ahead for British businesses in the
wake of the vote for Brexit.

Ingredients of success
Key man John Timpson points the
way: “The day after the UK voted to
leave the EU our shops were still cut-
ting keys, repairing shoes and taking
passports photos. While everyone
seemed to be focussed on the prob-
lems caused by Brexit, in our shops
nothing had changed, the basic ingre-
dients of success remained the same.
“Whatever happens to the pound,
interest rates and taxation, business
success will continue to depend on
being the best at what you do and for
us that means turning out quality jobs
and providing great customer service.
“I am ashamed to say that I had
been running our business for 22 years
before I discovered the secret behind
great customer service. It is so simple
and so obvious, the only way is to trust

the colleagues who serve your custom-
ers with the freedom to look after each
customer in the best way they can.

We know it works, but only if you
have the right people, you don't se-
cure success by policing a process,
our company performance depends
on picking amazing people with a
personality”

At the forum you can hear from
John Timpson and other senior
business leaders including Anthony
Fletcher, chief executive of graze;
Kenny Wilson, chief executive of
Cath Kidston; Graham Cartledge
CBE, chairman of Benoy; Mark
Wilson of Aston Martin; Jon
Reynolds, co-founder of SwiftKey;
and Annette Doyle, UK managing
director of Trumpf.

LCCI members can benefit from
a 20 per cent discount on the
standard ticket price using code
LCCI/DC at checkout.
www.ukmiddlemarket.
economist.com

ADVERTORIAL

MASTA- over 30 years
of travel health expertise

Travels on the horizon?
Remember to check the
travel health requirements
for your destination(s) and
find your nearest MASTA
clinic by visiting www.
masta-travel-health.com
With over 30 years’ experience,
MASTA has close to 40 clinics
in London and the surrounding
area alone, and more than
160 clinics in total across the UK.
We have well established
partnerships with BUPA, Flight
Centre, Pharmacies and STA.
Combined with our clinics based
in NHS and Occupational Health
establishments we offer all
travel health services including
a comprehensive range of retail
products. We recommend that
travellers seek advice 4-6 weeks
prior to departure but we also
offer short notice appointments
as well as early/late in the day
appointments and weekends.
Quality underpins everything
we do in this complex and
constantly evolving area of

healthcare. Proven in travel
health but respected for more,
we also offer broader vaccination
services such as flu, pneumonia,
and meningitis to name a few
examples. Need to arrange an
on-site vaccination clinic for
occupational health purposes?
We do that too.

Did you know? All employers
have a corporate duty of care to
protect the health of employees
abroad, this includes adequate
preparation prior to travel and
support during and after their
trips away. Should a case come to
court, employers need a clinical
audit trail to demonstrate that
an employee has been advised to
have the correct vaccinations or
anti-malarials and received other
travel health advice. Refer your
employees through MASTA and
ensure that everyone has that all
important peace of mind.

H www.masta-travel-health.com
03301004200
enquiries@masta.org

mgm MAsta

proven in travel health
respected for more

www.masta-fravel-nealth.com

[Click/tap for

ore info]
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Latest reforms risk
more confusion for
business rates

By David Ford, rating director at
CVS, the business rent and rates
specialists

Efforts to improve the business
rates system risk backfiring as
changes being ushered in will make
appealing rates bills even more
complicated.

From the Draft Rating List, all
business occupiers will now know
the new Rateable Value (RV) for
their property, coming into effect
from 1st April 2017. Massive
increases in RVs across London and
the South East will lead to higher
bills. How can occupiers secure a
fair rates bill where a valuation is
inaccurate? The answer is to appeal
the valuation.

From 1st April 2017, appealing
your bill will involve a new 3 stage
process:

1. Check : The facts on which the
rating list entry is based are
confirmed or any missing or
incorrect information is detailed.
Maximum £500 penalties have
been introduced for the careless
or knowing provision of false
information.

2. Challenge: The rating list entry is
challenged including the basis of
valuation

3. Appeal: An appeal can be made
to the Valuation Tribunal (subject
to a proposed fee)

Ratepayers will need to set up an
online account to manage the
process. Rental data and supporting
documentation/information is then
submitted. On behalf of businesses,
CVS has recommended ways for
the Valuation Office Agency to
improve the proposed digital
service, specifically in terms of
format and process. As a result, the
system is better but is still far from
perfect.

Over the last 16 years, CVS has
helped clients to save over £700
million. With the right professional
advice, ratepayers can assess
whether their rateable value is
correct and they are paying the
correct amount. Now that the Draft
List is published, the sooner
businesses act, the quicker they can
be sure they are not overpaying on
rates.

While the business rates system
remains stubbornly complicated,
professional advice can cut through
the confusion and secure significant
savings for businesses.

e.info@cvsuk.com
www.cvsuk.com
t: 0800 043 9231

CVS

Business Rent & Rates Specialists

[Click/tap for more info]
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LCCI in the news

- . by Katharine McGee

ummer might traditionally be

seen as a slow time for news

but this has been far from the
case for LCCI in recent months.
During that time the Chamber hit
the front pages and generated ed-
itorial comment in the two most
widely read business newspapers in
the capital, and gave authoritative
views on trade post-Brexit on inter-
national television.

Just over a month after Sadiq
Khan settled into City Hall
the Chamber’s latest research
report — Living on the Edge — was
unveiled in London’s Living Room
with speakers from the FBU,
London Ambulance Service and
Metropolitan Police Federation
and an audience that contained an
impressive sprinkling of politicians.

Months of research and inter-
views with members of the
emergency services found that
more than half of London’s workers
in this critical community live
outside the capital.

Colin Stanbridge

The report was lead item on BBC
London Breakfast and a page lead
in the Evening Standard. The BBC
interviewed LCCI chief executive
Colin  Stanbridge and members

of the emergency services, while
London Live ran live with follow-up
coverage throughout the day of the
launch. The story also ran in Metro

CITYA,

BUSINESS WITH ITY

SIX AND OUT
THEBEST |
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Stancla%d ;
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Fair rates for business

THE London Chamber of Commerce and Industry (LCCI)
warns that nearly half of London companies are worried
about the revaluation of business rates due to be
announced in October. In the past six years, rates have
been calculated using pre-recession values. A reappraisal
against 2015 rent levels would help other parts of the
country but has the potential to hit London hard because
rental values here have continued to rise since the
economic crash. In these challenging, post-Brexit times, it
is the last thing London firms need to contend with.

As Rohan Silva says on the page opposite, establishing a
start-up or running a business is highly stressful. Perhaps.
as aresult of that, entrepreneurs have an unrivalled
ability to meet whatever obstacles are put in their way.
That is why, amid some hysterical postulations of
economic woe after the EU vote, most businessmen and
women have simply rolled up their sleeves and got on
with it. But that isn’t to say they don’t need a helping
hand, and the impact of a hike in the business rates they
pay must be considered very carefully.

Colin Stanbridge, the LCCI's chairman, has called on the
Government to ensure that the planned revaluation is
conducted in a transparent manner, which is the least
business-owners can expect. Rates must be fair, but also
be seen to be fair, so London can remain the great centre
itis for entrepreneurial excellence.

editions across the country, as well
as in regional newspapers and trade
publications.

Opportunity

Brexit has of course been the main
story since the referendum result
which came as a surprise to many,
not least because London voted in a
way that differed from the country as
a whole.

LCCI was among the first to
respond to the vote to leave the EU,
calling for the government and the
country to view it as an opportunity.

LCCI picked up on a PWC report
which identified London as “the

MARK SANDS

@MkSands

ALMOST half of London firms
harbour fears about the upcoming
revaluation of business rates,
according to a new survey.

Research carried from the London
Chamber of Commerce and Industry
found that 44 per cent are worried
about the new rates, which will
come into effect on 1 April 2017.

In a survey of 508 London business
decision makers ahead of the EU

CITYAM.

Almost half of London firms fear
business rates heing revalued

referendum, almost one in three also
said the cost of business rates was
hampering their ability to invest.

And 20 per cent said they pay
more in business rates than in rent.

LCCI chief executive Colin
Stanbridge said: “The government
must ensure that implementation is
done transparently and in
consultation with the capital’s local
businesses who are stumping up or
we run a very real risk of businesses
shutting up shop and moving out of
London.”

world’s greatest city for opportu-
nity” and LCCI policy director Sean
McKee was subsequently quoted on
the front page of City AM.

McKee was also quoted in the
Evening Standard warning new
Prime Minister Theresa May not to
“rush to turn off the tap of skilled
workers” The referendum has cast
the status of EU workers into the
spotlight with several media outlets
picking up on LCCI’s concept of a
London Visa. The idea was backed
in an Evening Standard editorial and
frequently referenced since in other
media including City AM.

International trade

The looming impact of Brexit
also gave the Chamber the chance
to showcase its expertise on inter-
national trade in the media. Deputy
chief executive Peter Bishop
appeared live on BBC World News
to talk about Britain’s export needs
post-Brexit and also gave his
opinion in the Evening Standard’s
business pages.

PETER BISHOP
London Chamber of Commerce

Peter Bishop

A huge amount of press interest
was also generated by what was the
Chamber’s largest-ever  overseas
trade delegation which saw more
than 50 companies from six coun-
tries visit the United Arab Emirates
last month - see report on page 14.
With 27 of the companies headed up
by female entrepreneurs and business
chiefs, the mission introduced them
to trading partners in an area where
the women in business community
is playing an increasingly significant
role.

Mission leader Peter Bishop was
quoted extensively in both English
and Arabic language newspapers and
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Gatwick data
spurs latest
runway push

JAMES NICKERSON
AND WILLIAM TURVILL

@nickersonjw & @wturvill

BUSINESS groups have jumped on
data showing Gatwick recorded its
busiest ever month in its 80 year
history to push for a decision on
aviation capacity.

Some 4.6m passengers travelled
through the airport in July, up 6.9
per cent year on year, while long-
haul jumped 23 per cent.

London Chamber of Commerce
and Industry chief executive Colin
Stanbridge said: “It’s great to see
our main airports are busier than
ever. London businesses have
repeatedly called for a decision on a
new London runway. The
government has long had the
information it needs to make a
decision, yet continues to delay.”

Meanwhile, a cross-party group
of 11 London councils yesterday
urged the Prime Minister to back
Gatwick expansion over Heathrow.

Mav the

interviewed on local news television
channels talking about the business
opportunities that he expected to
result from the trip.

Infrastructure

The Chamber continues to push
hard for infrastructure investment,
in terms of airport expansion, new
east London fixed river crossings, the
night tube and the need for careful
implementation of pedestrianisation
on Oxford Street.

There was widespread coverage
of the LCCI reaction to the night
tube including a front page in City
AM with the headline “Night Fever”.
Colin Stanbridge was quoted in
several outlets talking about the
night time being essential to London
as a 24 hour city.

LCCI policy manager Siwan Puw
was in demand for comment on the
plans for Oxford Street and was quoted
in a page lead in The Times as well as
City AM and the Evening Standard.

The Chamber also continued
to be vocal on the need for airport
expansion in the South-East with yet
another editorial, this time in City AM,
with the LCCI view that new runways
are needed at both Heathrow and
Gatwick. At the time of going to print,
the government decision had not yet
been made but the LCCI press desk
was gearing up for the announcement.

Katharine McGee is press and
media relations manager at LCCI

Your business

UNLOCKING London’s night-time'
economy will deliver a £3bna’year boost
to the capital, create 115,000 jobs, and
help protect London from the economic
shock of Brexit, a new report argues.

The research, which was compiled by
the Centre for Economics and Business
Research for EY and business group
London First, said the introduction of
the Night Tube, along with a relaxation
of licensing and planning laws, would
increase the capital’s attractiveness as a
hub for overseas businesses.

The Night Tubeis due to launchin a
week’s time after a year of delays.

UNight-time industriesinondon
already make up £41bn of direct and
indirectieconomic output and support
more than 1:25m jobs. According to the
report, thisis on track to hit £43bn and
1.37m jobs by 2030, but could be even
more if London becomes “a truly 24-
hour city”.

The report cautions that the launch of
the Night Tube must be part of a wider
strategy to fully support the
development of the 24-hour economy,
particularly around the key sectors of
logistics, delivery and healthcare.

London First’s director of policy John
Dickie wants to see the city's
infrastructure and planning laws
reformed, for example around

cloggedup during rush hours:
“There’s a sense of Londonbeing held
back by restrictions which made sense
in the 1950s but don’t really make sense
in the 21st century,” he said.
He added: “In Singapore there are
banks that trade on the same hoursin

il
longer and different shifts. To do that
you need to provide 24-hour transport
and you need to ensure licensing terms,
not just for pubs and clubs, but
sandwich bars and shops, allow them to
be open then.”

The report concluded: “London is

keep pace and, more importantly, if it is
see the full potential of a 24-hour
economy, the Night Tube must be just
the start of our journey.”

Colin Stanbridge, chief executive of the
London Chamber of Commerce, told
City A.M.: “Post-Brexit we’re going to
have to fight as hard as possible to
retain our position as the world’s
number one city.

“It’s hard to say you’re a world city
when the Tube stops running at
midnight or 1am. Your main, most
famous form of transport not being 24
hours is a blow to your city’s status.”

If you are in
business..

You need a
trusted expert
legal advisor

value our practical business advice

We can help you with:

Business Start Up ¢ Business Immigration

matters are second to none” - RKC Properties

At Hodders we are not just experts in business law, our clients also

Agreements ¢ Contracts « Employment Law « Buying or selling a business

“l instruct Sherine because her knowledge and vast experience on all my commercial

Callus on 08442 640 290 email business@hodders.co.uk or visit www.hodders.co.uk

Battersea ¢ Brixton ¢ Harrow e Mayfair « Park Royal « Wembley

[Click/tap for more info]
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Do you want to access a selection of business co-operation offers
made by European companies wishing to work with UK firms? Every
month Enterprise Europe Network publishes a Business Opportunities
in Europe Bulletin, which contains the latest co-operation offers from
companies across the EU and beyond. To find out more about this
issue’s listed overseas business opportunities or to subscribe to the
bulletin contact Enterprise Europe Network London at
europe@londonchamber.co.uk or 020 7248 1992.

Serbia ap
One of the largest m
and most reputable

distributors and importers of
pharmaceutical products in Serbia
wishes to import and distribute
new products in the UK. Their
products can already be found in
over 30,000 retail facilities across
Montenegro, Croatia, Albania,
Bulgaria, Bosnia, Herzegovina
and FYROM, as well as Serbia.
The company has more than 20
years of experience and is already
engaged in European trade, as
well as in trade with the USA

and Canada. They are looking for
manufacturers of high-quality
pharmaceutical products.

REF: BRRS20150914001

Russia
Distributor of bakery

equipment is seeking

to partner with manufacturers of

bread-making, confectionary and
oven equipment. The company has
a large network of clients all across
Eastern Europe, South Caucasus
and Russia. Products of interest
include kneading machines, dough
rounding machines, bread slicing
machines, ovens and other baking
equipment. They are willing to
introduce and distribute such
products to the Russian and
neighbouring markets.

REF: BRRU20151120001

Italy
Producer of high-quality

traditional Italian

Limoncello liqueur is looking for
distributors and agents who can
introduce their products to new
markets. They produce liqueurs
with traditional recipes from
the Amalfi coast and with high
quality products from the region
of Campania. They carefully mix

Cleanki/_

environmental services

Let your pest be our problem

FREEPHONE: 0800 056 5477 VISIT: cleankill.co.uk
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Overseas business opportunities

tradition, quality and technology
and have managed to create
aperitif liqgueurs of extraordinary
quality. Their drinks are made of
pure citrus fruits and aromatic
herbs. They are looking for agents
in the HORECA sector and
distributors with experience in the
field.

REF: 20100113028 BR

Lithuania

Company experienced -
in trading of used

construction, road machinery,
crashing machinery and other
relevant equipment seeks suppliers
of such products. The company is
already engaged in international
trade with a large number of
clients and partners and is looking
for suppliers of used construction
equipment and machines.

REF: BRLT20140926001

Poland

An electro-technical -
wholesaler, specialised

in the distribution of electronics
wishes to represent manufacturers
and producers of electronic
products in the Polish market.

The company already distributes
products, such as modular
equipment, amenities, frequency
converter contractors and other
relevant products.

REF: BRPL20141215001

Estonia

Company which operates -
in the field of e-health,
telemedicine, neuroscience and
e-rehabilitation has developed an
online speech therapy program

on a cloud-based platform

for cognitive assessment and
rehabilitation purposes. The
company is seeking a licensing
agreement with companies
experienced in dealing with
research institutions and
universities. They are interested in
seeing their products being used in
rehabilitation hospitals and clinics.
REF: BOEE20141223001

Republic of Ireland
Specialist in the
production of agricultural
equipment and wrought ironworks
manufacturing is looking for a
distributor in the UK. Their high-
quality products include animal
handling equipment, including
equine installations. The company
is keen to establish a commercial
agency agreement or a distribution
services agreement in order to

sell its products into the UK. Their
products’ stronger asset is their
quality and endurance, due to their
high quality steel and recycled
plastic.

REF: BOIE20160517001

Netherlands |
A Dutch manufacturer of

an innovative easy to use

shelf presentation materials for the
retail sector is looking for agents
and distributors in Europe. This
company had developed a plastic
product, which uses intrusion

and extrusion techniques and
helps reduce shelf maintenance
costs and amplify the shopping
experience. The system is easy

to use and simple to install and

is customizable. Their products
have met grand success in several
EU countries and especially in the
Netherlands.

REF: BONL20150702001

A French business from I I
Brittany, is producing

high quality jams and jellies
saffron-based with a slight iodine
taste, associated to variety of
unique flavours (Champagne,
Sauternes, Red pepper). This
company is looking for sales
representatives, agents and
distributors, who will introduce
their products in the UK market
and will distribute their products
to gourmet and delicatessen

businesses.
REF: BOFR20150224001

Belgium
Belgian design business is

looking for manufacturers

and suppliers of leather. This
company has developed their own
design and produces their original
leather slippers for kids, women
and men. Their products are sold
online but they are also distributed
in Belgium, France and Israel.
They are looking for producers of
slippers or leather items for the
production of their own designs.
REF: BRBE20151015001

France

Greece ol e
. ] —
Greek company with

experience in the
wholesale and distribution of
accessories, sewing products,
party accessories, as well as
ornaments and home accessories,
is looking for new suppliers of
fabrics, trimmings, fasteners and
other relevant products. They have
already successfully collaborated
with companies all over Europe,
such as Cyprus, Bulgaria, Hungary,
Romania and the Czech Republic.
They are willing to expand their
business by finding suppliers of
high quality products from the

UK, France, Italy and the Czech
Republic.

REF: BRGR20160705001
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Gateway to
South Asia

he British Sri Lankan Asso-
I ciation is organizing a trade
mission to Sri Lanka in Jan-

uary 2017.

The country is well established as
a trading and a trans-shipment hub
for south Asia. With a population of
21 million people and a geographical
location in South Asia, Sri Lanka is a
gateway to a market of over 1.6 billion.
It has a growing middle class with a
direct link with the UK through work,
study and a sizeable diaspora.

UK companies with a base in Sri
Lanka include Marks and Spencer
Clothing, HSBC, De La Rue Cur-
rency, GlaxoSmithKline, Standard
Chartered Bank and Rolls Royce.
Overall there are over 100 compa-
nies in Sri Lanka with UK affiliation
across a wide range of sectors.

There are particular opportunities
in the following sectors: education
and training, business process out-

“The country is well
established as a
trading and a trans-
shipment hub for
south Asia.”

sourcing, health, financial, tourism,
energy, aviation and maritime, man-
ufacturing, ceramics, seafood, coco-
nut, spices, teas, garments, gems and
rubber.

The mission is due to take place on

24-26 January 2017
www.brisla.org.uk
V.

BR SI'A

The British Sri Lankan Association

International

LCCI trade =

missions

¥ India: Mumbai, Bangalore
and New Delhi

Mon 21 - Fri 25 November 2016
Register your interest with

Ruma Deb

Tel: 020 7203 1949

Email: rdeb@londonchamber.co.uk

m Taiwan: Taipei

Tue 20 - Fri 23 June 2017

Focusing on food sector, drinks

and packaging related industries
Register your interest with

Vanessa Vlotides

T: 0207 203 1838

E: vvlotides@londonchamber.co.uk

UK & Europe.

With our specialist & professional drivers,
armoured Range Rovers, a fleet of top
marque saloons and over 500 high-value
asset moves in 2015, we have the
experience and the means to ensure

secure transportation across the

Call: 0203393 2004\'

Email: london@securitydrivers.co.uk

=/

SECURITY DRIVERS INTERNATIONAL LTD

Your partner for high-value asset transportation across the UK and Europe

Visit: www.securitydrivers.co.uk

Offices: London | Glasgow | Paris | Cannes

[Click/tap for more info]
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Eagles ready to soar in Abu Dhabi,

Peter Bishop’s
UAE Diary

tihad: fly to the world from Abu
EDhabi was the message as I

drove to the drop-off area at
Heathrow’s Terminal 4 last month.
With well over a hundred destina-
tions worldwide you certainly can,
but the UK cohort of a sizeable Eu-
ropean mission was actually flying
to Abu Dhabi, part of a six-country
mission totaling seventy-plus del-
egates and support staff, easily the
biggest LCCI-organised trade mis-
sion in recent times.

Photo: Lars Hentschel

A logic-defying Etihad A380 - how
can a plane that big be so quiet?
- covered the 3,500 miles in six
and a half hours, and we were in

the Emirate’s capital on schedule
to meet up with colleagues from
Belgium, Greece, Hungary, Italy
and Lithuania. The group covered
a wide range of sectors including
big contingents from construc-
tion, fashion and design, food and
drink, and ICT. Etihad was our
travel partner, with Duke’s Court
Travel our agent, and the whole
endeavour was supported by the

GOLDSMITH
CHAMBERS

GOLDSMITH CHAMBERS

Our team of public access barristers are
available to assist you directly with your
legal questions, with advice, drafting legal
documents or representation in court.

GOLDSMITH CHAMBERS

The Chambers of Anthony Metzer QC
Goldsmith Building,
Temple, EC4Y 7BL

Tel: 0207 353 6802
www.goldsmithchambers.com
Clerks@goldsmithchambers.com

European Commission under a
project called EAGLE - a tortuous
but appropriate acronym.

Topical

Sport is bigger than ever in the
Emirates and the object of massive
investment. November’s F1 Grand
Prix in Abu Dhabi’s stunning Yas
Island circuit was being trailed
during our visit while rising French
tennis star Lucas Pouille, a recent
conqueror of Rafa Nadal at the US
Open, had joined Roger Federer in
setting up a training camp in Du-
bai. Football though was especially
topical. We arrived just after the
national team had returned from
Tokyo, having beaten Japan in the
first round of qualifiers for the 2018
FIFA World Cup. Could this be the
start of triumphant march towards
qualification? If so it would be only
the second time ever, the first be-
ing in Italy in 1990. A reality check
came a few days later however
when the visiting Australians beat
their hosts by the only goal in the
match.

Investment in cultural institu-
tions is not neglected. Abu Dha-
bi’s Saadiyat Island, a virtually
routine mega-reclamation pro-
ject for this part of the world, is

=.o)

creating “the world’s largest cul-
tural district” with plans to have
a branch of the Louvre as well as
a Guggenheim museum. Dubai’s
opera house, run by Jasper Hope,
formerly of the Albert Hall,
opened in August with a perfor-
mance by Placido Domingo. Jose
Carreras tops the bill this month.
Indigenous culture features heav-
ily too and is clearly exportable.
It was announced during the
visit that Emirati film direc-
tor Ali Mustafa’s much-praised,
post-apocalyptic film The Worthy
will premiere at this month’s Lon-
don Film Festival, a return for the
director to the city of his birth.

Ecosystem
Trade and business though is the
bedrock of the Emirates. Expo Du-
bai 2020 - which features projects
valued at £4.7 billion - is just four
years away and though centred on
the commercial capital is an event
for the whole region. Latest news
on the fair is that the huge site,
alongside Jebel Ali, the world’s big-
gest freezone, will be transformed
into an ecosystem connecting busi-
nesses in logistics, tourism, real es-
tate and education after the event is
over. The plan fits Dubai’s strategy
to create a knowledge-based econo-
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Dubai and Sharjah 4

my which contributes to the UAE’s
diversification plans. Earlier this
year, Simon Clegg, British Olympic
team manager in Beijing in 2008
and highly involved in London
2012, was appointed chief operat-
ing officer and will play a major role
in helping to attract the expected
25 million visitors.

Clegg’s boss is HE Reem Ebrahim
Al-Hashimi who has been a UAE
government minister since 2008
and now doubles up as director
general for Expo. She is one of a
significant number of women in
top jobs and an indication of the
great strides the Emirates have
taken in championing equality
in the workplace - as we learned
from her in person in a special
session for mission members
run by the Links Group, high-
ly-respected local partnership
specialists in the region. The
equality message was backed up
by HE Raja Al Gurg, founder, 12
years ago, of the Dubai Business
Women’s Council whose doors
are open both for Emirati and ex-
patriate business women.

The Council was set up by the Du-
bai Chamber of Commerce in a
typically forward-thinking initia-
tive. Under Hamad Buamim’s lead-

ership they have set standards for
Chambers world-wide and play an
active role in the World Chambers
Federation programme. No less im-
pressive on this mission were the
Abu Dhabi and Sharjah Chambers
of Commerce who also generously
hosted the European group and set
up well-attended business-to-busi-
ness meetings.

In advance of Expo 2020 there
are no shortage of other projects.
Jumeira Central, off Dubai’s arte-
rial Sheik Zayed Road, is getting
a makeover to become a “fully
self-sufficient futuristic mini city”
Palm 360 at neighbouring Palm
Jumeira on reclaimed land has got
the go-ahead and includes bou-
tique hotels which feature a 135
metre pool (“longer than a football
pitch”). Sharjah has given the green
light to a two million square foot
shopping mall, the Emirate’s big-
gest, at Tilal City, to be completed
by 2020.

Diversification
Diversification is a key theme in
the Emirates — a response, in part
at least, to the drop in the oil price
- can take many forms. Valued
Added Tax is being introduced in
2018, quite a statement in a coun-
try where taxes are few and far be-

UAE

—facts and figures

There are seven emirates: Abu Dhabi - the capital, Dubai, Sharjah,
Ra's al-Khaimah, Ajman, Umm al-Quwain and Fujairah

8.19 miillion including over 200 nationalities in

resident population; expatriates account for about
85 per cent of the workforce

Population:

President:

Import partners: e China 15.5 %
e India 12.7%

o US 9.6%
o Germany 6.8%

Sheikh Khalifa bin Zayed Al-Nahyan

tween and customs duties are min-
imal. The rate is expected to be five
or six per cent, much lower than
European equivalents, and the list
of exemptions is long but it is a
significant development. Dubai’s
exhibition season was launched
last month with a self-proclaimed
accent on diversification and an
extended list of sectors covered.
Most striking though was the fact
that many people were still talking
about (and, by and large, praising)
the Dubai ruler’s - Sheikh Mo-
hammed bin Rashid al-Maktoum
- recent impromptu visit to a gov-
ernment office at 7.30 a.m. after
which he “retired” all the senior
officials not at their desks.

Back in London a few days after
returning from the mission, I
walked through Waterloo station
concourse ... and straight into
Dubai Tomorrow, “an experiential
marketing campaign” designed to
boost the city’s reputation as one
of the UK’s most popular holiday
destinations. Interactive videos,
virtual reality displays, and op-
tical illusions did a good job of
transporting me to the city that,
indicative of the whole of the
UAE, doesn’t rest on its laurels,
and certainly doesn’t stand still.

The mission was the first in a
series under the EAGLE project,
supported by the European
Commission, to enhance
cooperation between European
trade promotion organisations.
Next destination is India, with
pan-European visits also lined to
Iran and Taiwan. Brexit may mean
Brexit but it certainly doesn’t
preclude joining forces with our
European partners to explore
trade opportunities in third
countries now or in the future.

Alongside the LCCI the trade
promoters managing their
country’s participation were the
Brussels Chamber of Commerce,
Federation of Industries of
Northern Greece, Chamber

of Commerce of Hajdu-Bihar,
Sicindustria and the Lithuanian
Innovation Centre.

International
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Banter that
bites

Company culture is often
created by the conversations in
the office. In some firms silence
is only broken by the furious
tapping away of keyboards, in
others there’s plenty of friendly
banter.

A shared giggle helps to boost
the mood and build team spirit,
however one person’s joke can
be offensive to another person.

A study from the University of
Missouri found that ‘bad’ bosses
should avoid using sarcasm. The
success of a joke between
management and the workforce
all depends on the job
satisfaction levels among
employees.

If job satisfaction levels are
high, employees are less likely to
take offence from both positive
and negative humour used by
leaders. Being able to laugh with
colleagues was one of the most
desirable traits employees want
in management according to a
study by the Bell Leadership
Institute.

What about when things go
wrong? For example, in the
Minto v Wernick Event Hire Ltd
(2011) case a manager felt that
comments made of a sexual
nature in the style of “Carry On”
films were friendly banter.
Female employee, M, did not
feel the same way. The tribunal
ruled in her favour saying:
“Banter’ is a loose expression,
covering what otherwise might
be abusive behaviour on the
basis that those participating do
so willingly and on an equal
level.”

There is a school of thought
that says humour can help
businesses profit. A jovial
environment encourages the
exchanging of ideas. However,
there are occasions where it’s
not appropriate and can be
misinterpreted. To avoid this, set
clear ground rules for everyone
to help minimise
misinterpretation and outline
what is and isn’t acceptable.

H If you'd like some help
establishing clear rules around
communication in your SME
then please contact us on
0207 977 9200 or email
enquiries@bradfield.co.uk

Caroline Griffiths MSc BA
Chartered FCIPD is Managing
Director of Bradfield Group, an HR
Consultancy and a CIPD training
provider.

[Click/tap for more info]
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Sharjah targets investors
In business and tourism

harjah is anticipating an in-
Svestment and tourism boom

following a sustained campaign
from Shuroog, the government agen-
cy charged with making the business
case for the emirate on the global
stage.

Earlier this year Shurooq ran Shar-
jah Day in London at which over 200
British business leaders were briefed
on the emirate’s four main sectors:
tourism and leisure; healthcare; the
environment; and logistics. The par-
ty from the UAE included executives
from the Sharjah Chamber of Com-
merce and Industry, Sharjah Health
Authority and Sharjah Economic De-
velopment Department as well as rep-
resentatives from two Sharjah-based
British companies - Kingston Hold-
ing and Lamprell Plc.

During the forum, the Sharjah
delegation was able to highlight the
success of the emirate’s business
model to the British audience, citing
credit agency Standard & Poor’s A/A-

1 long- and short-term foreign and
local currency sovereign credit rat-
ings for Sharjah and its projection of
a stable outlook for its economy. The
agency’s findings were based on the
emirate’s commitment to diversify
and its allocation of funds across sec-
tors that support global demand from
investors and facilitate the shift from
oil-related investments.

Strategic
“Sharjah is open for business and
ready to sustain diversified and pio-
neering investments for all types of
investors, business owners and SMEs
from around the world. We began

ADVERTORIAL

Be trainedZ2protect...

TRAIN2PROTECT is a leading
life safety company. As a life
safety company and not just

a health and safety company,
we offer training, consultancy
and equipment supply to tick
every box your organisation
needs to operate safely and
legally. Hand your requirements
over to us and we can project
manage your needs from incept
to completion. Our client base
ranges from self-employed
entrepreneurs to ftse 100, across
allindustries. We've travelled
across London, the rest of the
U.K. and flown across continents
to meet our clients needs.

Terrorism dominates our
media every day. The threat is
real. If your staff, your business
or the area where you work were
being threatened, would you
know how to respond?

We can help you create
policies, procedures and places
of safety within the workplace,
complete with rations should
you feel threatened or your

staff are unable to travel home.
Our expert team can identify
or create these safer areas.

Mail is an easy way for anyone
to target a business, we can help
with our ‘safe or suspect’ training
courses.

Whatever your needs, terrorist
related; mail room, suspect
package, telephone, or health
and safety related; fire, first
aid, working at height, dse,
Train2Protect will work hard to
deliver your ‘safer company’ to
you on time through training,
consultancy and equipment
supply. Train2Protect are the
company who offer a true one
stop shop when it comes to life
safety.

When a crisis at work occurs,
ensure you are trained2protect.

our journey by identifying what con-
stitutes a responsible and strategic
investment and then built on this by
visiting numerous countries across
the seven continents to showcase our
array of attractions to international
investors,” said HE Marwan Bin Jas-
sim Al Sarkal, Shurooqs chief exec-
utive.

Since Shurooq was set up in 2009,
it has organised many international
business events, exchanging knowl-
edge and insights about Sharjah to
businesspeople across the globe. It
has also hosted a series of interna-
tional delegations, briefing them on
Sharjahs unique business and tour-
ism features. The authority has had
a major presence at such important
global business events that include
the World Trade Organisation Fo-
rum, ITB Berlin and the GCC-British
Economic Forum.

Hub

The emirate occupies a prime po-
sition as a logistics hub between east
and west, with transport and freight-
ing serviced by three seaports man-
aged by an international operator and
an international airport that covers
the MENA region. In addition to pro-
moting its advanced infrastructure,
Shurooq has pointed to the emirate’s
strong legal system and its fully in-
dependent arbitration centre that re-
solves disputes expeditiously.

Sharjah is the UAE’s industri-
al powerhouse, making it an ideal
manufacturing centre. It offers com-
petitive pricing and has a strong ed-
ucational focus with Sharjah Univer-
sity City a pool for businesses to find
talented workers. Providing premium
business services for foreign nation-
als, the emirate also hosts the USA
Regional Trade Center, and the In-
dian and German business councils.

Free zones
Among Sharjah’s main draws for
businesses are its array of free zones
that enable companies to function

unencumbered. SAIF - Sharjah Air-
port International Free Zone - has
grown from 55 tenants in 1995 to its
current 6,500. Sharjah Media City was
established earlier this year and brings
together the services and activities re-
quired for publishing-related services.
Also this year Shurooq launched the
Sharjah  Entrepreneurship Centre
(‘Sheraa’) which aims to inspire young
people to start their own enterprises
and raises the emirates profile as a
preferred destination for startups.

Culture and leisure

Sharjah has become a main attrac-
tion for cultural and leisure activities
with newly-developed destinations
including Al Qasba, Al Majaz Water-
front, Al Noor Island, Al Montazah
Amusement and Water Park, Heart
of Sharjah and Kalba eco-tourism
Project. Mleiha City, in the central re-
gion in Sharjah, is home to one of the
region’s most significant archaeologi-
cal sites that date back to the dawn of
time. Shurooq has been instrumental
in excavating the area and developing
it into one of the region’s most sym-
bolic archaeological attractions.

History

“Our journey in developing Shar-
jah economically and from a tourism
perspective has only just begun. We
take pride in what we have achieved
so far and in sharing these achieve-
ments with our international busi-
ness partners. For British citizens,
opportunities for investing, living or
visiting Sharjah for tourism purposes
have never been better. Our diversi-
fication strategy’s ultimate objective
is to promote Sharjah’s rich culture,
heritage and traditions while struc-
turing a modern business framework
that meets their objectives. Sharjah
and the UK have enjoyed a long his-
tory of exchanging expertise and re-
sources and both have significantly
influenced each other’s economies
in certain sectors. Our message to
British investors is that we are here to
do business. We welcome you to visit
Sharjah, to find out about the array
of investment opportunities we have
to offer and to escape city life by dis-
covering its newly-developed regions
that boast our rich culture and histo-
ry; Al Sarkal concluded.

www.shurooq.gov.ae
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Japan - Tokyo 2020 is one
opportunity among many

economic and political ties and

will continue to do so regardless
of a ‘hard’ or ‘soft’ Brexit — though
the latter could include long-term
participation in the EU-Japan free
trade agreement which is current-
ly being negotiated. Antoine Par-
mentier, Jean-Christophe Victor
and Rob Van Nylen of the EU-Japan
Centre pick out some key oppor-
tunity areas for British business to
consider.

2020 Olympic Games

The next few years will offer excit-
ing opportunities for doing business
in Japan with the lucrative market of
the 2020 Olympic Games coming at
a fast pace. Companies that worked
with the London Games may find
their experience gives them a head
start when the Tokyo Organizing
Committee of the Olympic Games
and the Tokyo Metropolitan Gov-
ernment release tender opportuni-
ties.

J apan and the UK enjoy strong

Post Fukushima -
towards a new energy
model

The Fukushima disaster was a
turning-point for Japan’s energy
strategy. There is now a new energy
model with lower dependence on
foreign energy sources, focussing
instead on technology.

Japan has extracted methane
hydrate from the sea bed at depths
greater than 1km. In the long-term,
this resource could replace oil and,
according to Tokyo University, the
Japanese territorial seabed has suf-
ficient methane hydrate reserves
for the country’s gas needs for 100
years. Japan also wants to become
a ‘hydrogen society’ and the gov-
ernment has encouraged vehicle
manufacturers to develop vehicles
- Japan pioneered the development
of fuel cell vehicles with limited
sales of the Toyota FCHV in 2002
and since 2015 some electric car
models use hydrogen as their ener-
gy source. The next step could be
hydrogen-powered batteries in Jap-
anese homes.

UK companies can benefit by
joining these megaprojects at an
early stage.

Elderly care and health
markets
With a life expectancy of an av-

erage of 83 years, Japan has one of
the highest levels of longevity in
the world - this creates both major
challenges and substantial business
opportunities.

Often referred to as the Ssilver
market], 30 million were aged over
65 in 2010 and studies reveal that
the same age band will make up 45
per cent of the total Japanese popu-
lation by 2050. This will impact on
the essential fundamentals of the
complete Japanese demographics
and family life.

Regenerative medicine, medical
devices, and welfare equipment are
also sectors which offer huge oppor-
tunities to EU companies.

Bio and
nanotechnology

The Japanese biotechnology mar-
ket size was worth c. £184 billion in
2010. After a period in the doldrums
the recent liberalisation measures
and financial incentives implement-
ed by Prime Minister Shinzp Abe’s
Cabinet are having a very positive
impact on the market capitalisation
of publicly-traded bioventures.

The Japanese nanotechnology
market is forecast to be worth c.
£100 billion in 2020 and could dou-
ble in size by 2030. Latest technolo-
gies are on view at the annual Tokyo
Nanotech Trade Fair which attracts
50,000 visitors.

Digital economy

Japan’s digital economy market
is large in annual volume and ad-
vanced in state-of-the-art and up-
to-date technical applications. Fur-
thermore it brings to fruition what is
still wishful thinking in many other
countries, and is subsequently full of
opportunities for European enter-

prises with cutting-edge technology.

With a market value of more than
£147 billion in the software and ser-
vice sector, the market poses chal-
lenges and opportunities both for
domestic and overseas vendors. The
hardware market size is bigger at an
estimated £202 billion, comprising
consumer and industrial electronic
equipment, components and devices.

International
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EU-Japan Centre

for Industrial Cooperation

BEREXR A5 —

EU-Japan Centre
services
o EU Business in Japan - practi-
cal information on Japan

| « Keys to Japan - business plan

drafting support service for
European SMEs

o Tax and public procurement —
helpdesk for European SMEs

« Information desk for business
inquiries

o HRTP-Japan Industry Insight
- four-week training pro-
gramme + one week match-
making mission

o ICT, nanotech and biotech
matchmaking missions to Japan

o Vulcanus in Europe - one-
year hosting of a Japanese
intern

o Step in Japan - logistical sup-
port in Japan

o Partner support for Japan —
Enterprise Europe Network.

www.eu-japan.eu

DAPPER

MEN’'S GROOMING
& AESTHETICS

Now Open on Ealing Broadway

Men’s Grooming &

Unisex Facial Aesthetics Salon

20% Introductory Discount for all
Ealing Chambers of Commerce Members

TERMS & CONDITIONS APPLY

16 The Mall W5 2P] Ealing
+44 (0) 20 8840 8448

www.TheDapperMan.co.uk

[Click/tap for more info]
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Pushing boundaries in Pittsburgh

Suzi Pegg, vice
president,

i global
marketing, of the Pittsburgh
Regional Alliance lays out
what the region has to offer in
advance of her visit later this
month.

uch is being said during
the US presidential elec-
tion season about Ameri-

cas role in the global economy, but
that role is nothing new for south-
western Pennsylvania. The Pitts-
burgh region has been actively en-
gaged in the global economy - with
inward and outward investments
- since Henry Heinz first expand-
ed his company to England in the
1890s.

UK leads in
foreign investment
The Pittsburgh region is home to

400-plus foreign-owned firms em-
ploying over 53,000 people, and the
UK currently leads in foreign di-
rect investment when considering
the number of foreign-owned firms
making investments in the region.
Eighty-five UK-based firms operate
183 establishments locally and em-
ploy nearly 8,000 people. Investments
from notable UK companies include
Carclo Technical Plastics with a
22,500 SF plastic injection molding
facility expansion, London-head-
quartered Smith & Nephew which
acquired Pittsburgh medical robotics
company Blue Belt Technologies for
$275 million, and Karndean Design-
Flooring, serving global markets
- both commercial and residential -
with luxury vinyl flooring.

Pittsburgh has a fleet of 100 self-
driving test cars

“Pittsburgh 4.0”

On my global marketing missions
to Europe this year — which were
headlined with Hannover Messe,
the world’s largest industrial tech-
nology event in Germany in April
- I've showcased Pittsburgh’s assets
at the intersection of manufacturing
and technology. The region is capi-
talizing on local R&D to propel dra-
matic advances in robotics, artificial

intelligence and 3D printing to ena-
ble faster, better and less expensive
production of materials, products
and components. These, coupled
with leading-edge developments in
cyber security, are at the heart of
Industry 4.0, the next industrial rev-
olution, and the Pittsburgh region is
right in step with it. We're bringing
to bear assets tied to manufacturing
prowess, energy, innovation and
technology which I bundle as “Pitts-
burgh 4.0”

Assets
Consider the array of assets that
the Pittsburgh region has to offer
companies abroad via FDI or other
bilateral business partnerships - all
with the potential for further revo-
lutionizing manufacturing.

« Robotics/artificial Intelligence:
The Wall Street Journal dubbed
Pittsburgh ‘Roboburgh’ some years
ago, and this moniker more than
holds up today, with Pittsburgh
leading in the commercialization of
robotics from regional R&D labo-
ratories to real-world applications.
Top of list are Carnegie Mellon

r

; —
Robot - part ape, part tank.

University’s (CMU) Robotics Insti-
tute and the National Robotics En-
gineering Center - the latter a part
of CMU’s Robotics Institute, the
largest robotics R&D organization
in the world. It’s at the forefront in
unmanned ground vehicle design,
autonomy, sensing and perception,
machine learning, machine vision
and operator assistance.

o Cyber security: the Pittsburgh
region has pushed boundaries
and gained a reputation as one of
the cyber security industry’s most
important locations globally. The
Computer Emergency Response
Team Coordination Center is the
nationally recognized cyber secu-
rity division of CMU’s Software
Engineering Institute and a part-
ner with government, industry,
law enforcement and academia to
develop advance methods for de-
tecting and countering cyber se-
curity threats. Adding strength is
Pittsburgh’s National Cyber Foren-
sics & Training Alliance - bringing
together federal officials with rep-
resentatives from 100-plus nation-
al companies involved in finance,

energy, medicine, manufacturing
and retail. In 2009 President Oba-
ma named it as one of three in-
ternational organizations that are
effective models in national cyber
security.

o Additive manufacturing: the
Pittsburgh region is becoming a
corporate hub of rapid prototyping
and on-demand fabrication. Alcoa
recently invested $60 million in
an R&D center expansion in the
region to deepen additive capa-
bilities. Located at the Alcoa
Technical Center, the world’s largest
light metals research center, the
expanded R&D facility is focused
on feedstock materials, processes,
product design and qualification
and advances development of pro-
prietary metal powders engineered
specifically for 3D printing. Another
global player, GE, recently opened
a $40 million Center for Additive
Technology Advancement (CATA)
(below) in suburban Pittsburgh.

Engineering simulation software
company ANSYS has recently
announced partnerships with CMU
and the University of Pittsburgh
to help researchers and students
solve challenges facing additive
manufacturing. To usher additive
technology into the mainstream, a
NextManufacturing Consortium -
comprising 11 major government,
industry and nonprofit partners -
has been created.

Open for business
The Pittsburgh region is a rev-
olutionary, profitable place for
international investment, and we
are open for business. That is the
message I will be taking to my native
UK when I visit from Oct. 26 - 28.
I look forward to talking with com-
panies in or near London about how

‘Pittsburgh 4.0’ can benefit them.

To arrange a meeting with
Suzi Pegg contact her at
spegg@pittsburghregion.org
or via LinkedIn.
www.PittsburghRegion.org
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Your business

Don’t make London a ‘cash cow’
warning on Business Rates rules

s the government consul-
tation closed last month,
London Chamber of Com-

merce and Industry has urged
Ministers to be wary of ‘unintend-
ed consequences’ as Business Rates
are overhauled across England.

“We need to be wary
of potential pitfalls
including business
being viewed as a
‘cash cow””

LCCI has long advocated 100
per cent business rates retention
as part of a greater devolution
package. Recent polling found that
nearly three quarters of business
were in favour of businesses rates
being retained by London govern-
ment.

However, implementation must
be done in a way that works for
business. For example, LCCI is not
convinced there should be an ad-
ditional business rates infrastruc-
ture levy on London businesses
— which already pay a levy to help
fund Crossrail.

Recommendations

LCCI makes a number of rec-
ommendations on the proposals
to make retention work for busi-
nesses and to mitigate the impact
of the upcoming revaluation. These
include:

o A proportion of retained busi-
ness rates should be earmarked
for economic growth (e.g. re-
liefs, support for micro/SMEs
and essential infrastructure)

o There should be enhanced tran-
sitional relief to alleviate the ex-
pected, negative impact of the
upcoming business rates reval-

uation in London

o Government should assess the
impact of office to residential
conversions on the business
rates tax base

o Government should consider
proposals for London to be ‘un-
coupled’ from the national, val-
uation system that gives Lon-
don’s businesses an unfair deal

Uncertainty

LCCI chief executive Colin Stan-
bridge said: “Government must
take note that this consultation
comes at a time of wider uncer-
tainty with more than two in five of
London businesses saying that they
are worried about the impending
revaluation of business rates next
month, which is likely to see many
in London paying far higher rates
from April 2017. That may result
in many negative impacts across
the capital.

“It is important that businesses
in London, in particular SMEs, that
are being asked to pay higher rates
than the rest of the country can see
that in doing so they benefit from
investment in helping them set on
an in ongoing investment in their
surrounding environment.

We have been broadly support-
ive of 100% retention of business
rates as we believe that London
government can best understand
how taxes should be collected and
spent for the good of the capital.

“We should be quite clear that we
are not asking for special treatment
for London nor do we seek to imple-
ment changes that will see the rest of
the country lose out, but at the same
time not to pursue this path risks
businesses shutting up shop or mov-
ing out of London altogether.

“We need to be wary of potential
pitfalls including business being
viewed as a ‘cash cow™.

Have you been let down by a Professional Advisor?

If you have suffered loss in the last 6 years as a result of poor advice
you may be entitled to claim compensation.

& An Accountant
@ ABank

Email: enquiries@specterpartnership.co.uk.

Regulation Authority (SRA No: 61942).
|

You may have received
poor advice from:

49 Britton Street, Famingdon, London, ECTM 5UL | Tel: 020 3740 3726

The Specter Partnership is authorised and regulated by the Solicitors

@ ASolicitor or Barrister
& A Financial Advisor

& An Insurance Broker or
an Appointed Representative

SOLICITORS

To discuss your case today call

020 3740 3726

www.specterpartnership.co.uk

[Click/tap for more info]

19


http://www.specterpartnership.co.uk

October 2016

Each issue of London Business
Matters will attempt to answer
— by referral to existing
articles in most cases — the
steady stream of questions

on the UK's path to non-
membership of the EU

Who is going to
negotiate the UK's
exit from the EU?

On becoming Prime Minister in
July 2016, the Rt Hon Theresa
May MP set up a new government
department, the Department for
Exiting the European Union, in
response to the referendum vote.

Department for Exiting the
European Union

B www.gov.uk/government/
organisations/department-for-
exiting-the-european-union
Secretary of State: Rt Hon David
Davis MP (below)

Minister of State: Rt Hon David

Jones MP

Parliamentary Under Secretary of
State: Lord Bridges of Headley MBE
Parliamentary Under Secretary of
State: Robin Walker MP

The Department for Exiting the
European Union is responsible for

overseeing the UK’s negotiations to
leave the EU and for establishing
its future relationship with the EU.
It works closely with Parliament,
the UK’s devolved administrations
and many other interested parties
to find the most effective approach
to negotiations. The department
will conduct the talks in support
of the Prime Minister, including
supporting bilateral discussions
on EU exit with other European
countries.

Essentially, the purpose of this de-
partment is twofold: to lead and
co-ordinate cross-government work
so that the UK can take full advan-
tage of new post-Brexit opportuni-
ties; and to ensure that the UK exits
the EU on the best possible terms.

The Department’s immediate prior-

ities are:

o to establish the department and
prepare for it to succeed

o to ensure the government takes
the initial decisions on UK with-
drawal based on the best in-
formed advice

o to strengthen capability across
government to prepare for the
work ahead

« to reach out to stakeholders to
understand their views and take
them into account during dis-
cussions.

What is the role of
UKTI in exiting the
EU?

United Kingdom Trade and In-
vestment (UKTI) was replaced by
the Department for International
Trade in July 2016.

Department for International
Trade

B www.gov.uk/government/
organisations/department-for-

international-trade
Secretary of State: Rt Hon. Liam
Fox MP (below)

Minister of State for Trade and In-
vestment: Rt Hon. Greg Hands MP
Minister of State for Trade Policy:
Lord Price CVO

Parliamentary Under Secretary of
State: Mark Garnier MP

The department will drive the gov-
ernment’s policy of increasing the
number of British exporters and
inward investors to the UK and is
responsible for promoting British
trade across the world.

It will develop, put together and
deliver a new trade and investment
policy to promote UK business
globally including the negotiation of
trade agreements and market access

deals.

What does Brexit
mean for 6rojects that
receive EU funding?
Chancellor Philip Hammond has
said that EU funding for agricul-
ture, science and other projects
will be replaced by UK Treasury
funding once the UK leaves the
EU. The Treasury has agreed to
finance EU-funded projects that
were signed before this year’s
Autumn Statement, at a cost of up
to £6 billion.

The role of the EU in funding
research

W https://royalsociety.org/~/media/
policy/projects/eu-uk-funding/uk-
membership-of-eu.pdf

Chancellor Philip Hammond
guarantees EU funding beyond
date UK leaves the EU

B www.gov.uk/government/news/
chancellor-philip-hammond-
guarantees-eu-funding-beyond-date-
uk-leaves-the-eu

Brexit: government guarantee
for post-EU funds

B www.bbc.co.uk/news/uk-
politics-37060430

Could MPs block
Brexit?

Over four million people signed a
petition soon after 23 June calling
for a second EU referendum and
for this to be debated in Parlia-
ment. Since then, it appears to
have become clear that Parliament
will not block Brexit, even though
it could do so in theory, given that
constitutionally the will of Parlia-
ment is sovereign and the referen-
dum is technically non-binding.

Hrn

Morgan Stanley: there is no way
Parliament will block Brexit

W http://uk.businessinsider.com/
morgan-stanley-theres-no-way-
parliament-will-block-brexit-2016-6

Theresa May will trigger Brexit
negotiations without Commons
vote

m www.telegraph.co.uk/
news/2016/08/26/theresa-may-will-
trigger-brexit-negotiations-without-
commons-vot/

Brexit can be started without
Parliament vote, government
lawyers say

B www.theguardian.com/
politics/2016/jul/05/brexit-can-go-
ahead-without-parliament-vote-
article-50-government-lawyers-say

LBM readers are invited to
submit their own questions
for responses in future
issues to Alexa Michael,
LCCI’s business information
executive: amichael@
londonchamber.co.uk


www.gov.uk/government/organisations/department-for-exiting-the-european-union
www.gov.uk/government/organisations/department-for-international-trade
www.gov.uk/government/organisations/department-for-international-trade
https://royalsociety.org/~/media/policy/projects/eu-uk-funding/uk-membership-of-eu.pdf
www.gov.uk/government/news/chancellor-philip-hammond-guarantees-eu-funding-beyond-date-uk-leaves-the-eu
www.bbc.co.uk/news/uk-politics-37060430
http://uk.businessinsider.com/morgan-stanley-theres-no-way-parliament-will-block-brexit-2016-6
www.telegraph.co.uk/news/2016/08/26/theresa-may-will-trigger-brexit-negotiations-without-commons-vot/
www.theguardian.com/politics/2016/jul/05/brexit-can-go-ahead-without-parliament-vote-article-50-government-lawyers-say
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Exporters are more
confident ... but Brexit
leaves them exposed

mall firms that export are
Smore confident, introduce

new products, are more likely
to seek investment and have signif-
icantly higher growth expectations
than companies that don't, a new
report has found.

While 68 per cent of the smallest
firms polled said they expected to
grow in the next six months, that
figure rose to 74 per cent amongst
long-term exporters and a dramat-
ic 91 per cent among those that
had started to export in the last six
months.

“We think the export
potential amongst
the smallest firms is
huge, but they need
some significant help
and subsidy to get
them to where they
need to be.”

Exposed
But along with clear ambition
and resilience, the Small Business
Barometer, conducted by small
business support group Enterprise
Nation, found exporters were also
much more exposed to the impact

of Brexit than those that did not.

While only 15 per cent of all firms
polled said they had felt a negative
financial impact post-Brexit, that
number doubles to around 30 per
cent among those that export. And
the longer they have been exporting,
the higher the impact, the survey
found.

The research found one in five
of the smallest firms are exporting
products or services at some level.

Frustrating

Emma Jones, founder of Enter-
prise Nation, said: “Small business-
es are far from being fat and lazy.
They don’t get the opportunities or
the trade deals that big businesses
benefit from and they still find a
way to export, but the frustrating
thing is that they would dearly like
to do it much more.

“These figures show even the
smallest firms are busy exporting,
in fact to a larger extent than has
hitherto been found in government
statistics. It also shows that export-
ing brings confidence, ambition and
strength - but with that comes more
challenges from the external forces
including the economy and Brexit.

“We think the export potential
amongst the smallest firms is huge,
but they need some significant help
and subsidy to get them to where
they need to be”

Your business

Save time &
money by getting

legal advice direct ~*
from a barrister

7BR is a leading barristers’ chambers with a spe-
cialist team of employment law experts availa-
ble for direct instruction by both individuals and
businesses seeking support in legal matters.

With the Women and Equali-
ties select committee report on
Pregnancy and Maternity Dis-
crimination highlighting negative
treatment of working women
whilst pregnant or returning
from maternity leave this article
looks at the workplace rights of
pregnant women, new mothers
and their partners to take mater-
nity and shared parental leave.

At present any pregnant wom-
an who is employed (within the
meaning of ERA 1996) is entitled
to take 26 weeks of Ordinary Ma-
ternity Leave (OML), to include
two weeks compulsory materni-
ty leave, and a further 26 weeks
Additional  Maternity  Leave
(AML), regardless of her length
of service or her hours of work.
The woman can choose to start
her OML at anytime from the
11th week before the Expect-
ed Date of Confinement (EDC).
During the protected period,
any detrimental treatment for a
reason relating to her pregnan-
cy, if proved, will be pregnancy
dismissal without the need for
a comparator (see Equality Act
2010 section 18 and 39(2)). Any
dismissal for a pregnancy relat-
ed reason will be automatically
unfair (see section 99 ERA 1996).

The Children and Families Act
2014 introduced the right to
shared parental leave (SPL).
Where both the mother and the

partner have 26 weeks contin-
uous service by the 14th week
before the EDC, the mother
can decide to end her OML at
any time after the compulsory
two week period, and convert
the balance of leave of up to
50 weeks to SPL. During SPL all
contractual rights except for re-
muneration continue for BOTH
parties, just as they do during
OML and AML. In addition, the
parents both have the right to
return to the same or similar job
on no less favourable terms and
conditions of employment.

Both the parents taking leave
are protected from suffering any
detriment because of taking or
planning on taking leave, and
a dismissal where the principle
or main reason is related to the
leave will be automatically unfair
under section 99 ERA 1996.

Of particular interest to parents
is the right to request flexible
working, which is now extended
to any employee with 26 weeks
continuous employment. The
employer must reasonably con-
sider all requests and respond in
reasonable time. ACAS have is-
sued a code of Guidance clarify-
ing what will constitute reason-
able consideration. (See http:/
www.acas.org.uk/media/pd-
f/s/7/The-right-to-request-flex-
ible-working-the-Acas-guide.
pdf)

Catherine Rayner is a barrister at 7Bedford Row. 7BR experts
host breakfast debates and evening seminars covering
topical cases and common issues faced in Employment law
throughout the year. For more information or to sign up to
receive updates on upcoming events please email

dwilliams@7br.co.uk

T: 0207 242 3555
E: clerks@7br.co.uk

W: 7br.co.uk

7 Bedford Row, London, WCI1R 4BS

[Click/tap for

/BR

SEVEN BEDFORD ROW

ore info]



http://www.7br.co.uk
mailto:dwilliams@7br.co.uk
https://www.enterprisenation.com/blog/posts/small-business-barometer-two-thirds-of-small-firms-expect-to-grow-despite-brexit
https://www.enterprisenation.com/blog/posts/small-business-barometer-two-thirds-of-small-firms-expect-to-grow-despite-brexit
https://www.enterprisenation.com/
https://www.enterprisenation.com/
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03/10/16 Time 18.45-20.00 ALL MEMBERS
Conservative Party Fringe Event (outside the secure zone so
no conference pass required)

Delivering for cities: meeting the challenges of a 24/7 economy

A constant flow of goods and services is the lifeblood of our city
economies. This session will examine how we maintain competitive
whilst tackling the challenges of congestion, emissions and road
safety.

Venue: Library of Birmingham, Broad Street, Birmingham B1 2ND
Nearest station: Birmingham New Street

Patron Member, Premier Plus Member, Local Member and
Member’s Guest: Complimentary

October 2016

Contact: Siwan Puw
Tel: 020 7203 1911
Email: spuw@londonchamber.co.uk

04/10/16 Time 09.30-11.00

Maximise Your Membership
Venue: Jurys Inn, Wellesley Road, Croydon CRO 9XY
Nearest station: East Croydon

Local Member, Member's Guest and Non-member:
Complimentary

Contact: Linda Saran Tel: 020 7556 2393
Email: Isaran.croydon@londonchamber.co.uk

04/10/16 Time 12.00-14.00
FULLY BOOKED i

Ministry
of Defence

LOCAL MEMBERS AND NON-MEMBERS

@.
CROYDON

CHAMBER

OF COMMERCE & INDUSTRY

PATRON AND PREMIER PLUS MEMBERS

Changing Places Lunchtime Networking

Venue: Mint Leaf Restaurant and Bar, Suffolk Place,
St James’s, London SW1Y 4HX

Nearest station: Piccadilly Circus
Sponsored by: Defence Relationship Management (MoD)

Patron Member, Premier Plus Member and Member’s Guest:
Complimentary

Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

05/10/16 Time 08.00-11.00 PAs AND EAs ONLY
LCCI PA Club Showcase Morning Iﬂ‘

Venue: The Hippodrome Casino, Cranbourn
Street, Leicester Square, London WC2H 7JH LCCI PA Club

Nearest station: Leicester Square

Personal Assistants and Executive Assistants: Complimentary
Contact: LCCI PA Club Tel: 020 7203 1880

Email: Iccipaclub@londonchamber.co.uk

05/10/16 Time 09.00-11.30 ALL MEMBERS AND NON-MEMBERS

Business Briefing with Cabinet Member, Clir Peter
Mason: Ealing’s Future Economic Resilience

Venue: DoubleTree by Hilton London Ealing, 2-8
Hanger Lane, Ealing, London W5 3HN

Nearest station: Ealing Common

Patron Member, Premier Plus Member, Local Member,
Member’s Guest and Non-member: £15.00

Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

05/10/16 Time 12.30-14.30 ALL MEMBERS

Time To Talk Business

Venue: Holiday Inn Express London
- ExCel, 1018 Dockside Road,
London E16 2FQ

Nearest station: Royal Albert (DLR)

Patron Member, Premier Plus Member, Local Member and
Member’s Guest: Complimentary

Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

06/10/16 Time 08.15-09.30

Capital 500 Quarterly Economic Survey Quarter 3
Venue: The Clubhouse, 8 St James's Square, London SW1Y 4JU
Nearest station: Piccadilly Circus

Patron Member, Premier Plus Member, Local Member and
Non-member: Complimentary

Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

12/10/16 Time 11.00-11.45

Maximise Your Membership

Venue: Metro Bank, 234 King's Road, Chelsea,
London SW3 5UA

Nearest stations: Sloane Square and South
Kensington

EAST LONDON CHAMBER

COMMERCE JAND INDUSTRY

(incorporating Docklands Business Club)

ALL MEMBERS AND NON-MEMBERS

LOCAL MEMBERS AND NON MEMBERS

HAMMERSMITH & FULHAM

Local Member, Member’s Guest and T
Non-member: Complimentary
Contact: Donna Subero Tel: 020 7556 2394

Email: dsubero@londonchamber.co.uk

12/10/16 Time 12.00-14.00 ALL MEMBERS
Connect 4 Lunch
Venue: Metro Bank, 234 King's Road, Chelsea, \
London SW3 5UA

Nearest stations: Sloane Square and South

Kensington HAMMERSMITH & FULHAM

Patron Member, Premier Plus Member, Local o hfchambercok
Member and Member’s Guest: Complimentary

Contact: Donna Subero Tel: 020 7556 2394

Email: dsubero@londonchamber.co.uk

12/10/16 Time 14.00-17.00

Taiwan: your next business destination

Venue: TAITRA offices, 3rd Floor, 29 Wilson Street,
London EC2M 2SJ

Nearest station: Moorgate

Patron Member, Premier Plus Member and
Non-member: Complimentary

Contact: Enea Desideri Tel: 020 7203 1822
Email: edesideri@londonchamber.co.uk

ALL MEMBERS AND NON MEMBERS

g eacLe
%

How to book your place(s) at a London Chamber of Commerce event

Visit londonchamber.co.uk/events to book your place/s on any of the

above events following the instructions below.

e For ticket fee events use our online booking facility or download and
complete a booking form and fax or post it to us with your payment.
All prices are inclusive of VAT

e For free events book by following the instructions under each event’s
entry on our online events diary

*Members are welcome to bring a non-member guest to a Changing Places/Cereal Networking event. Please note that non-member guests are only able to attend one
Changing Places/Cereal Networking event per year. If they wish to attend more than this they will need to join the London Chamber of Commerce.


mailto:spuw@londonchamber.co.uk
mailto:lsaran.croydon@londonchamber.co.uk
mailto:events@londonchamber.co.uk?subject=LCCI%20Prestige%20Summer%20Breakfast
mailto:lccipaclub@londonchamber.co.uk
mailto:dsubero@londonchamber.co.uk
mailto:sshepherd@londonchamber.co.uk
mailto:events@londonchamber.co.uk?subject=LCCI%20Prestige%20Summer%20Breakfast
mailto:dsubero@londonchamber.co.uk
mailto:dsubero@londonchamber.co.uk
mailto:edesideri@londonchamber.co.uk

12/10/16 Time 17.45-20.30 ALL MEMBERS AND NON MEMBERS

FULLY BOOKED

Networking Training: How to Work a Room

Venue: etc.venues, Fenchurch Street, 8 Fenchurch Place,
London EC3M 4PB

Nearest station: Tower Hill

Patron Member and Premier Plus Member: £66.00
Local Member: £102.00

Non-member: £150.00

Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

13/10/16 Time 08.15-10.00  PATRON AND PREMIER PLUS MEMBERS

Property and Construction Breakfast Club with
guest speaker Donagh O’Sullivan, Managing
Director, Galliard Homes

Venue: CBRE, Henrietta Place, London W1G ONB Bond Bryan
. Architects
Nearest station: Bond Street
Sponsored by: Bond Bryan Architects, CBRE, CBRE
Middlesex University and Willis Towers Watson Middlesex
Patron Member and Premier Plus Member: £45.00 %m‘&ﬁﬁ"y
Contact: Events Team Tel: 020 7203 1700 LI"1"L0
Email: events@londonchamber.co.uk Willis
Towers

13/10/16 Time 12.00-14.30

Executive Club Lunch with guest speaker,

Nigel Dias, Director and Co-Founder,

Croydon Tech City

Venue: Hilton Hotel, 101 Waddon Way, Purley Way,
Croydon CR9 4HH

Nearest station: Waddon

ALL MEMBERS AND NON-MEMBERS

CROYDON
CHAMBER

OF COMMERCE & INDUSTRY

Patron Member, Premier Plus Member, Local Member and
Members’ Guest: £44.00

Non-member: £68.00
Contact: Linda Saran Tel: 020 7556 2393
Email: Isaran.croydon@londonchamber.co.uk

18/10/16 Time tbc

Is Your Business Prepared For Brexit?

Venue: Ernst & Young LLP, 1 More London Place,
London SE1 2AF

Nearest station: London Bridge

Patron Member, Premier Plus Member, Local
Member and Non-member: Complimentary

Contact: Enea Desideri Tel: 020 7203 1822
Email: edesideri@londonchamber.co.uk

18-19/10/2016 Time All day ALL MEMBERS AND NON-MEMBERS

The 4th Annual UK-Nigeria Investment Summit
Venue: Taj Hotel, 51 Buckingham Gate, London SW1E 6AF
Nearest station: St James Park

Patron Member and Premier Plus Member: £195.00
Non-member: £295.00

Contact: Ruma Deb Tel: 020 7203 1949

Email: rdeb@londonchamber.co.uk

ALL MEMBERS AND NON-MEMBERS
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19/10/16 Time 08.00-10.15 ALL MEMBERS

What Is Your Business Worth?

In collaboration with Hornblower
Business Brokers and James Talbot
Coaching

EAST LONDON CHAMBER

COMMERCE JAND INDUSTRY

(incorporating Docklands Business Club)

Venue: Coventry University London Campus, University House,
109 - 117 Middlesex Street, London E1 7JF

Nearest station: Liverpool Street

Patron Member, Premier Plus Member, Local Member and
Member’s Guest: Complimentary

Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

26/10/16 Time 09.00-16.30 ALL MEMBERS AND NON-MEMBERS

International Business Training: Export Documents

Venue: ETC Venues, Garfield House, 86 Edgware Road,
London W2 2EA

Nearest station: Marble Arch

Patron Member and Premier Plus Member: £354.00
Local Member: £414.00

Non-member: £414.00

Contact: Olivia Ronayne Tel: 020 7203 1823

Email: oronayne@londonchamber.co.uk

26/10/16 Time 09.30-11.00

Maximise Your Membership

Venue: Hilton London
Canary Wharf, South Quay,
London E14 9SH

Nearest station: South Quay (DLR)

Local Member and Non-Member: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

27/10/16 Time 12.00-14.00

The Grapevine Network

Venue: Farleigh Golf Club, Old Farleigh Road,
Farleigh CR6 9PE

Nearest station: Upper Warlingham

LOCAL MEMBERS AND NON-MEMBERS

EAST LONDON CHAMBER

COMMERCE JAND INDUSTRY

(incorporating Docklands Business Club)

ALL MEMBERS

@.
CROYDON

CHAMBER

OF COMMERCE & INDUSTRY

Patron Member, Premier Plus Member, Local
Member and Member’s Guest: Complimentary

Contact: Linda Saran Tel: 020 7556 2393
Email: Isaran.croydon@londonchamber.co.uk

November 2016

02/11/16 Time 12.30-14.30

Time To Talk Business

Venue: Porsche Centre East

London, Gallions Park, 101

Woolwich Manor Way,

London E6 6EY

Nearest station: Gallions Reach (DLR)
Patron Member, Premier Plus Member, Local Member and
Member’s Guest: Complimentary

Contact: Samantha Shepherd Tel: 020 7203 1965

Email: sshepherd@londonchamber.co.uk

ALL MEMBERS

EAST LONDON CHAMBER

COMMERCE JAND INDUSTRY

(incorporating Docklands Business Club)

*Members are welcome to bring a non-member guest to a Changing Places/Cereal Networking event. Please note that non-member guests are only able to attend one
Changing Places/Cereal Networking event per year. If they wish to attend more than this they will need to join the London Chamber of Commerce.


mailto:events@londonchamber.co.uk
mailto:lsaran.croydon@londonchamber.co.uk
mailto:edesideri@londonchamber.co.uk
mailto:rdeb@londonchamber.co.uk
mailto:sshepherd@londonchamber.co.uk
mailto:sshepherd@londonchamber.co.uk
mailto:lsaran.croydon@londonchamber.co.uk
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mailto:oronayne@londonchamber.co.uk
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02/11/16 Time 15.00 - 18.30 ALL MEMBERS AND NON MEMBERS

Defence and Security Procurement and Export
Masterclass

Venue: Central London venue to be confirmed

Patron Member, Premier Plus Member, Non
Member : Complimentary

Contact: Ruma Deb Tel: 020 7203 1949
Email: rdeb@londonchamber.co.uk

02/11/16 Time 19.00-23.00 ALL MEMBERS AND NON-MEMBERS

Transport Dinner with guest of honour Rt Hon Chris Grayling
MP, Secretary of State for Transport

Venue: The Berkeley, Wilton Place, London SW1X 7RL
Nearest stations: Hyde Park Corner and Knightsbridge

Sponsored by: CH2M and Willis Towers I

enterprise
europe
network

Business Sopport ot Your Dovrslen

Watson
Individual Places

Patron Member and Premier Plus Member £222.00 LI*1'1:0
Local Member and Affiliate Member: £240.00 Willis
Non-member: £276.00 Towers

Patron and Premier Plus Member: £2,664.00
Local Member and Affiliate Member: £2,880.00
Non-member: £3,312.00

Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

08/11/16 Time 08.15-10.00 PATRON AND PREMIER PLUS MEMBERS

Property and Construction Breakfast Club with
guest speaker Angus Dodd, Chief Executive,
Quintain

Venue: CBRE, Henrietta Place, London W1G ONB Bond_ Bryan
Architects
Nearest station: Bond Street
Sponsored by: Bond Bryan Architects, CBRE, CBRE
Middlesex University and Willis Towers Watson gmmem
Patron Member and Premier Plus Member: £45.00 E;r:‘&iﬁ“v
Contact: Events Team Tel: 020 7203 1700 LI'1"1:]
Email: events@londonchamber.co.uk Willis
Towers

16/11/16 Time: 08.00-09.30

Cereal Networking
Venue: The Mercer, 34 Threadneedle Street, London EC2R 8AY
Nearest station: Bank

PATRON AND PREMIER PLUS MEMBERS

Patron Member, Premier Plus Member and Member’s Guest:
Complimentary

Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

16/11/16 Time 09.30-12.00

Meet The Experts - Round Table Event with
Areas of Specialism in Accountancy, Legal,
Marketing, Insurance and HR

Venue: Hampton By Hilton, 30 Dingwall Road,
Croydon CRO2NB

Nearest station: East Croydon

ALL MEMBERS AND NON-MEMBERS

@.
CROYDON

CHAMBER

OF COMMERCE & INDUSTRY

Patron Member, Premier Plus Member, Local Member, Member’s
Guest and Non-member: £10.00

Contact: Linda Saran Tel: 020 7556 2393
Email: Isaran.croydon@londonchamber.co.uk

24/11/16 Time 08.00-10.15 ALL MEMBERS AND NON-MEMBERS

Prevention of lllegal Working:
What Does the New Immigration
Act Mean for You?

In collaboration with Davenport
Solicitors and mi-HUB

Venue: mi-HUB, 6 Batty Street, London E1 1RH
Nearest station: Aldgate East

Patron Member, Premier Plus Member, Local Member and
Member’s Guest: Complimentary

Contact: Samantha Shepherd Tel: 020 7203 1965

Email: sshepherd@londonchamber.co.uk

24/11/16 Time 18.00-20.00

The Grapevine Network

Venue: The Warren, Metropolitan Police Sports Club
Hayes Ltd, Croydon Road, Hayes, Bromley BR2 7AL

Nearest station: Hayes, Kent

Patron Member, Premier Plus Member, Local
Member and Member’s Guest: Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: Isaran.croydon@londonchamber.co.uk

29/11/16 Time: 09.00-16.30

International Business Training: Letters of Credit

Venue: ETC Venues, Garfield House, 86 Edgware Road,
London W2 2EA

Nearest station: Marble Arch

Patron Member and Premier Plus Member: £354.00
Local Member: £414.00

Non-member: £414.00

Contact: Olivia Ronayne Tel: 020 7203 1823

Email: oronayne@londonchamber.co.uk

29/11/16 Time: 18.00-20.00 ALL MEMBERS

Property and Construction Winter Reception with
guest speaker Toby Courtauld, Chief Executive,
Great Portland Estates

EAST LONDON CHAMBER

COMMERCE JAND INDUSTRY

(incorporating Docklands Business Club)

ALL MEMBERS

@.
CROYDON

CHAMBER

OF COMMERCE & INDUSTRY

ALL MEMBERS AND NON-MEMBERS

Venue: The Coffee Room at The In & Out (Naval and Bond Bryan
Military Club), No. 4 St James’s Square, London SW1Y  Architects
4JU . . _ CBRE
Nearest station: Piccadilly Circus
. Middlesex

Sponsored by: Bond Bryan Architects, CBRE, %Eni\éersity
Middlesex University and Willis Towers Watson onden
Patron Member and Premier Plus Member: £99.60 LI'I"LI
Local Member: £123.60 TWIIIIS

. . owers
Contact: Events Team Tel: 020 7203 1700 Watson

Email: events@londonchamber.co.uk

30/11/16 Time 18.00-20.00 ALL MEMBERS

Changing Places Evening Networking

Venue: Embassy of the Republic of Croatia to the UK,
21 Conway Street, London W1T 6BN

Nearest station: Great Portland Street

Patron Member, Premier Plus Member, Local Member and
Member’s Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk


mailto:rdeb@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:lsaran.croydon@londonchamber.co.uk
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mailto:events@londonchamber.co.uk
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LCCI events highlights

M Property and Construction
Breakfast Club

The final breakfast of the year
will hear from Angus Dodd,
Chief Executive, Quintain on
Tuesday 8 November Sponsored
by Bond Bryan Architects, CBRE,
Middlesex University - BIM
Management and Willis Towers
Watson, the event is open to
Patron and Premier Plus members
only at £45.00 inclusive of VAT
per person.

B Changing Places Evening
Networking

Our bi-monthly flagship
networking receptions are
regularly attended by up to 100
members from a wide range of
industry sectors. Our host venue
on Wednesday 20 September is
the Embassy of the Republic of
Croatia. Sponsored by RiskEye,
guests will enjoy drinks and
snacks during the event. This
complimentary event is open to
members only.

M Transport Dinner

Join leading representatives
from the transport industry at
this prestigious event to hear
from Rt Hon Chris Grayling MP,
Secretary of State for Transport
on Wednesday 2 November.
Sponsored by CH2M and Willis
Towers Watson the event will be
held at the iconic five star hotel,
The Berkeley. Limited places
available, tickets start at £222.00
inclusive VAT per person.

® Annual Winter Reception
Celebrate the festive season

on Thursday 1 December at
Fortnum & Mason. Sponsored by
RiskEye, guests will also have the
opportunity to indulge in some
in-store shopping prior to the
reception. Tickets start at £99.60
inclusive of VAT for Patron and
Premier Plus members. This event
always sells out, early bookings
are recommended.

M Property and Construction
Winter Reception

Guests will hear from and have an
opportunity to put questions to
our guest speaker Toby Courtauld,
Chief Executive, Great Portland
Estates at the Winter Reception
on Tuesday 29 November from
6.00pm - 8.00pm at The In and
Out. Sponsored by Bond Bryan
Architects, CBRE, Middlesex
University - BIM Management
and Willis Towers Watson, the
event is open to Patron and
Premier Plus members only with
tickets at £99.60 inclusive of VAT
per person.

Your business

M Capital 500 Quarterly
Economic Survey Q3 2016
Report Launch

Join us for a presentation of the
Quarter 3 findings on Thursday
6 October at The Clubhouse.
Panelists include Simon French,
Chief Economist, Panmure
Gordon, Vicky Pryce, Centre
for Economics and Business
Research (Cebr) and Tom
Mludzinski, Director of Political
Polling, ComRes, with discussion
chaired by Colin Stanbridge,
LCCI Chief Executive. This
complimentary event is open to
all members.

m Cereal Networking

Aimed at members from a variety
of different business sectors and
companies, ranging from SMEs
to the big corporates. The next
breakfast networking event

will take place on Wednesday
16 November from 8.00am

- 10.00am at The Mercer.
Sponsored by the RiskEye

this complimentary event is
exclusively open to Patron and
Premier Plus members only.

Workplace safety

WHEN you run a business, there
are so many demands on your
time that health and safety can
sometimes lose priority. You
probably have good intentions to
review policies and procedures,
but do other work pressures stop
them from actually happening?

Are you frustrated

by health and safety
guidelines and don’'t know
which way to turn?

In your competitive market you
may find the day-to-day running of
the business so time-consuming
that you never get round to
reviewing health and safety
policies —but it is important,

not only to look after employee
health, as a healthy workforce
makes for good business, but to
ensure you comply with legislative
requirements too.

Imagine having the peace
of mind that your H&S is all
taken care of

MRS Training & Rescue is able to
offer a one-stop-shop solution for
all your H&S needs, with the ability

to provide policy / assessment,

and where necessary, training, to

meet the needs of your business.

Our tailored services include:

* Hands on support doing all the
jobs you find time consuming,
with the flexibility for ‘task
specific’ help, just when you
need it.

* Qualified Consultants from
specialised commercial and
industrial backgrounds that will
give your business the peace of
mind that all your H&S is being
taken care of by someone who
understands your business.

+ Making the right Health
and Safety choices for your
business to ensure you are, as
a minimum, compliant with
the required H&S legislation
and standards your industry
requires.

* We will deliver on time, to your
requirements, helping you to
make improvements to your
business in a positive way.

H Call us today on
0203 092 4119 or email

london@mrstrainingandrescue.com

thought.

Outsourcing
our H&S

now there’s a

Competent Safety Advice
Site Survey Inspections
Audits and Policy Reviews
Incident Investigation
Dedicated Advisor

H&S training as required

Flexible solutions from qualified specialists

M3
S 1%

TRAINING
& RESCUE

Safe in our hands

Peace of mind - cost saving - compliance guaranteed

Call us today on 0203 092 4119 or email
london@mrstrainingandrescue.com
Kemp House | 152 - 160 City Road | London | EC1V 2NX

www.mrstrainingandrescue.com

[Click/tap for more info]
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Supporting the armed forces

- positive action required
)

by Angela Reed

)

id you know that over a
D quarter of the British Armed

Forces - the Army, Royal
Navy and Royal Air Force - are re-
servists who complement and sup-
port the 160,000 regulars, join them
in the field, and could, additionally,
be called up to help respond to ma-
jor incidents?

There are 35,000 reservists and
they include people whom we meet
or sit alongside in our work spac-
es such as advertising executives,
bankers, doctors, drivers, police,
and teachers. Without them the ef-
fectiveness of our forces would be
significantly reduced.

Challenging

The pros and cons of having re-
servists in your business must be
carefully weighed up. Smaller busi-
nesses can face challenges if their
reservist is mobilised though in
practice this rarely happens. They
do however need to be supported for

their training and the Ministry of De-
fence (MoD) provide various incen-
tives. These consist of the payment
of agency costs for sourcing support
cover and up to £500 a month if a
reservist is mobilised. Reservists are
paid a wage whilst mobilised but this
may not be in line with their existing
salaries, so companies are asked to
come to their own agreement with
their employee. Pension contribu-
tions for reservists' time away are
covered by the MoD and financial as-
sistance is given to cover any costs of
replacing and retraining them.

The overriding benefit of em-
ploying reservists though is that
they become even more valuable
to their employers through their
experiences and the transferable
skills they gain, from leadership
courses and specific accredited
skills training, deriving from their
reservist roles. Companies are ben-
efiting from trained individuals
with accredited skills that they have
not had to financially assist to get
the qualifications. This enhances
company profiles and career devel-
opment.

“The overriding
benefit of employing
reservists is that
they become even
more valuable to
their employers
through their
experiences”

I saw this at first hand last month
when I joined regulars and reserv-
ists on a training exercise in Den-
mark - see box below.

Employers don't have to allow
time off for training as employees as
they can of course use their regular
leave allocation, Training for reserv-
ists is usually made up of 27 days a
year: one evening a week, several
weekends throughout the year and
a 15-day annual training course.
Many companies of course seek to
give additional leave for employees
to complete their two-week annual
camp. They may be losing someone

temporarily but upon their return
they will be invariably more valu-
able to the firm with an enhanced
ability to work under pressure.

Initiative

Getting involved in this initiative
starts with employers signing up to
the Armed Forces Covenant which
binds them to a promise that no
member of the Armed Forces should
face disadvantage at work or in the
community compared to other citi-
zens. Since June 2013, over 900 com-
panies have publicly pledged their
support by signing the covenant
however many more are needed.

The Defence Relationship Man-
agement team at the MoD offer
advice and support to business on
employing members of the Armed
Forces community. Organisations
who take positive action to make
their workplace more reservist
friendly may be eligible for Employ-
er Recognition Scheme Awards.

www.gov.uk/government/
groups/defence-relationship-
management

On manoeuvres

Last month, courtesy of the MoD,
| joined an escorted employer
visit to Skive in Denmark to
witness regulars and reservists
deployed on Viking Star, a joint
training exercise with American
and Danish partner personnel.
Other than LCCI, companies or
organisations represented on the
trip included JP Morgan, BNY
Mellon, Gieves & Hawkes, RS
French, Transport for London and
the Metropolitan Police, all of
whom employ reservists.

In our two-day visit we were
hosted by Major David White,
a reservist whose day job is
at Goldman Sachs, and MoD
engagement directors Trudy
Mensa-Bonsu and Niall Ahern.
A packed programme included
IED (improvised explosive
device) detection, sampling army
ration packs, and participation
in a live training exercise using
search dogs to locate threats
such as IEDs and undertaking

controlled explosions.

| sat in a tank wearing a
special bomb disposal suit in
temperatures rising above 30
degrees while the integrated units
of regulars and reservists (in full
kit and back packs) went through
their paces. In the sweltering
heat their professionalism was
supreme and the employer
group'’s respect for their valuable
contribution knew no bounds.
Angela Reed
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New business is hard to find

ttracting new customers in an
increasingly competitive envi-
onment is the single biggest

worry for today’s small business own-
ers, according to research from start-
up specialist Company Formations
Made Simple.

In 2010, around 389,000 new
companies were formed in the UK
through Companies House, but this
figure soared to more than 598,000
in 2015. With the number of new
companies forming annually rising
by more than 50 per cent in just five
years, and the vast choice available to
consumers thanks to the growth of
online business, the battle to attract
customers has never been so intense.

Finance

In a survey of over 1,300 small en-
terprises, more than half said pulling
in new business was one of the main
factors keeping them up at night. The
second most common concern was
keeping track of the finance and cash-
flow of the business, with 49 per cent
citing this as a major worry.

Another common concern among
small business owners was finding
the time to do everything, with 44
per cent of those surveyed listing this
among their biggest worries. The issue
of time-management came up repeat-
edly in the study. When asked what
single challenge of running a business

they wish they had known before
launching, most cited ‘time. This re-
fers both to the amount of time spent
getting the business started and the
time it took for the business to gain
traction.

Some factors were of far less con-
cern to business owners, for example
managing employees, which just one
in ten listed as a worry, and company
administration which hampered just
15 per cent of respondents.

Nearly all of the businesses sur-
veyed were ‘micro-businesses, em-
ploying ten people or less. These en-
terprises make up 95 per cent of all
businesses in the UK, accounting for
33 per cent of employment and 18 per
cent of turnover, according to a House
of Commons business statistics brief-
ing paper.

Howard Graham, chief executive
of Made Simple Group, said: “Con-
sumers have more choice than ever
before, thanks to the growth of online
business, social media and general
connectivity and accessibility.

“As such, consumers may be less
inclined to show loyalty to one brand
or service. Thats why it's crucial for
business owners to put customer at-
traction and retention at the forefront
of any strategy””

www.companiesmadesimple.
com

Women in IT

ccording to UK IT directors,
Athe two biggest barriers faced

by women working in IT are
demonstrating their competence and
challenging existing stereotypes finds
recent research from specialist re-
cruiters Robert Half. Other challenges
faced by women include overcoming
impersonal/cultural  considerations,
earning respect, and working in a
male-dominated environment.

The findings suggest that miscon-
ceptions and stereotypes rather than
concerns about technical competen-
cies may be holding women back in
the IT field. Only eight per cent of
IT directors believe that there are no
challenges for women in the sector.

Alarming

Sara Newman, operations di-
rector at UK technical consultancy
Amido, agrees that changing percep-
tions about the role of women in IT
is vital: “The shortage of women in
IT is alarming. That’s not to say there
isn't a challenge for skilled IT pro-
fessionals overall, but the number of

women is far lower than it should be.
Challenging the perception of the IT
industry earlier on will mean that
as girls grow up, they will be more
receptive to a continuing their edu-
cation in science, technology, engi-
neering and maths (STEM).

Interwoven

Neil Owen, director, Robert Half
Technology, commented: “Its an
exciting time to be a working in the
technology sector. Where once the
technology or IT department was
a distinct function to support the
business, it has now become a func-
tion that enables the business to seek
new opportunities, market share,
clients and customers. We are cur-
rently working with clients in nearly
every sector on digital transforma-
tion, e-commerce platforms and
infrastructure upgrades. The way
businesses operate today has become
increasingly interwoven with their
technology capabilities and skills,
providing new opportunities for
those in the field, as demand contin-
ues to outpace supply.

www.roberthalf.co.uk

& ACEC

ACADEMY OF EXECUTIVE COACHING

Systemic Team
Coaching

3 Day Certificate
One Year Diploma Programmes

Team Coach Training Programmes
with Team Connect 360 Licence

John Leary-Joyce, Hilary Lines,
Alan Taylor and Peter Hawkins

?

Do you want to develop and
advance the capacity to transform
the performance of leadership teams?

Systemic Team Coaching® Certificate
3 Day Certificate Programme
Module 1 of the STC Diploma
Boston — 19-21 October 2016
London — 26-28 October 2016

New York — 17-19 November 2016
London — 07-09 December 2016

Systemic Team Coaching® Diploma
One Year Diploma Programme
Module 2-5 — (With Module 1 Completed)
London — Beginning 28 November 2016

For more details contact mike.smith@aoec.com

Please see www.aoec.com for full details
of all our coach training programmes.

ZACSTH Middlesex
AaprenedCoch pecic i s University

AoEC are Leaders in Executive Coaching and Accredited Coach Training for
Organisations and Individuals Accredited and validated by top professional bodies

[Click/tap for more info]
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Tom Hamnett of Wilson Perumal & Company

Who are you?
I am a case team leader at the
boutique  consultancy = Wilson

Perumal & Company. We are a
strategy consultancy firm with
unique depth in operations and the
leading advisor on how to compete
in today’s complex world. While
largely based in North America, we
are growing our presence in the UK
and Europe with some exciting blue
chip clients. We have a great team
and very entrepreneurial culture —
a highly motivating combination.

Since joining at Christmas 2013, I
have enjoyed helping companies
make step-change improvements
in their productivity and cut
millions from their costs by strip-
ping out ‘complexity’ that becomes
embedded in operations. For
example, I have recently advised
a  London-based  technology
company on improving its innova-
tion cadence, and a global media
company in successfully renego-
tiating its European distribution
channels (not to mention a variety
of interesting projects in North
America).

What is your connection with the
London Chamber of Commerce?
Wilson Perumal & Company
joined the LCC as a great channel
to extend our brand in London
and the UK, and showcase some
of our recent work. The LCCI’s
diverse and established member
companies include many for whom
our expertise, especially in com-
plexity reduction, will be extremely
valuable.

“l remember it took
me a while to get
used to the tube
crush at rush-hour,
but | caught the
London bug.”

What was your first job in London?
I did an internship in London with
an economic and urban develop-
ment consultancy working mainly
for the London Mayor’s office in
2005. T remember it took me a
while to get used to the tube crush
at rush-hour, but I caught the
London bug and returned to work
in a similar field the following year.

Which one business achievement
over the last 12 months are you
most proud of, and why?

Tam very proud of the feedback that
our company has received from all
of our recent London-based clients.
Favourable comparison to the best
in our business by blue-chip clients
is always great, especially when it is
backed up by contract renewals and
extended business relationships!

“If there is one thing | hate about
my job it’s ...

...being away from home so much!
But in this age of ‘facetime’ and
Skype, it’s easy to feel like you’re not
really disconnected from family
and friends. We have a great team
at WP&C, so being on the road is
certainly one of the best bits too”

If you were advising a young
entrepreneur which business
person would you suggest as a
model?

A young entrepreneur will find
himself entering a competitive yet

economically cautious business
environment.  However,  with
increasingly rapid developments in
all technologies, there are oppor-
tunities to disrupt entrenched
business models at every turn. I
suggest that embracing the compet-
itive spirit, resilience and passion
for adventure shown by Richard
Branson should inspire a young
pretender not to be overawed by
the established giants.

What did the 2012 Olympics mean
to you and your business?

Aside from being a wonderful
sporting  occasion  showcasing
London, its people and their enter-
prise, as well as the UK’s sporting
talent, the Olympics also repre-
sented a great opportunity for me
to work with the Legacy Committee
on a site development project. I
undertook an economic feasibility
assessment for the re-use of the
world’s largest McDonalds next to
the QE2 stadium (originally desig-
nated a temporary structure). I'm
pleased to say the building was suc-
cessfully re-purposed and remains
a great tribute to the success of the

games.

Photo;Qast House Archive

How do you think the transport

system in London can be improved?
Having worked for TfL and the DfT,
and used metropolitan networks
around the world, I'm very proud
that London has such a comprehen-
sive and well-maintained system. I
know many are looking forward to
the tube being operated 24 hours a
day. As for the Uber debate, I hope
the city finds a way to embrace,

rather than resist, the take-up of
innovation in transport to the benefit
of the consumer and the economy —
ideally in a way that doesn’t destroy
the heritage of our city.

Which piece of red tape causes
most problems for your company
and why?

Being a smaller company affords
Wilson Perumal the flexibility not
to be tied down by too much red
tape. That said, while clients do
like our ability to fly our experts
and consultants in from around the
world, this can come with inevi-
table immigration administration.

What is your favourite and least
favourite thing about London?
London’s real edge is its history.
Very few cities can boast such a
developed and diverse culture, and
this is one of the key reasons it will
remain one of the economic centres
of the world for a long, long time.
A diverse, democratic culture can,
however, be a double edged sword,
leading to frustrating bureaucracy,
cost and complexity in big invest-
ment decisions. Stand-offs over the
location of a new runway or the
business case for HS2, for example,
risk holding the city back in the
longer term as businesses head to
emerging development hubs.

How is your business reacting to
Brexit?

The Brexit decision has come as a
shock to many business leaders, who
now find themselves seeking clarity
against a backdrop of huge uncer-
tainty and speculation. WP&C see
Brexit as an enormous opportunity
for the UK as a whole to address its
competitive position in the world
(not just Europe). British firms
should seek to capitalise on the
uncertainty to ensure they maintain
(or seize) competitive advantage.

WP&C is helping business leaders
grasp the issues at stake and unpick
the information that will be essential
to tackling the big business questions
post Brexit; questions of resilience,
flexibility and sustained profitability.
We are speaking at conferences, pub-
lishing articles and advising business
leaders on building these attributes
into their strategy and operations.
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Making a positive impact

3 by Vicky Murfin

hether you call it ‘cor-
porate social respon-
sibility, ‘sustainability’

or ‘responsible business, the fact is
that more and more businesses now
see the importance of looking at the
positive impact their organisation
can have on wider society.

It might be through reducing
their environmental footprint,
sharing their resources (such as
time, expertise, donations, facili-
ties) to support the local communi-
ty, linking up with a charity or good
cause or supporting initiatives to
develop young people’s employabil-
ity skills.

Trust

Whilst the benefits to wider
society are clear, businesses them-
selves also benefit. Earlier this
year Unilever, who have made sus-
tainability a core part of their busi-
ness strategy, revealed that their
‘sustainable living brands’ such as
Ben & Jerry’s and Dove had grown
30 per cent faster than the rest of
their business in 2015. According
to Unilever, sustainability is help-
ing them to deliver more growth
and lower costs, as well as less risk
and more trust.

Leadership from the most sen-
ior level within businesses on this
agenda is critical and, in a call to
action that features prominently
on the company’s website, Unile-
ver’s chief executive, Paul Polman
says, “.. systemic change cannot
be realised without collective ac-
tion. It is in the interests of busi-
ness, government and civil society
alike to accelerate progress... Af-
ter all, there is no business case for
enduring poverty and runaway cli-
mate change”

And ‘responsible business’ is not
just the preserve of large organisa-
tions - small and medium sized
businesses are also keen to play
their part.

Challenge
This is where Heart of the City
comes in. Although London’s
400,000+ SMEs make up 99 per
cent of Londons businesses and
provide 50 per cent of the em-
ployment in London, they can be

“ For time-pressed small-to-mid sized
businesses, knowing where to start and how
to get a corporate social responsibility
programme up and running on limited
resources can be a real challenge.”

overlooked in terms of practical
support in this area. For time-
pressed small-to-mid sized busi-
nesses, knowing where to start
and how to get a corporate social
responsibility programme up and
running on limited resources can
be a real challenge.

Heart of the City is a charity,
supported by the City of London
Corporation and the City Bridge
Trust, which helps London’s busi-
nesses jump-start their respon-

sible business activities. This is
done primarily through an annual
free Newcomers programme in
which new businesses, primarily
SMEs, can take part in a series of
workshops, get linked up with an
expert CSR mentor from another
business and make use of Heart
of the City’s wealth of online re-
sources.

In previous years, 70 per cent of
businesses undertaking the pro-
gramme have set up a CSR initi-

Making their mark

Beck Greener, a London-based
firm of patent attorneys, trade-
mark attorneys and IP litigators
joined Heart of the City’s free
Newcomer Programme in 2015.
They made ambitious progress
in just one year - winning the
‘Going Green’ award from

the Camden Climate Change
Alliance as well as introducing
volunteer leave for employees
and offering work experience
to local students. Joining the
Heart of the City Newcomers

Programme enabled them to
crystalize their ‘responsible
business’ strategy and helped
them to identify and develop

an effective community project
to support. As a result of the
programme they also introduced
initiatives which led to a 50 per
cent reduction in waste to landfill
and a 16 per cent reduction in
waste collection costs, as well as
energy saving initiatives which
led to a three per cent reduction
in the annual cost of utilities.

b3 o

ative without dedicated resource
and 80 per cent have set up em-
ployee volunteering programmes
for the first time - engaging em-
ployees, client, suppliers as well as
their wider community. Heart of
the City also helps businesses take
practical environmental steps — 83
per cent of last year’s Newcomers
reduced their carbon footprint. Of
these businesses, 89 per cent felt
that setting up a responsible busi-
ness programme improved em-
ployee morale and 72 per cent felt
it improved customer relations.

To date over 600 London busi-
nesses have taken part in the New-
comers programme.

Join the programme

The focus until recently has

been on businesses in the City
of London and its neighbouring
boroughs but this year Heart

of the City’s free Newcomers
programme is now open to
businesses from any London
boroughs thanks to support from
City Bridge Trust.

There are 60 places available

on the Newcomers Programme
for 2017 and it is hoped that
businesses from all across London
will be represented. If you are
interested in applying get in
contact via the website. The
closing date for applications

for the 2017 programme is 30
November 2016.

Vicky Mirfin is director and chief
executive of Heart of the City
http://theheartofthecity.com

LBM fact: 392,400 people are employed in the City of London
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Resolving conflict in the workplace

Avoiding gossip,
remembering to count to
ten before retaliating and
minding your language are
all simple strategies to avoid
conflict in the workplace.

happy workplace is a pro-
ductive workplace, accord-
ing to author and self-help

guru Kul Mahay - who has shared
his top tips on how to avoid argu-
ments and tension when at work.
The former senior police officer
says that resolving workplace con-
flict can take up time for both the
employees and managers — but that
most cases can easily be fixed at early
stages by adopting certain strategies.
Workplace conflict is a natural
consequence of working towards a
certain set of goals with a group of
people — not everyone will have the
same approach. It is also easy to find
yourself at the centre of a disagree-
ment with a colleague due to the
amount of time spent in the office.

“Workplace conflict
is a natural
consequence of
working towards a
certain set of goals
with a group of
people.”

While confrontation is never
nice, by choosing the right time and
place to talk, understanding other
people’s opinions and learning to
compromise, issues can easily be
resolved.

Kul Mahay is a life coach, trainer
and motivational speaker and works
with clients from across the globe.
He is the author of Smash the habit
which aims to help readers banish
bad behaviour and toxic habits.

Mahay said: “When we hear the
word conflict, we can’t help but feel
some level of trepidation or appre-
hension. After all, none of us enjoy
any kind of confrontation. But to
expect to go through life without
any kind of conflict is simply not
realistic.

“Some level of conflict has to be
expected in all areas of our lives. It
is through these disagreements and
misunderstandings that we grow
and learn.

“Contflict in the workplace is not
a rare occurrence, but the sad thing

is that the vast majority of conflict
could easily be resolved if all par-
ties were to adopt certain strategies
from the outset.

“The strategies are not rocket sci-
ence but very often, in ‘the heat of
battle; we can allow our emotions
to drive our thinking and behaviour
rather than a clear, logical mind”

Kul Mahay’s ten strategies to
resolve conflict at work:

Learn to breathe

When you suddenly find your-
self in a situation that fills you with
emotion, get yourself into the prac-
tice of taking some deep breaths and
counting to ten slowly. This will al-
low your conscious mind to kick in
and think through the situation and
respond more objectively.

Everyone has
something to say

Some people use aggression as a
method to silence their ‘opponents’
during conflict. While it might si-
lence one party, they will more likely
harbour resentment or lose respect
for the other. During every conflict,
it is important to remember that
everyone is allowed an equal oppor-
tunity to voice his or her opinions.
This ensures a balanced discussion
takes place, before you can start
looking for a resolution.

Choose the time
and place
If there is tension between you
and a colleague, choose a certain
time and place where you can have a
conversation with them about the is-
sue that has upset you. This will en-
sure that when it comes to seeking a

resolution, it is not tarnished by built
up resentment on both sides.

Gossip - the killer
iIssue

Gossip is one of the most common
and yet destructive pastimes in office
environments. It can lead to mistrust,
bad feelings and very often anger
among colleagues. If you are invited
into gossiping by a colleague, try to
change the subject, let them know
that is of no interest to you or politely

remove yourself from that group.

Mind your language

In the heat of the moment it is all
too easy to use language that attacks
the other person on a personal level.
By doing this, recognise that it can-
not lead to a healthy debate and is
much more likely to put the other
person in a defensive state. It can
also lead to further confrontation.
Instead, use professional, objective
language to put forward your views.
This will ensure that you come
across as calm and there is more a
chance of compromise as you move
forward.

Don’t make it personal

It is important to be open to
constructive criticism or feedback.
It might not feel very nice but it is
professional feedback at the end of
the day. Don't take everything so
personally. See it for what it is and
stop imagining that it is how people
see you as a person.

Make sure you
understand the other
person’s perspective
Pay real attention to what the oth-

er person is saying. You may hear

something that gives you a different
take on the situation yourself and
it might resolve the conflict much
quicker. At the very least, your col-
league will note that you are genu-
inely listening to what they have to

say.

Compromise

Compromise is not about giving
up on your ideas but adjusting them
so that there is greater likelihood of
achieving them in partnership with
others. It can also build and improve
your own ideas by including anoth-
er person’s perspective. If you do not
compromise the chances of reaching
any resolution are weak at best.

Workplace mediators

Mediators can help both parties
talk through the situation in an
objective manner. Mediation is not
about blame but about enlighten-
ment. A trained third party hearing
the discussion can cut through a
lot of the emotional issues that are
clouding it and add an impartial
perspective to the situation. It helps
to bring the conflict to an objective,
level playing field.

Conflict is natural

Don't put your head in the sand
and pretend that conflict will nev-
er happen to you - it will. At some
point or another you will have a dif-
ference of opinion.

Do not let that fester or gather
momentum. Deal with the other
person in a professional, relaxed and
objective manner and you will enjoy
healthy relationships with your col-
leagues.

www.kulmahay.com


http://www.kulmahay.com

October 2016

Focus on

Cyber

Slmple steps to boost SME data security

by Chris Pollard

ccording to the govern-
ment’s latest Cyber Security
Breaches survey, a quarter

of UK businesses have experienced
one or more cyber security breach-
es in the last 12 months. For larger
firms that figure leaps up to 65 per
cent.

Statistics like these can some-
times tempt SMEs to think of data
security as something only big
business needs to worry about. But
as larger firms take their security
ever more seriously, smaller or-
ganisations are being identified as
a softer target. In addition, even
if a business is lucky enough to
have avoided a malicious attack so
far, for many, organising adequate
data protection is fast becoming a
necessity in order to ensure legal
and regulatory compliance. SMEs
tendering for contracts with larger
organisations are also finding their
own approach to security increas-
ingly under the scrutiny of pro-
curement managers.

My company works with many
SMEs across the country, manag-
ing print and document solutions
which streamline their operations
and helping them save money. Pro-
tecting our clients’ data is becom-
ing an increasingly important part
of our overall approach to helping
them ensure business resilience. The
good news is that a few simple steps
can have a big impact on reducing
risk and boosting compliance. A
good place to start is with document
security — a key part of any data se-
curity strategy.

Document security
- a few basics

The average MFD (multi-func-
tion device) automatically stores
an image on its hard drive of every
single document it copies or scans.
Its also connected to the company
network. All too often overlooked
when considering data security,
unless properly protected, MFDs
can provide relatively easy access to
business information to anyone mo-
tivated to look for it.

Printed documents also pose a se-
curity risk. With printouts left un-

collected, or waiting in print queues
only to appear when someone refills
the paper tray, sensitive information
can all too easily get into the wrong
hands.

“As larger firms
take their security
ever more seriously,
smaller
organisations are
being identified

as a softer target.”

Document security tips

1. Automatic MFD hard disc
encryption - new and exist-
ing documents held on devices’
hard drives can be encrypted,
rendering them impossible to
decipher, even if the hard disk
is removed.

2. Secure print release or ‘fol-
low me’ printing - secure
print functionality means print
jobs are only released from the

server when the author authen-
ticates him or herself with their
password, finger print, IC card
or other at their chosen print
point.

3. Automatic MFD hard drive
deletion - devices can be con-
figured to auto-delete or over-
write all saved documents and
unopened secure print jobs
within specific timescales.

4. Network security - devices
can be configured to comply
with network security so that
communication traffic to and
from them is effectively en-
crypted, as well as the data con-
tained within the documents
they handle.

5. End-of-life deletion - when a
device needs replacing, the data
on its hard drive can be wiped
completely.  Alternatively, or-
ganisations can retain the hard
drive and a new drive fitted into
the old machines before resale
or recycling.

Chris Pollard is a director at
Workflow Group
www.workflow-group.co.uk

ADVERTORIAL

Dyno Plumbing & Heating
- £30 off boiler services

OUR business has been established
in Hayes since 2004 as a plumbing
franchise for DYNO. Ever since;

we have established ourselves in
West London, North-West London,
South-West London and in the
Central London area. We are proud
to provide heating services as well
as plumbing services. If thereis a
problem, our local heroes are ready
to help get your home back on
track.

We offer the benefit of a local
West London family company
within a large organisation.

We are extremely proud of our
achievements, having only 6
engineers in 2006 we've evolved
into a company with prestigious
awards in plumbing & heating with
over 40 employees. This includes
our professional engineers, growing
young talent and our outgoing
customer service team!

In 2015 we helped 26,762
domestic and commercial
customers in London with their

plumbing & heating problems.

We have the resources, expertise,
drive and dedication which cannot
be matched... We don't just do
plumbing and heating, we offer &
install modern kitchen supplies,
such as instant hot water taps with
the latest designs and innovations.
We also specialise in leak detection
for London. Our technology allows
us to pin point your leaks without
causing unnecessary damage to
your home.

Are you searching for a plumber?
Do you suspect a leak? Are you
sure your boiler is safe? Or are
you looking for modern kitchen
accessories? Give our friendly team
a call today... Until 2017 we're
offering £30 off boiler services!

Hl Call us today on

0208 561 4555, email
sales@dynowestlondon.co.uk
or visit www.dyno.com

3, Provident Industrial Estate,
Pump Ln, Hayes UB3 3NE

[Click/tap for more i
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Only half of London firms
prioritising better online security

round half of Londons
SMEs are not prioritising
better online security in

the next 12 months, despite the
impending impact of the EU’s new
data protection legislation, General
Data Protection Regulation (GDPR)
- see article above. Notwithstand-
ing the EU referendum result, the
Information Commissioner’s Office
has confirmed that, “if the UK wants
to trade with the single market on
equal terms we would have to prove
‘adequacy’ - in other words, UK
data protection standards would
have to be equivalent to the EU’s
GDPR framework starting in 2018”.

The findings, which form part of
Close Brothers’ quarterly survey of
UK SME owners and senior man-
agement from a range of sectors,
found that 49 per cent of London
companies surveyed have made the
decision not to invest in better on-
line security. Nationally, that figure
rose to 63 per cent.

“Businesses of all sizes should be
aware of their responsibility when
it comes to protecting customer
data,” said Ian McVicar, chief exec-
utive of Close Brothers Technology
Services. “Keeping customers’ de-
tails safe are at the core of the EU’s
new data protection legislation,
General Data Protection Regula-
tion (GDPR), which was adopted in
April 2016 and takes effect within
two years.

“It is intended to strengthen and
unify data protection for individuals
within the EU and the penalty for
non-compliance, which is up to four
per cent of annual revenue or €20
million, whichever is the higher”

Cybercrime
A mixed picture has also emerged
about firms’ readiness for the im-
pact of cybercrime on their busi-
nesses. While the majority of the
London’s SMEs are concerned about
cybercrime and the impact it might

“Businesses of all
sizes should be
aware of their
responsibility
when it comes

to protecting
customer data.”

have on their business (62 per cent),
nearly a quarter are not.

Further analysis of the results
reveal that only 44 per cent of Lon-
don’s businesses feel ‘adequately
protected’; 16 per cent are unsure
of their levels of protection; 24 per
cent know it is an important issue
but ‘haven’t had time to look into
it, while a further 16 per cent don't
think ‘it is an issue for our busi-
ness.

When asked the question ‘do you
have data breach / security policies

in place around the use of email,
internet and mobile devices?, 44
per cent of London respondents an-
swered ‘yes, 39 per cent ‘no’ with 17
per cent ‘unsure’

Uncertainty

McVicar believes that this picture
of uncertainty may be driven by the
feeling that many SMEs, particular-
ly in sectors like construction, feel
that they don't rely on IT as much
as companies in more technolo-
gy-focused industries. “Even if this
is the case, companies must remem-
ber that GDPR requires all personal
data collected to be gathered law-
fully, and for specific purposes only.
In addition, it must be used for the
purposes for which it was collected,
and must be accurate and up-to-
date”

To download a GDPR
vendor spotlight, visit www.
closebrotherstechnology.co.uk

GDPR - procrastination is not an option

by Andrew Taylor

The risk of cyber crime keeps
executives and legislators
awake at night. In May 2018
the EU General Data Protection
Regulation (GDPR) will be adopted
and, Brexit or no, it will affect you.
The sting in the tail is the non-com-
pliance fines — up to four per cent of
global annual turnover with a cap of
€20 million.

Whatever happens, on that date
the UK will still be a member of the
EU. Even after we leave, if we want
to do business in Europe - our big-
gest market - we will still need to
comply with this law. So, it makes
sense that GDPR or a virtual rep-
lica will stay on our statute book
post-Brexit. The UK Information
Commissioner has confirmed that it
will be enforced, and that directors
must be held personally responsible
for data breaches involving negli-
gence under their watch - and that
they should be prosecuted for such
breaches.

Disclosure

The GDPR is more than a data
protection law. It also dips into
governance, including third party
responsibilities, as well as processes
and procedures. It requires compa-
nies to know their data footprint
and that data-holders have explicit
permissions for what they hold and
what they are doing with it, and that
they have effective purging and de-
struction procedures. Companies
must also be able to respond to
disclosure requests from individ-
uals and regulators. This is not an
exhaustive list. Most businesses are
a million miles from being close to
doing any of this right now - and
will struggle to comply by May 2018
if they don’t get going very soon. It is
critical to grasp that GDPR is not a
tick list to be checked off. Everyone
has lots to do, most of which cannot
be outsourced.

Many UK companies are blissful-
ly unaware even that this regulato-
ry tsunami is heading their way. As
tempting as it might be, this is not
something that should be parked
in the IT department. Cyber secu-

rity is part of information security
which is part of risk management
which should be supervised from
the boardroom. It is estimated that
95 per cent of data breaches have
their genesis in internal human er-
rors or actions. Basic cyber hygiene,
good management and a trained
and aware workforce must be the
first solutions to reach for because
without them additional technology
is simply a waste of money.

Catastrophic

SMEs often think that they are
of little interest to cyber criminals.
They are wrong. Cyber criminals
don’t care about size, they care about
outcome. Statistically, SMEs are just
as likely to be attacked as larger
companies — and more likely to suf-
fer catastrophic damage as a result.
Less aware, less sophisticated, less
well resourced, they are frequently
poorly served by traditional cyber
security vendors because they lack
scale and deep pockets. All of this
makes them vulnerable and, there-
fore, easier targets.

GDPR will force companies to

take their data protection respon-
sibilities seriously and comes with
a nasty bite for those who fail to get
there. The old joke - if you think
that compliance is expensive, try
non-compliance - is about to get
seriously true. You don’t need to
have a data breach to fall foul of
this law, you just need to be com-
placent. Most companies will be
sensible and get themselves sort-
ed out, which will make it all the
riskier for those who don’t, because
they will stand out. On top of the
fines, imagine getting a criminal
conviction because someone in
your company, who you didn’t
know, was doing something they
shouldn’t have been and you didn’t
know they were doing? That’s now
a very real risk; if they weren't
trained because you didn’t think it
was important.

Procrastination is not an option.
All companies should now be pre-
paring for GDPR.

Andrew Taylor is chief executive of
BronzeyelBRM/BeCyberSure
www.becybersure.com

LBM fact: London’s population is currently 8.6 million and is forecast to rise to 9.66 million by 2030 and to 11 million by 2050
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Get security serious

by Sarb Sembh

he second annual Securi-

I ty Serious Week, sponsored

by Mimecast, Netskope and

NETconsent, will take place during

European Cyber Security Month in
October.

“Cyber security has never been
more important and has a huge part
to play in the continuity and resilien-
cy of our country as a whole,” said
Yvonne Eskenzi, director of Eskenzi
PR and lead organiser of Security
Serious Week. “We want the event to
help make the UK plc more security
savvy and to recognise the people who
work tirelessly in the background day
after day in our critical infrastructure,
transport, banks, shops, universities
and public services to provide an in-
credible service to our national safety,
yet often go unnoticed”

Threats

“There are incredible individuals
striving to keep the services we rely
on safe from cyber criminals, but
there simply are not enough of them

b

and those that we have need the apti-
tude to maintain their capabilities in
an environment where there are con-
stant and rapid changes to threats
said Ian Glover, president of CREST,
the not-for profit accreditation and
certification body for the technical
information security industry. “As an
industry, we need to tackle the skills
shortage head on and encourage the
very best people to choose cyber se-
curity as a career path — an extremely,
challenging, exciting and rewarding
one. This is why initiatives such as Se-
curity Serious Week are so important
in raising awareness of cyber security
issues and also to promote the oppor-
tunities available

Heroes

The Security Serious Unsung He-
roes Awards are designed to give the
professionals in IT security the recog-
nition that they deserve for (often) go-
ing above and beyond the call of duty
and saving their organisations from
the likes of hackers, malware and virus
infections. While most awards in the
IT sector tend to focus on technology,
these will honour the individuals and
teams behind the technology. With

categories such as Godfather of Secu-
rity, CISO Supremo, Security Leader,
Mobile Mogul and Cloud Security Su-
perhero, around 20 awards will be giv-
en on the night. The awards have been
backed by industry leaders including:
Mimecast, Netskope, AlienVault,
gsk, Publicis Groupe, CrowdStrike,
Lastline, Proofpoint, whiteCryption,
Imperva, Acumin, Canon, Smile on
Fridays and Eskenzi PR.

Security Serious Week also features
free webinars hosted by cyber-securi-
ty experts to encourage others to be-
come more security savvy. If you miss
the live broadcasts of the webinars,

they are available on demand for ret-
rospective viewing indefinitely on the
website.

www.securityserious.com/
Events.aspx.

Sarb Sembhi is a consultant at
STORM Guidance and a member of
the LCCI Cyber Security Working
Group which increases awareness
of cyber threats and encourages
the use of best practices to help
businesses improve their cyber
resilience.
www.stormguidance.co.uk

Cyber woman

Jane Cannon MBE, director for security engagement
at the Home Office was guest speaker at last month’s

LCCI Security private lunch which took place at Corrigan’s Mayfair.
Based in the Office for Security and Counter Terrorism the
engineering graduate from University College London addressed
Chamber members on the government'’s security strategy and priorities,
and the strong desire to work with the private sector. Her own private
sector credentials are impressive and she has held senior positions at
Amadeus Capital Partners, EY, Lockheed Martin, QinetiQ and BT.

Reputational risk is real ... and rising

by Sarah Holland

eputational risk has been
Rranked as the top threat facing

businesses today and the poten-
tial for such risk originating online is
particularly high. How many of us
subconsciously worry about the po-
tential risks? Sometimes its like an
itch you can't scratch. You know on-
line threats and risks are real and you
don’t know how they will affect you,
where they are going to come from
or when they will happen. The only
thing you know for sure is that you are
not immune and you could be next.

Protection

It has been reported that 41 per
cent of businesses that experienced
a negative reputation event report-
ed loss of brand value and revenue.
Conversely those that lead the field
in reputation see their businesses
grow twice as fast as their competi-
tors. If a business is going to ensure
that their reputation and brand are
risk free a proactive approach must

be taken. Businesses consist of sev-
eral components each with their
own risks that should be protected
accordingly. Their technology, em-
ployees and online presence require
individual attention and protection.

The technology that a business uses
is the front door to its online business.
Burglar alarms, guard dogs, security
and CCTYV are routinely employed by
businesses to protect its physical as-
sets — this approach should be adopt-
ed as actively with its technology. The
latest firewalls and anti-virus software
should be installed and updated. Any
data that is vital or sensitive should
be backed up either on a backup hard
drive or the cloud. Passwords should
be very strong in their integrity and
changed regularly.

Catastrophic

Employees should be trained to
represent a business ensuring that the
professionalism and message required
is conveyed and delivered. If employ-
ees are not trained the implications
could be catastrophic to a business.
They should understand how to use
the technology within a business

avoiding mistakes that might for ex-
ample let in a virus or a hacker. They
should also understand how to rep-
resent the business on social media,
employing the right etiquette and se-
curity methods. Limiting the number
of employees that have administrative
access to social media accounts and
having a clear social media policy will
help keep your data safe.

Online is unregulated and un-
edited, there is so much out of your
control with regard to the potential
risks. Everyone is online 24/7, busi-
ness is accessible on a global level and
access to technology outside of the
office, via smartphones for example,
reinforces this. You cannot possibly
keep your business secure any more
on a 9-5 basis. If you want to be alert
to the threats and opportunities fac-
ing your business, you need to have
eyes on everything that is mentioned
about you all the time. Unless you are
monitoring your business 24/7 this
isn't possible. What happens when
a campaign that you have run on-
line during the day is picked up by
an American twitter account during
their day, but in the middle of the

night in your time zone, and negative
references are made? By the time you
are aware of the damage it is nor-
mally too late. Part of your ongoing
de-risking should be to monitor your
online presence 24/7. There are au-
tomated versions like Google alerts
that can take care of this for you, but
only to a limited extent.

Crucial

These types of automated alert
systems cannot determine senti-
ment and will therefore miss po-
tentially crucial information that
will hurt your brand or business,
for instance: “Well done, thanks for
getting my delivery to me on time!”
An automated alert system would
let this post through, not detecting
the sarcasm. For 100 per cent pro-
tection through monitoring, your
only option is a business that uses
agents and analysts to view all the
information and make the decision
as to whether it is a risk or not.

Sarah Holland is head of
information security at RiskEye
www.riskeye.com
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Colour therapy can
help with Brexit blues

by Valérie Corcias and
Dominique Kelly

rexit has opened up a lot of
B unknowns and as the situation

changes, there are certain lev-
els of uncertainty in respect to the
transition period that triggers stress
and anxiety. Data has shown that peo-
ple lost sleep after the referendum.
The news cycle can affect people in
different ways from overwhelmed,
powerless and despondent feelings.

In ancient times and in different
cultures such as in Egypt, India, and
China, colour was used for healing.

Colour is a property of light and
a form of energy; each shade has a
specific rhythm and wavelength giv-
ing it a unique vibration. Each col-
our stimulates different emotions.
When light falls upon the photore-
ceptor cells of the retina, it is con-
verted into electrical impulses.

The colour of light influences the
way the brain processes emotional
stimuli. Magenta helps boost en-
ergy and confidence while blue is
calming and helps for jet lag, green
relieves migraine pain.

Too much of one colour can liter-
ally make us feel ‘off colour’, and we
need to redress the balance.

What is my colour

mood?

Our company app - the mycoo-
coon colour institute app - allows
you to create your own colour pro-
file based on your natural instinct.

The colour test determines your
colour of the moment, your energy
balance and your colour needs. The
app sends your profile information to
the mycoocoon devices (lounge seat
and immersion wall) and acts as the
remote control for the lights. mycoo-

CALMED BODY
MIND AND SPIRIT

AWARENESS OF

BREATHING

BALANCE
OF ENERGY

INCREASE

AWARENESS

“The colour of light influences the way the
brain processes emotional stimuli. Magenta
helps boost energy and confidence while blue
is calming and helps for jet lag, green relieves

migraine pain.”

coon chromatest has been conceived
by the chroma therapist Pierre Van
Obberghen, the test has been present-
ed at Cambridge University during
the the symposium Light, Colour and
Sound for Health in the 21st Century.

How do | immerse
myself into colour?
People stressed out by uncer-
tainty and changes can turn to
‘colour therapy pods’ to lift their
moods and reconnect.
The pods and mycoocoon immer-

sion walls which we have developed
are, based on the principles of chro-
motherapy to improve well-being.
Each person is drawn to the col-
our that best balances energy levels
and stimulates the senses coming
together to create a full sensorial
relaxation experience with lights,
sounds and aromas. “We want-
ed to create an experience colour
journey to rebalance your mind
& body. mycoocoon is a full offer
combining products, cares and ser-
vices based on ancestral beliefs and

new technology” comment mycoo-
coon founders Valérie Corcias and
Dominique Kelly.

We have gathered a multi-discipli-
nary team with chromotherapist, aro-
matherapist, gong masters, and nutri-
tionist. The fluorescent lights that are
commercially available generate radio
frequency radiation and flickering.
They are harmful and unnatural stim-
uli that seriously impact our health.
The lamps used for mycoocoon are
biocompatible, which means they are
harmless to living tissue.

With their background in art,
interior design and fashion, Valérie
Corcias and Dominique Kelly grew
to understand the importance and
the effect of colour in people's
lives and this sparked the birth of
mycoocoon.
Www.mycoocoon.com
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Buying new software
for your business

by John Donoghue

enior management are bom-
Sbarded with requests from

employees and third party sup-
pliers to add new applications or up-
grade existing systems. How should
they respond?

Firstl, remember that buying
software is a strategic, business-wide
decision which should not be taken
in isolation or seen as a quick fix.

All businesses should have a stra-
tegic plan on how the business is go-
ing to develop over the next five years
and software must play a fundamen-
tal role in any policy decisions.

All organisations should regular-
ly consider latest developments and
business trends and the impact they
will have on the company’s current
software and strategy. Inevitably
software will need to be reviewed but
there are a number of alternatives
when looking at potential new soft-
ware options.

Does your business really need a
new application or can you just add
functionality? This could be an up-
grade of an existing solution or ad-
ditional bespoke development which
can be integrated into the incumbent
solution.

Upgrade

This could be the quickest and
easiest solution. Whilst there might
be an element of retraining it is like-
ly that the core application will re-
main relatively similar and therefore
quicker for your employees to learn
new features with less resistance to
new processes and procedures. But
consider these points.

o Whilst the easiest, it may not be
the cheapest. Depending on sup-
pliers’ licensing modules there
may be one-off upfront fees or
significant increases with ongoing
licenses

o Can the new version run on the
current infrastructure or does this
have to be upgraded? There is a
potential cost here whether your
infrastructure is on site or is now
cloud-based

o Investing in the upgrade might
overcome a particular issue or al-

“Remember that
buying software is a
strategic, business-
wide decision which
should not be taken
in isolation or seen
as a quick fix.”

low you to develop a new oppor-
tunity but will the upgrade satisfy
the medium to long term business
strategy of the firm? Are there
plans to develop different markets
or products and will the upgrade
be the best solution to maximise
these new opportunities.

o Are other parts of the business
suffering competitive disadvan-
tages because of the incumbent
solution; will the upgrade solve
these issues?

If upgrading the incumbent solu-
tion is not the right decision then
consider additional bespoke func-
tionality.

Additional bespoke

functionality

In simple terms you get the func-
tionality and features that you re-
quire.

Developing bespoke functional-
ity and integrating it with the exist-
ing system might allow you to react
quickly to market conditions without
forcing you to make a rushed major
investment decision.

Additional bespoke development

can allow for the integration of ex-

isting and new solutions thereby

increasing the life span of present

systems. But consider the following.

 Can you link additional applica-
tions or functionality to the cur-
rent solution? Some software com-
panies are wary of allowing access
to their proprietary systems. Even
if access is granted will this invali-
date or increase support for exist-
ing solution?

« How will the software be support-
ed and is the hardware infrastruc-
ture capable of supporting addi-
tional applications?

 Bespoke comes at a price - this is
one off development.

If neither of the above options are
viable then you need to consider pur-
chasing a new solution. Once again
you must consider whether you
purchase off the shelf or a bespoke
solution.

Off the shelf

This is the cheaper option as the
cost of development is shared be-
tween the multiple companies that
purchase the solution. These solu-
tions offer various degrees of sup-
port, routine updates and periodic
and ongoing platform upgrades.
Factors to consider:

« these solutions are generic to meet
the needs of a multitude of differ-
ent companies

« most businesses have specific
unique selling points which differ-
entiate them from the competition
and, depending on the type and
number of these unique qualities,

the fit of off the shelf software de-
creases

« over time as your business evolves
the percentage fit will continue to
drop, so you must always consider
future plans

o accepting a poor overall fit can
result in organisations actually re-
aligning their business to fit with
the software and therefore becom-
ing more generic and less unique.

« a new solution will require your
staff to undertake a phase of train-
ing which is not only disruptive to
staff but will inevitable result in
a fall in productivity whilst new
processes and procedures are em-
bedded within the business.

If your business is unique or has
unique elements in terms of process
and procedures, then an off the shelf
solution may not be the right deci-
sion and you could consider:

Fully-bespoke solution

The solution meets the current
and planned needs of the business
and matches the unique features
of the organisation. Staff are more
likely to engage with the application
as it reflects their job role. Training
should be quicker meaning that pro-
ductivity losses in transition from old
to new will be lower.

Points to consider:

o cost — bespoke software is much
more expensive as development
costs must be met by your busi-
ness alone

o support — will the developer sup-
port the solution? Costs will be
higher and there may be limits on
the type of support available

« ongoing development - ensure
that the solution is developed in
a manner which can be replicated
if your existing developers cease
trading and ensure you have the
source code and intellectual prop-
erty rights.

This is by no means a definitive list
but should give you some guidelines
when considering new software.

John Donoghue is UK business
development manager for the
Software Planet Group
www.softwareplanetgroup.co.uk
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European Commission launches EU Prize for Women Innovators 2017

The EU Prize for Women
Innovators 2017 competition,
which recognizes and rewards
female entrepreneurs who
have successfully brought an
innovation to market, is now
open.

This year’s edition is open to
women of any nationality living
in a European country that
have founded or co-founded
a company with a turnover of
at least €100,000. To put the
spotlight on a new generation,
the 2017 edition will also feature
a Rising Innovator category for
female entrepreneurs under 35
years old.

European Commissioner

for Research and Innovation,
Carlos Moedas, said: “The EU
Prize for Women Innovators
highlights just some of the many
remarkable women contributing
to the European knowledge
economy. Previous winners have
had significant achievements in
areas as diverse as immunology,
telecommunications and
software development. We
hope these prizes help winners
to continue on the path of
innovation and encourage
others to follow in the
footsteps of these outstanding
entrepreneurs.”

There are four prizes:
e 1st prize €100,000

e 2nd prize €50,000
e 3rd prize €30,000
e Rising Innovator prize €20,000

The four winners will be
announced around International
Women's Day, Wednesday 8
March 2017. To enter, apply via
the competition website before
the closing date of 3 November
2016.

Women represent only 30
per cent of all entrepreneurs in
Europe. With this prize, funded
under the EU research and
innovation funding programme
of Horizon 2020 (2014 - 2020),
the EU seeks to showcase
the achievements of women
who overcome barriers to

entrepreneurship, such as access
to finances and networks, and
draw attention to the need to
increase female participation in
the area.

More than 260 women have
entered the competition since
it started in 2011. The winners
of the 2016 prizes were Susana
Sargento (Portugal), who turns
vehicles into wifi hotspots,
Sirpa Jalkanen (Finland) whose
innovations lead to novel drug
compounds for breast and
prostate cancer, and Sarah
Bourke from Ireland, for her
pioneering space technology that
is used by International Space
station, NASA.

MEPs back trade deal with six African countries

The European Parliament
approved in September an
agreement granting duty-free
access to the EU for products
from Namibia, Mozambique,
Botswana, Swaziland and
Lesotho, and improved market
access for South Africa.

“This agreement will help our
African partner states to reduce
poverty and can also facilitate their
smooth and gradual integration
into the world economy. There are
also many safeguards in the deal
to ensure that local people truly
benefit from this cooperation.
The language on human rights
and sustainable development is
one of the strongest that you
will find in any EU agreement”,

said rapporteur Alexander Graf
Lambsdorff (ALDE, DE), before
the vote. MEPs approved the
deal by 417 votes to 216, with 66
abstentions.

The Economic Partnership
Agreement (EPA) with six
member states of the South
African Development Community
(SADC) establishes a “positive
discrimination”, ensuring
immediate duty- and quota-free
access for their exports to the
EU market. It also creates new
regional opportunities through
more flexible use of rules of origin.

The African countries will
liberalise 86 per cent of their
trade with the EU over ten years
with the exception of agricultural

and fishery products. The deal
replaces the previous interim
agreements based on unilateral
trade preferences and complies
with World Trade Organisation
(WTO) rules.

While the agreement covers
only trade and development
cooperation, it leaves the door
open for services, investment,
intellectual property and public
procurement. To mitigate
potential negative impacts on
the SADC countries, several
safeguards were added to the
deal. The EU undertook not to
subsidize its agricultural exports
to these countries.

The deal also lists trade-related
areas that could benefit from

EU development cooperation
funding, but none is pledged at
this stage.

In a July resolution,
international trade MEPs
advocated strengthening the
monitoring of the agreement
to ensure that “its benefits for
the people are maximized”. The
committee also tabled an oral
question to the Commission for
this plenary on parliamentary
oversight and civil society
monitoring.

The deal will enter into force
once the Council formally
approves it and the national
parliaments of the six African
states ratify the text.

EU requests WTO panel over Colombia’s discrimination against imported spirits

The EU and Colombia held
consultations earlier in the year
(8-9 March 2016), however
consultations failed to reach a
solution to the dispute. While
the EU recognizes Colombia’s
efforts to bring about reform
in the spirits’ regime since
the initiation of the dispute,
EU spirits continue to be
discriminated in the Colombian
market.

The EU’s concerns about
discrimination of EU spirits
in the Colombian market
are longstanding. EU spirits
are subject to higher taxes
and local charges than those
applied to local brands. In
addition, market restrictions
apply in the departments or

local subdivisions of Colombia.
The departments impose
market-access restrictions
that distort the competitive
conditions in the market to the
detriment of EU spirits. This is
in contravention of Colombia’s
non-discrimination obligations
under WTO rules.

Under the bilateral
Trade Agreement with the
European Union, Colombia
committed itself to ending the
discrimination by 1 August last
year. The EU has raised the issue
with Colombia on numerous
occasions, including in bilateral
meetings, WTO meetings and
OECD membership discussions.
The European Union continues
to support Colombia’s efforts

to bring about reform in this
sector.

The EU is the number one
exporter of spirits to the
Colombian market and, as a
result, the trading partner most
affected by these measures
(followed by Mexico, Costa
Rica and the United States). In
2014, EU exports of spirits to
Colombia - valued at €43 million
- represented approximately
14 per cent of total agricultural
exports to Colombia and 77 per
cent of total Colombian imports
of spirits. Within the different
spirits exported by the EU to
Colombia, whiskies represent
the highest shared (€36 million)
followed by liqueurs and cordials
(€4 million). Colombia produces

mainly rums and aguardientes,
which account for 83 per cent of
spirits consumption in Colombia.
Moreover, in Colombia a
number of departments exercise
the so-called fiscal monopoly
over the introduction and
commercialisation of spirits.
As a result, the entry of
imported spirits is subject to
the conclusion of ‘introduction
contracts’ with the department
that contain trade restrictive
clauses, impose maximum values
and minimum selling prices,
and requiring traders to secure
the payment of the amount
of a future fiscal debt, etc. In
addition, the departments enjoy
great discretion to arbitrarily
deny access to imported brands.
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Food Matters Live is a cross-sector event bringing together the food
and drink industry and those working in nutrition. Taking place at
ExCel London, Food Matters Live will include the chance to attend free
conferences and seminars for thought-provoking, cross-sector debate.

food matters

Tuesday Z2nd - Thursday 2ith November 2016
ExGeL, London

The matchmaking event will be an opportunity for producers,
manufacturers, research centres to hold pre-arranged, one-to-one
meetings with potential international partners and to find out more
about innovative developments in the world of food, health and
nutrition.

Location: ExCel London
Registration deadline: Friday 18 November 2016
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THE GLOBAL SPOTLIGHT ON UK INNOVATION
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2-3 NOVEMBER

Enterprise Europe Network will be organising Innovate 2016 Match,
a free B2B matchmaking event for all visitors and exhibitors at
Innovate 2016.

Innovate 2016, brought to you by the Department for International
Trade and Innovate UK, will showcase the UK’s most exciting
technology innovations and will host a thought leadership
conference alongside an innovation exhibition.

Bringing together over 2,500 innovators, investors and experts, the
event will shine a global spotlight on innovation from across the UK,
particularly the Northern Powerhouse region.

The B2B matchmaking event, Innovate 2016 Match, will offer

the opportunity for Innovate 2016 ticket holders to pre-arrange
meetings with innovators, research centres, universities, resellers,
retailers and investors from the UK and overseas to identify and
forge potential international partnerships, foster collaboration and
secure potential investment.

Location: Manchester Central
Registration deadline: Friday 21 October 2016

Bulgaria

Food4lLife is a free day-long Matchmaking event taking place at the
Inter Expo Center in Bulgaria, where producers and wholesalers from
all over the Balkans and Europe will come together for bilateral business
meetings. This event will be an excellent opportunity for producers,
distributors and wholesalers of food and drinks to share innovative
technologies, initiate cross-border trade and co-operations and to find
new business partners. Pre-arranged one to one meetings will be taking
place, which will aim to help businesses, producers and wholesales to
approach new markets and form new tailor-made partnerships.

Members and representatives from different sectors of the food
and drinks industry will be attending. Emphasis will be given not
only to business, but also to technology, health and innovation,
as representatives from both business and scientific fields will
be attracted. Attendants will also vary from small and medium
sized producers, to larger organisations and companies from the
food and drink sector, who are interested in finding a plethora of

enterprise

Business Sapport at Your Doorstep.

technological, research and business partners.

Attendants will be able to meet with up to 10 ambitious business
partners in the same day with the help of the Enterprise Europe
Network, the Bulgarian Industrial Association (BIA) and the Inter
Expo Center -IEC. The official language of the event will be English.

Location: Sofia, Bulgaria
Registration deadline: Monday 17 October 2016

2_"5 DEC. 2014

GREEN DAYS
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The largest International Exhibition of Environmental and Energy
equipment’s, technologies and services pollutec is a great
opportunity to boost international contracts and technical/
commercial partnership agreements.

A highly successful event Pollutec has previously held events with
over 2,000 exhibitors, 65,000 visitors from over 105 countries
attending. Main themes:

o Waste

o Water and wastewater

e Energy

e Air

Risks

Sites and soils

Sustainable procurement.

Everyone from SMEs to research centres, distributors, groups and
research agents are welcome to attend. In attending this fair, you
will be able to participate in a number of pre-validated meetings to
promote your knowledge in this sector, to identify innovations, and
create new partnerships. All that is required is to register online,
browse the catalogue of participants and profile, select and validate
your meetings. Having done so, you will then be able to receive your
personal agenda one week before the event.

Location: Lyon, France
Registration deadline: Wednesday 16 November 2016

NETWORKING4!NNOVATION
e s

and renewable cnargy

BRATISLAVA, SLOVAKIA
30 NOVEMBER 2016

Focused on research, innovation and business cooperation, the
Energy Networking4 Innovation event will target a wide spectrum of
companies, universities and researchers in the field of energy from
all over Europe and beyond. If you are interested in sharing new
project ideas and finding collaboration with the upcoming calls in
Horizon 2020, finding new business partners, consulting your project
ideas with the experts, then this opportunity is not one to be missed.
Main topics in this networking event will include:

e smart energy and energy efficiency,
e renewable energy,
e R&D policy making, governance and energy.

Funded by the European Commission, this event is free of charge
and a great way to improve your business innovation and grow.
The Energy Networking4Innovation is a part of energy-related
events organised during the Slovak EU Presidency.

Location: Bratislava, Slovakia
Registration deadline: Sunday 20 November 2016.

Registrations for all events are now open. For further information please contact the
Enterprise Europe Network London office at E: europe@londonchamber.co.uk
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M Cloisters (EVENT)

Cloisters Employment Law
Conference

An essential one day conference
for Legal and HR professionals to
discover what they need to know
in 2017. Taking place on Thursday
3 November at Middle Temple.
See www.cloisters.com for full
details.

M Victory Services Club

The Victory Services Club (VSC)
has reopened its El Alamein and
Trafalgar Suite following a £1.5
million refurbishment. The space,
with a capacity to host up to 250
guests, will be supported by a
high specification kitchen and has
been fitted out with contemporary
flooring and energy saving LED
lighting as well as the latest audio
visual equipment which includes
two displays that connect to AV
wall plates and a Crestron control
panel.

M Adjustment Bureau

The Adjustment Bureau - experts
in Business Improvement - are
pleased to announce its new
product for the successful
business. Our Business
Profitability Model isa 1 on 1
questioning process which allows
you to ascertain the strengths
and weaknesses of your business
no matter your size. It then gives
you the ability to pre-empt any
potential problems as well as
problem solving existing ones.
This consultation, which lasts
approximately an hour is being
made available exclusively to
COC members for the next three
months for free, yes free, and is
valued at £1200.

Ring

M RingCentral UK Ltd
RingCentral Named a Leader in
Gartner’s 2016 Magic Quadrant
for Unified Communications as
a Service Worldwide* Based

on its Ability to Execute and
Completeness of Vision.

“We are honored to receive this
recognition once again from
Gartner and to be placed in the
leader’s quadrant and furthest to
the right on vision. We believe this
position validates our focus on
innovation and the investments
we've made in professional
services and customer success.” -
Vlad Shmunis, founder, chairman,
and CEO of RingCentral.

bennington
green

M Bennington Green

As from 1st August 2016
Bennington Green is pleased to
announce a new management
structure. Ryan Greening and
Harriet Butterfield take over

as joint Managing Directors.
Vikki Swann will assume
responsibility as the Director for
all internal business management,
administration and business
development. Nigel Soloman
takes over as Chief Executive
and Keith Kirkwood will become
the Chairman. This restructuring
of the business will relieve Keith
and Nigel of the day to day
management of staff and enable
the business to meet its currently
planned expansion.

TRAVEL MANAGEMENT

THE BUSINESS TRAVEL MANAGERS

M ACE Travel Management
ACE Travel Management are
pleased to announce that long
standing employee Sarah Wilson
has been appointed a Director
and shareholder of the company.
Sarah, who is currently General
Manager, first started working
with ACE in 1992. Sarah has
progressed from Business
Development to General Manager
and Director and is responsible
for the company’s delivery of

a personal and professional
Business Travel Service. We
manage the travel policies,
traveller safety and budgets for
clients in London and Essex.
The business has been built on
exemplary service and a flexible
approach to specific client
requirements rather than one
glove fits all.

B Heart of the City
Heart of the City
supports London’s
businesses

jump start their
Responsible Business
activities. Our membership
programmes helps businesses
define what being a Responsible
Business means for your
company, design a structure and
strategy for your Responsible
Business activities and build your
networks to ensure your business
thrives by creating long term
value for its stakeholders and
society. To develop a long term
culture of Responsible Business,
join our FREE one year Newcomer
membership. Contact us: 020
7332 3848, info_heartofthecity@
cityoflondon.gov.uk, www.
theheartofthecity.com

A

B Groundwork

London _,§§
Funded by Big S
Lottery ESF @A
Building Better CHANGING

Opportunities

programme in

London, the ACE project helps
people with disabilities and
health conditions into work. ACE
offers advice to hundreds of
individuals, preparing them for
employment. We provide in-work
support to help the individuals
settle into new roles. We provide
support to businesses, helping
adapt vacancies, resource HR/
line management consultation
and suitable adjustments in
workplaces. Our grant supports
wage costs of our participants in
the first few months. If you are an
employer interested in supported
employment, contact Denise
Hales at: ACE@groundwork.org.
uk

Technologies
Strongfield

M Strongfield Technologies
Strongfield Technologies is
proud to announce the launch
of their latest offering in the
form of custom software design
and development services.
Strongfield Technologies have
entered the software design
and development industry in
partnership with Matellio, a US
based software development
company. Strongfield
Technologies have set the stage
to launch this collaboration into
the UK market at the ExCel
London Apps World event (stand

October 2016
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B18) scheduled for 19th & 20th
October 2016, which showcases
the latest developments in

the world of software apps.

For more information, please
contact Dashrath Thammaiah
+44 (0)20 8799 8918 matellio@
strongfieldtech.com www.
strongfield.com

B Hyatt Regency London - The
Churchill

Hyatt Regency London - The
Churchill has announced the
appointment of Arnaud de Saint-
Exupéry to the position of their
General Manager and Area Vice
President for Hyatt Hotels in

the UK. Arnaud looks forward

to developing the long-standing
relationships that the hotel has
with the community and partners
and simultaneously introducing
new guests to the hotels
developing rich and engaging
experiences. He will also oversee
Andaz London Liverpool Street,
Hyatt Regency Birmingham and
Hyatt Place London Heathrow/
Hayes.

PINNACLE

CONSULTING ENGINEERS

M Pinnacle Consulting Engineers
Pinnacle Consulting Engineers
has appointed Stephen Grindley
as London Regional Director for
his vast experience in central
London residential and medium-
high rise developments. With over
25 years’ experience Stephen’s
specialisms include the bidding,
design and supervision of major
opportunities and interdisciplinary
projects and a proven track
record for developing positive
client relationships. Pinnacle is a
leading provider of construction
consulting services with a
comprehensive background in
Structural and Civil Engineering.
Our highly skilled team tailors
client specific solutions, using
cutting edge technology and
innovative methods which can
lead to cost and programme
savings. Please contact
charlotte.j@ukpinnacle.com for
further information.
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PriVida UK Limited,

1C North Sands SR6 0QA x\
T: +44191 908 5632 Y
E: info@prividaenergy.com PriVida

prividaenergy.com
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01 Accounting Services
International House, 24 Holborn
Viaduct, London EC1A 2BN

T: 07427 517898
timcraye@021accountingservices.com
www.0laccountingservices.com
Accounting practice

4C Strategies

20 St Dunstans Hill, London EC3R 8HL
T: 020 3795 2350
info@4cstrategies.com
www.4cstrategies.com

Risk management

Act Naturally Ltd

77 Kenmore Road, Kenley,
Surrey CR8 5NW

T: 07798 932143
simon@actnaturally.co.uk
www.actnaturally.global
Coaching

Agents of Change

18 Fellows Court, London E2 8LP
T: 07545 249585
simon@aoc.agency
www.aoc.agency

Professional services and training

Arbuthnot Latham & Co Limited
Arbuthnot House, 7 Wilson
Street, London EC2M 2SN

T: 020 7012 2500
banking@arbuthnot.co.uk
www.arbuthnotlatham.co.uk
Private bank

Atlantic Forwarding

Cooper House, 2 Haven
Exchange South, Haven Gateway,
Felixstowe, Suffolk IP11 2QE

T: 01394 670496
www.atlanticforwarding.com
Freight forwarding

Axminster Services Ltd

AJP Business Centre, 152-154 Coles
Green Road, London NW2 7HD

T: 020 8450 0316
admin@axminster-services.co.uk
www.axminster-services.co.uk
Cleaning services

BCMS Corporate Ltd
Coldridge House, Kingsclere
Park, Kingsclere, Newbury,
Berkshire RG20 4SW

T: 01635 296193
www.bcms.co.uk

Mergers and acquisitions

Brine Engineering Solutions Ltd
3rd Floor, Buckingham House,
Buckingham Street, Aylesbury,
Buckinghamshire HP20 2LA

T: 07967 524462
yannickft@brine-ei.co.uk
www.brine-ei.co.uk

Engineering projects

Buckmans Limited

Old Truman Brewery, 91-95

Brick Lane, London E1 6QL

T: 020 7770 6040
info@buckmans.co.uk
www.buckmans.co.uk

Design production and print management

Cervello Financial Planning

9 Victory Road, Rainham,
Essex RM13 7RS

T: 01708 606202
cassiedaems@cervellofp.co.uk
www.cervellofp.co.uk
Financial planning

Climate Integrated Solutions Ltd
Sussex Innovation Solutions,

12-16 Addiscombe Road,

Croydon, Surrey CRO OXT

T: 020 3828 1340
admin@climateintegratedsolutions.co.uk
www.climateintegratedsolutions.co.uk
Energy reduction services

CMCIT

Tego Base House, Chippenham
Drive, Milton Keynes,
Buckinghamshire MK10 OAF
T: 01908 369010
Www.c-m-c.co.uk

IT and telecommunications

Creativo Oculus

54 Andsell Road, London SE15 2DS
T: 07808 160532
cdbeckford@hotmail.com
www.creativooculus.com

Creative services

Deutsche Hypo

One Wood Street, London EC2V 7WT
T: 020 7429 4739
hans-werner.seidel@deutschehypo.com
www.deutschehypo.com

Finance of commercial properties

Dr Stephen Simpson

Flat 62, Victoria Wharf, London E14 8DD
T: 020 7536 2888
stephensimpson@msn.com
www.drstephensimpson.com

Private mind coach

Enterprise Worx IT UK

3rd Floor, 207 Regent Street,
London W1B 3HH

T: +27 83 264 9969
jonathan.berg@ewx.co.za
WWW.EWX.CO.za

Information technology services

Farrans Construction
Woking 8, Forsyth Road,
Woking, Surrey GU21 55B
T: 01483 717311
construct@farrans.com
www.farrans.com
Construction

Fat Media

Black & White Building, 74 Rivington
Street, London EC2A 3AY

T: 01524 548948
info@fatmedia.co.uk
www.fatmedia.co.uk

Website design and digital marketing

First Fitting Ltd

181 Upper Street, 1 Coopers
Yard, London N1 1RX

T: 020 7359 0883
info@charlieallen.co.uk
www.charlieallen.co.uk

Men’s clothing design and tailoring

Food Alert Limited
247-249 Cromwell Road,
London SW5 9GA

T: 020 7244 1908
info@foodalert.com
www.foodalert.com
Food safety consultancy

Gel Systems Ltd

14 Alphabet Square, London E3 3RT
T: 020 7538 8676
info@gelsystems.co.uk
www.gelsystems.co.uk

Pet food ingredients

Grant Pearson Brown Consulting Ltd
4 Bloomsbury Square,

London WC1A 2RP

T: 020 7831 1000

contact@gpb.eu

www.gpb.eu

Communication skills

Groundwork London

6 Lower Clapton Road, London E5 OPD
T: 020 8985 1755
london@groundwork.org.uk
www.groundwork.org/sites/london
Environmental and regeneration

IDM Properties LLP

Office B, West Gainsborough, 1
Poole Street, London N1 5EA

T: 020 7739 1650
mail@idmproperties.com
www.idmproperties.com
Property development and services

IT Biz Support Ltd

M24A, 1st Floor, Unimix House
Business Centre, Abbey Road, Park
Royal, London NW10 7TR

T: 020 3393 0973
fraz@itbizsupport.co.uk
www.ithizsupport.co.uk
Information technology

JNB Company Limited

Unit 18, Mill Mead Industrial
Centre, Mill Mead Road Tottenham
Hale, London N17 9QU

T: 020 8493 9545
navinjhatakia@jnbcoltd.com
Automotive and generator spare parts

John Cullen Lighting

561-563 Kings Road, London SWé 2EB
T: 020 7371 9000
peter.vanderkolk@johncullenlighting.com
www.johncullenlighting.com

Lighting specialist

Kerr Russell Associates

44 Pitshanger Lane, Ealing,

London W5 1QY

T: 07764 428040
kerr.russell@outlook.com
http:/guyrussell.wixsite.com/kerr-russell
Business consultancy

Leasehold Law

Woolwich House, 43 George Street,
Croydon, Surrey CRO 1LB

T: 020 8688 1519
mknowles@leasehold-law.com
www.leasehold-law.com

Residential property and leasehold lawyer

Little Cake Ltd

5-6 Hanger Green, London W5 3EL
T: 020 8997 8833
lilysherafat@yahoo.com
www.ourlittlecake.co.uk

Artisan bakery

Maclay Murray & Spens LLP

One London Wall, London EC2Y 5AB
T: 0330 222 0050
marketing@mms.co.uk
www.mms.co.uk

Property law

Metro Hotel Dublin Airport
Santry Cross, Ballymun Road,
Dublin 9

T: +353 866 9500
kkirby@metrohoteldublin.com
www.metrohoteldublinairport.com
Hotels and apartments

NG Finance

11 Old Jewry, 8th Floor South,
London EC2R 8DU
avelasco@ngfi.co.uk
www.ngfi.co.uk

Valuation services

NLP Financial Management
Charles House, 108-110 Finchley
Road, London NW3 5JJ

T: 020 7472 5555
mail@nlpfm.co.uk
www.nlpfm.co.uk

Financial planning

Perfect Body & Heart Cafe Ltd
84 Ealing Village, London W5 2EA
T: 07760 186168
perfectbodyltd@gmail.com

Coffee shop

Portakabin Ltd - London East
Beaconhill Industrial Estate, Botany
Way, Purfleet, Essex RM19 1RR

T: 01708 862531
londoneast.hire@portakabin.co.uk
www.portakabin.co.uk

Portable and modular buildings

Project Recruit

Angel Wharf, 170 Shepherdess
Walk, London N1 7JL

T: 020 3551 5300
team@projectrecruit.com
www.projectrecruit.com
Boutique recruitment consultancy

Shaking Hands Interactive Partnership
23 Netherheys Drive, South

Croydon, Surrey CR2 6FG

T: 020 3432 2216
r.osullivan@shakinghands.co.uk
www.shakinghands.co.uk

Partnership for businesses

Sky Exports UK Ltd

39 Ingram Way, Greenford,
Middlesex UB6 8QG

T: 07925 171634
info@skyexportsukltd.co.uk
www.skyexportsukltd.co.uk
Grocery items export

Splitit UK Ltd

Tower Bridge House, St Katherine’s
Way, London E1W 1DO
gil@splitit.com

www.splitit.com

Financial services

40 New members October 2016

Sue Atkins

Tythe Barn, Farleigh Court Road,
Warlingham, Surrey CR6 9PP

T: 07740 622769
sue@thesueatkins.com
www.thesueatkins.com
Parenting and divorce support

Takram Ltd

7 Cambridge House, Cambridge Road,
Teddington, Middlesex TW11 8DU

T: 020 3608 6131

miles@takram.com

www.takram.com

Design consultancy

Telappliant Limited

3 Harbour Exchange Square,
London E14 9GE

T: 0345 004 4040
sales@telappliant.com
www.telappliant.com
Business communications

Telmaco International Ltd

21 Bedford Square, London WC1B 3HH
T: 020 7286 4729
international@telmaco.eu
www.telmacointernational.com
Audio-visual and

telecommunications services

THe Consultants

Epoch, 30 Downs Hill,
Beckenham, Kent BR3 5HB
T: 020 8658 6090
info@thenconsult.com
www.thenconsult.com
Design and construction

The London Coaching Group
34C, 15-17 Ingate Place,
Battersea, London SW8 3NS

T: 020 7622 9655
admin@londoncoachinggroup.com
www.londoncoachinggroup.com
Business coaching

Topseal Systems Ltd

Unit 1-5, Hookstone Chase, Harrogate,
North Yorkshire HG2 7HP

T: 01423 886495
enquiries@topseal.co.uk
www.topseal.co.uk

Roofing systems

Travel Counsellors

07595 316309
leila.grochowski@travelcounsellors.com
www.tctravelmanagement.co.uk
Corporate travel agent

Truewind UK Limited

9 Perseverance Works, Kingsland
Road, London E2 8DD

T: 07553 510942
info@truewind.uk
www.truewind.pt/en

IT consultancy

Uniglobe Premier Travel

4 Swift Centre, 41 Imperial Way,
Croydon, Surrey CRO 4RL

T: 0845 345 1781

F: 0845 345 1782
travel@uniglobepremier.co.uk
www.uniglobepremier.co.uk
Corporate travel

Velis IT Systems

Podole 60, Krakow, Poland 30 394
T: +48 12 444 1610

velis@velis.pl

www.velisit.com

IT platforms for commercial real estate

Vrumi Ltd

53 Pembridge Villas, London W11 3ES
T: 020 3389 9870

help@vrumi.com

www.vrumi.com

Internet workspace market place

Westminster Kingsway College
- Employer Training Solutions
Regent’s Park Centre, Longford
Street, London NW1 3HB

T: 0870 060 9801
www.westking.ac.uk

Skills and training

Wine Corner Ltd

Unit 4, Brunel Close, Harworth,
Doncaster, South Yorkshire DN11 8QA
T: 03333 702589
info@winecorner.co.uk
www.winecorner.co.uk

Wine cellar design and build
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Providing professional
services to help
create a safer world

Freephone: 08000 438827
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SECURITY FIRE SAFETY HEALTH MORE

& SAFETY
www.T2PInternational.co.uk
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Business Rate Revaluation ]

Are you sure your rates are correct?
Contact us for a free and trusted rate review

Go to: www.ratescheck.co.uk/stevemead

E: steve.mead@auditel.co.uk | T: 0203 4340903 | M: 07847 453735
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Teneo Translations UK™

Teneo Translations UK Ltd is a full-service agency supplying translation,
localisation, transcreation, DTP, transcription, subtitling and interpreting. We are
accredited to ISO 1700:2015 which is the new quality assurance standard specifically
designed for the translation industry and approved by the EU. All our translators are
native tongue speakers so that all the linguistic nuances of the target language are
observed and respected. In addition, our linguists are all specialists in their chosen
field and so sector specific terminology is always accurate. This applies whether the
translation is legal, financial, marketing, technical or medical in nature.

Teneo Translations UK Ltd
33-35 Howard Business Park, Waltham Abbey EN9 1XE
Tel: 0844 409 6709 * enquiries@teneo-translations.com

[Click/tap for more info]

Architecture, Interior and Landscape Design
Strategic Property Advice
BIM/Digital Consultancy

Bond Bryan
Architects

We believe intelligent
design changes things
for the better; so time
spent talking to us is time
invested in your future.

bondbryan.com

[Click/tap for more info]

UpP

A Croydon Business Venture

FREE BUSINESS
TRAINING AND
MENTORING.

for anyone, from
anywhere and - 4
in any business

sector, we're here to =
support you every

step of the way.

CROYDON BASED OFFICE SPACE THAT
GROWS WITH YOUR BUSINESS!

« All inclusive packages with no hidden costs

« Superfast broadband and Wifi

« Free meeting rooms with digital functionality
« Serviced reception desk

« Access across 6 days of the week

« Full support from our business advice team

« Excellent public transport links.
www.startupcroydon.co.uk  Tel: 0203 7474747

[Click/tap for more info]

HEWE

See G lln ey

SECURE IN THE
KNOWLEDGE THAT
YOU'RE IN SAFE HANDS

Hewes Security serving the community for over 50 years

Police registered installer

Intruder Alarms CCTV Systems  Fire Alarms  Access Control

g For afree no obligation quotation please contact:

Tel: 0345 371 3245

www.hewessecurity.co.uk
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_Essential benefits for London
. Chamber Member organisations

¢ Think you know about health insurance?
: Well, you may have to think again. HSF
¢ health plan, a London based health cash
. plan, provides a range of essential benefits
: especially for London Chamber Member
: organisations.
1 HSF health cash plan is not private medical
¢ insurance. It is designed to help employees cover
: the cost of their everyday healthcare needs such
as dental, optical and physiotherapy.

It provides your employees with a staff benefit
: that gives cash back for everyday healthcare
: costs, as well as an employee assistance program.
: Preferential rates for LCCI member
. organisations start from £1 per week and can be
: provided on a purely voluntary basis with no cost
: to your company. Family members can be added
¢ too—at no additional cost!

The Office Christmas Party — a phrase that often
: conjures up a sense of dread in even the most
. seasoned event coordinator... But there is hope!

. Best Parties Ever are the UK’s favourite

MATTERS

HSF health plan is the trading company of the
charity The Hospital Saturday Fund. The charity
provides grants to medical charities, hospices and
hospitals, as well as to individuals where ill health
or disability has caused financial difficulties. By
joining HSF health plan, employees not only get
a great benefit which will save them money,
they help the important work of the charity - not
something which usually happens when an
insurance policy is taken out!

Cover Story

Business Crime
and Security

H For more information contact HSF health
plan on 0800 917 2208

®

health
plan

can remove the headache of planning and
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: ¢ Christmas party supplier with more organising a company-wide party and offer
Marketlng & PR : than 20 locations across the UK and full exclusive use of any of their Christmas
Pages 48-50 : catering for over 175,000 people each party venues including bespoke event

i year. At a Best Parties Ever Christmas
: party your company will experience

: an unforgettable night of mesmerising
entertainment, spectacular themeing,
: sumptuous food and a level of service
: that really makes your event the Best

: Party Ever.

: Shared Christmas parties are available for

: small groups, from 10 people upwards, and

. allow guests to experience the atmosphere

¢ and the magic of a large scale event with

: entertainment from some of the UK’s best

. performers on a much more affordable budget.
. Forlarger companies Best Parties Ever

planning, full entertainment and catering
packages as well as the industry’s finest
event management team.

So don’t suffer another year with the same
old boring party — experience the best with
Best Parties Ever.

The Great British Business
Show

H www.bestpartiesever.com

B
PAERSTTIES
VER COM

Pre-fabricated success

Make more sales, make your offerings engage the heart and the mind

BUSINESS
STARTUP

N\
=
Pages

52-53

Business Travel

Pages 56-57

H For any queries on features or advertising
in Capital Matters, contact:

Gina Forshaw - 0161 6614150
E: gina.forshaw@excelpublishing.co.uk

Published by:

Excel Publishing Co Ltd, 6th Floor,
Manchester One, 53 Portland Street,
Manchester M1 3LD.

Tel: 0161236 2782
www.excelpublishing.co.uk

: NORMALLY FEATURES,
functions and benefits

1 are used by businesses to

* convince customers to buy

: their products and services.
¢ This logic can extract a

. ‘yes’, but it may not lead

. the customer to taking

: actions to buy. A more
human connection between
. offerings and the person is

. far more effective. It engages
¢ customers in multiple and

: deeper levels. It builds

. recall, cooperation, empathy
. and ultimately action. The
human connection can go

: where statics and trends

. are denied admission: our

: hearts. Data and logic can

persuade people, but it does
not inspire them to act. We
human beings are social

creatures. We relate to values,

empathy, meaning and
relationships. We have been
working with these for the
last 20,000 years, when cave
walls were our flat screen
TVs. Objects and stories that
make cultural and emotional
connections also create
empathy, optimism and focus
in human minds. Don’t take
our word for it, neurological
studies revealed this at the
John Hopkins University. For
example after an emotionally
charged story, researchers
found that people were more

likely to give to charity. Many
advertisers and other firms
use the trust-inducing power
of this human centred design.
It has the power to change
behaviours and attitudes. So
are your offerings making a
human connection?.

Hl Sikander Shaukat is a
partner in Value Dynamics LLP
that helps clients grow their
top-line. They pre-fabricate
success with business
development and offerings
design, and they resolve
limiting problems.

Contact sikander@
valuedynamics.uk.com
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Cybersecurity
and your business

Tackling systemic cyber risk one by one

L4

LL BUSINESS need

to manage their risk.

Most successful

businesses have become
excellent at managing-risk — from
understanding, prioritizing,
safeguarding against and having
a plan to mitigate all manner of
risk. Cybersecurity is a risk that
all business struggle to manage.
The risks are difficult to quantify
and the threats can be difficult to
recognize. Keeping systems up to
data, deploying security software
and protocols, managing network
access and vulnerabilities is a huge
challenge.

How do you quantify cyber risks
for your business? It’s a difficult
question to answer and the
answer largely depends onyour
business. What losses would your
organization sustain if there was a
major data breach? What type of
fifancial hit would happen if your
email or website went down for a
day or longer?

The Global Cyber Alliance is
committed to addressing systemic
cyber risk. We believe that
through taking concrete action
we can create positive change.

We encourage business to do
the same. By taking the time to

understand the risks and what
you, as a business owner can do
to defend against the threats and
manage your risks, you will be
more agile and able to respond
when the threats appear.

Year after year cybersecurity
risks increase. The breaches occur

more often and the losses increase.

There is not aniindustry or size
of business that is safe from the
threats. According to the PwC
Information Security Breaches
Survey 2015 (http://www.pwc.
co.uk/assets/pdf/2015-isbs-
executive-summary-digital.
pdf) 90% of large organisation’s

suffered a breach in 2015 and 74%
small businesses suffered a breach.
The average cost of a breath to

a large business is £1.46 million

— £3.14 million and to a small
business £75 thousand — £311
thousand. And most businesses
suffer from moré than one

breach = on average 14 for a large
organization and 4 fora small. The
losses suffered add up quickly.

For alarge business the losses
can'skyrocket intg the millions.
While the losses for asmall
business may not'reach those
number, the damages can be just
as,if not more, devastating. For

Continued on page 46


http://www.pwc.co.uk/assets/pdf/2015-isbs-executive-summary-digital.pdf)
http://www.pwc.co.uk/assets/pdf/2015-isbs-executive-summary-digital.pdf)
http://www.pwc.co.uk/assets/pdf/2015-isbs-executive-summary-digital.pdf)
http://www.pwc.co.uk/assets/pdf/2015-isbs-executive-summary-digital.pdf)

BUSINESS CRIME & SECURITY

OCTOBER 2016 [k

Cyber-security

Focusing only on technical solutions is equivalent to leaving home without your
trousers on. Governance is equally important

NINETY PERCENT of smokers will
die or become ill because of their
habit. They all know this. Yet many
will convince themselves that they
will be part of the 10% who don’t.

When it comes to cyber-
security, the question is not
whether a company will be
attacked but when. Those
who ignore this simple fact
are probably crazy, stupid or
incompetent. There is no patch for
any of these. Adopting the ostrich
approach will only prevent you
seeing it coming — and give the
hacker a more interesting view as
he approaches.

The kernel of any good cyber
defence is a simple, well-crafted
governance regime. Identify
the threat, quantify the risk
and array defences accordingly.
The magic ingredient is always

The kernel of any
good cyber defence
is a simple, well-
crafted governance
regime. Identify
the threat, quantify
the risk and array

defences accordingly.

proactive engagement on the
part of management. Below
that, cyber-security must be

an, “everyone all of the time”,
situation. Drop your guard and

a hacker will spot and exploit
the vulnerability in a moment.

Covernance - rules, processes

and procedures - must be clear,
concise, written in plain language,
effectively promulgated and
effectively applied. No exceptions.
Training and education must
take place, which might be a
drag and seem expensive but
neither of those consequences
are worse than the company
going to the wall because you
didn’t do the simple things. Even
the smallest enterprise needs
to ensure that their people
know what they need to know
and do what they need to do.
Unsporting hackers spoof email
addresses/links to make them
look innocuous. If you are busy,
tired, or both, how easy is it to
make that mistake of opening one
of these? Some estimate that as
many as 95% of all hacks begin
with a phishing attack.

Well maintained cyber-security
tools and a structured update and
patching programme are vital.
But this will only help as part of
a concatenated plan that has, at
its heart, good governance. That
plan, is what will save you from a
heap of misery on the day that the
hackers visit.

Management must be clear
about what they will do in the
event of a cyber breach and they
will need to have practised it. A
potential problem will quickly
become a full-blown crisis if the
response is inadequate. No plan?
You have an 80% chance that you
will soon be just a statistic.

Fl For more information or to
discuss, please contact
info@BeCyberSure.com

or www.BeCyberSure.com

Mainstream solution providers can be reluctant to engage with
smaller companies who lack scale and deep pockets — which
appears to be the primary driver for vendor engagement.

In this dangerous digital world, SME’s can find it difficulf fo access

high quality cyber-security services. This is a problem. Virtually no ‘
company can now operate without using the internet, with all of
the dangers inherent in doing that.

BronzeyelBRM's service addresses this market deficiency. We
offer, essentially, an outsourced and comprehensive CISO service which provides subscribers* with access,

BronzeyelBRM

-—@ BeCyberSure

through a dedicated account manager, to experienced, high calibre, Information Security specialists who would
normally be accessible only fo much larger companies.

Included in the package

Advice and Assistance with:

* Threat and Risk Assessment

* Information Security Governance (procedures, policy,
practice)

* Regular ‘Cyber Security’ intelligence reports

* Encryption, BYOD/CYOD and remote access
governance

* Patching policy and implementation

* Crisis Management planning, preparation and
fraining™*
Resilience planning and fraining™*
Disaster Recovery planning and training**
Employee education and training**
Cyber Insurance
Cyber legal support

Induction phase:

e Technical and Physical Network/System review
(including scan)

* Remediation Advisory (follows review and scan)

Strengthening and Maintenance phase:

» Security Monitoring (on-site or hosted by
BronzeyelBRM)

¢ Technical Helpdesk

e 24/7 Incident Response Team

* Structured Pen-Testing program (as appropriate)

* Minimum subscription period is 4 months
** Extensive or onsite education & training subject to separate contract

[Click/tap for more info]
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many small businesses these types
of losses can mean the end of
business.

One of the most common,
prolific threats is phishing.
Phishing is a social engineering

*1_46 .BUSINESS CRIME & SECURLE

“The criminals
behind phishing have
become cunning.
Now it can be

ifficult for users to

attack in which a fraudulent email
message is sent and appears

to be coming from a legitimate
organization or user. The goal

of this attack is to either steal
personal identifiable information

(i.e. usernames, passwords, bank
or credit card information), to
commit fraud (false wire transfer
requests) or to infect systems with
malware, such as ransomware or a
keylogger. Everyone with an email

address has seen a phishing email —
they appear to come from a trusted
source such as your bank and use
urgency and fear to get you to give
up credentials. In days gone by
they were relatively easy to identify
due gross spelling errors and bad
grammar but in recent years have
become much more sophisticated
and more difficult to spot.
Everyone, every business is at
risk of being phished. According
to the 2016 Verizon Data Breach
Investigations report (http://www.
verizonenterprise.com/resources/
reports/rp_DBIR_2016_Report_
en_xg.pdf) , phishing continues
to be one of the primary ways in
which organizations are breached.
The criminals behind phishing
have become cunning. Now it can
be difficult for users to determine
legitimacy of email messages.
Gone are the misspellings and
poor grammar. Spammers
now do an impeccable job of
recreating legitimate looking and

Security Drivers — Secure Asset Transportation

Tell us about the company and
how it was set up

Security Drivers International,
founded in 1995, is a British
owned and managed family
business. The original founder,
John English, is still active in the
daily operations of the company.

All of our Security Drivers are
former Police Royalty Protection
Drivers. They each hold the
Home Office approved, National
Certificate in VIP Anti-Hijack
Driving.

What type of security services
do you provide?

Our core business is transporting
high value assets by road. This
includes jewellery, diamonds, gold,

“Our core business
is transporting high
value assets by road.

This includes jewellery,
diamonds, gold, digital
data and fine art.”

digital data and fine art. We also

transport, dignitaries and other VIPs.

In a typical year how many
escorts does the company do?
We carried out over 500 Security
Escorts & over 3000 VIP transfers
in 2015. This makes us the

UK leader in high value asset
protection.

Who are your current clients?
Due to the nature of the work
we do, we can't tell you who we
work for — our clients require our
absolute discretion.

We can tell you that our clients
come from a wide range of
corporate backgrounds and include
Mayfair Jewellers, Fine Art Auction
Houses, Banking, Insurance, TV,
Radio, Medical, Aerospace and Ultra
High Net Worth VIPs.

Tell us more about the vehicles
you use.

We own two Range Rovers
armoured to Level BR6, as well as
high-end saloon cars. This allows us
to convey our precious cargo with
it's owners, or members of staff, to

any address or airport without delay.

Each and every one of our vehicles
involved in asset protection has
military grade tracking and high
definition video cameras fitted. Both
systems record everything to each
vehicle. The live video and our exact
location is streamed to a purpose
built, high security control room.

What makes Security Drivers
International stand out from other
firms in this field?

People come to us because

we're ISO9001 accredited and

by using our services, our clients
save significant amounts on their
insurance premiums.

We have the technology and
expertise to ensure we provide the
ultimate safety for your assets.

Security is no accident —
it has to be practiced.

H For more information, visit
www.securitydrivers.co.uk

=/

SECURITY DRIVERS INTERNATIONAL LTD
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sounding messages. Everything
from the graphics, email address
and relationship between the
apparent sender and the intended
recipient are recreated to appear
genuine.

The damage from phishing
can be twofold. First there is the
damage to the victims — those
who fall prey to the fraudulent
email. Second, brands being used
to commit the fraud are also
damaged. Trust in the brand being
spoofed is diminished.

All this begs the question: what
can be done? One answer: DMARC.

What is DMARC? DMARC
(Domain-based Message
Authentication, Reporting
& Conformance) is an email
authentication protocol that
protects brands against spoofing
and also protects the inbox
against receiving fraudulent
email. Depending on how the
policies are set, spam and phishing
messages will be quarantined

or deleted before ever reaching
their destination. It is free. Any
organization can set it up and use
it to protect their brand and email
against phishing.

DMARC provides brand
protection against spoofed emails
which can lead to increased
customer confidence and trust.
Inboxes are protected against
receiving fraudulent and potentially
dangerous email. In addition to
protection, DMARC provides a
reporting mechanism to allow
organizations to review legitimate
and questionable email, those that
originate from an unauthorized
source. All of this and it is free. No
license or fee is required to use
DMARC.

Many trusted organizations are
already using DMARC. By joining
the ensemble of organizations
already deploy DMARC it you
are opting in to a higher level of
protection for your business by
protecting both your brand and

The Inside Job -
Protecting your business
from the threat within

IN TODAY'S business world, one of
the biggest security threats comes
from inside the organisation. A

report from the U.S. Department

of Justice identified nearly one third
of all staff commit some form of
employee theft. The U.S. Chamber of
Commerce estimates employee theft
to cost businesses approximately US
$40 billion each year.

With the increasing risk of theft
or embezzlement coming from
within, businesses are now looking
to identity management security
solutions for prevention and
protection.

Steve Bell, Chief Technology
Officer for security developer,
Gallagher says, "ldentity is crucial
to security. Technology has moved
from traditional keys: untraceable,
unmonitored and easy to copy,
to smart cards, PIN pads, and
now biometrics. Access is now
determined by a unique identifier,
something that cannot be used by
another person."

Successful business security
is two-fold; managing access by
identity and monitoring it. Gallagher's

“Identity is crucial to
security. Technology
has moved from
traditional keys:
untraceable,
unmonitored and
easy to copy...”

Personal Identity Verification (PIV)
solution uses strong authentication
and ensures smart cards cannot be
cloned. It provides detailed visibility
and traceability which act as a strong
deterrent, as most people won't
commit a crime if they're aware of
the high risk of being caught.

Layers of security are also
important and whether it be cost
effective wireless access control or
a fully-wired and monitored system,
Gallagher can work with you to
identify areas of risk and recommend
a security solution that meets your
specific needs and protects your
business.

H For more information on
Gallagher security solutions, visit
security.gallagher.com

your business against harmful
email.

To enable DMARC you must
go through process to implement
the appropriate policies. Many
large organizations use solution
providers to manage this process
and collect the reports. We applaud
and support these efforts — use of
DMARC protects brand, inboxes
and the more organisations who
use it, the better the entire eco-
system will be.

Global Cyber Alliance recognizes
that some of the barriers to DMARC
implementation are that use of a
solution provider isn’t a financially
viable option for many small to
medium sized business and that
it can be confusing to set it up on
your own. We have strived to make
the process easy by developing a
tool that any business, government
or organisation can use to
implement the process. Along with
the DMARC tool, more information
is available to learn how DMARC

can protect your business. Visit
www.globalcyberalliance.org to set
up DMARC for your organization
today.

About the Global Cyber
Alliance

Established in September

2015 by the New York County
District Attorney’s Office, City of
London Police, and the Center
for Internet Security, the Global
Cyber Alliance (GCA) is an
international, cross-sector, non-
profit dedicated to confronting
cyber risk and improving our
connected world. We are a
catalyst to bring communities
of interest and affiliations
together in an environment that
sparks innovation with concrete
measureable achievements.

All are welcome to join forces
in our mission to mitigate and
eradicate cybercrime. Visit www.
globalcyberalliance.org to learn
more.

More control.
| ess desk.

Manage security without trips to the control room

[Click/tap for more info]
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PR and communications

A £12.9 billion industry that serves a vital need

By Francis Ingham Director
General, Public Relations
and Communications
Association

| AM often asked about

the importance of PR and
communications and why
organisations should invest in it.

The value or PR can be summed
up into two words: trust and
reputation. A properly-run PR
and communications campaign
can significantly improve an
organisation’s reputation which
is intrinsically linked to its bottom
line.

In today’s age, consumers
want to purchase products from
companies they trust. Similarly,
employees want to work at an
organisation they trust and
finally investors want to continue
investing in a company they trust.

Our Economics of Reputation
survey in 2015 revealed that many
in the industry believed that a
good reputation is linked to ability
to retain and recruit staff, positive

media coverage, and stakeholder
benefit of doubt.

Trust has become even more
important with the rise of social
media and real-time news, which
can tarnish a company’s reputation
in 140 characters and 1000
retweets. Which is why PR and
communications has never been
more crucial for an organisation’s
business strategy.

PR and communications
campaigns often involve various
moving parts such as media
relations, digital and social media
communications, lobbying,
conferences, and more. PR and
communications are equally
effective at producing short-term
and viral campaigns as it is at
managing long-term campaigns
which build brand reputation.

So why do companies need to
invest in PR and communications?

Not only can it drive product sales
but moreover it can also give
companies access to new markets,
access to funding and investors,
protect a business’ reputation in
times of crisis, and attract high
quality talent.

PR and communications
professionals can navigate time-
sensitive crises which is crucial
because a delayed response or the
wrong response can exacerbate
any Ccrisis.

We have seen that over
the years, organisations have
taken note of the importance
of communications, with 79%
of respondents in our In-house
Benchmarking 2015 report
claiming that the communications
team was represented at senior
management or board level.

This has translated into growth
in the industry. In our PR Census

No marketing manager or director? You need Market Advantage

MARKET ADVANTAGE LLP
provides a full marketing and
advertising management service,
harnessing the combined
talents of a select group of
highly experienced independent
small business owners. All at
director level in the marketing
industry, we have worked
independently for many years

in a wide range of individual
marketing and communications
disciplines, covering planning &
management, research, design,
production, advertising, social

media, PR, content management,
exhibitions, print etc.

Success relies on the
professional coordination and
management of marketing
services As markets change and
your business grows, marketing
itself develops in complexity -
the budget increases and the
cost effective management of
all the elements contributing
to success becomes even
more crucial. Our team works
as a single corporate entity,
applying diverse qualifications

and expertise to your situations.
Highly experienced, we have
successfully delivered campaigns
and projects across internal and
external marketing, advertising
management and creative
design to blue chip accounts in
banking and finance, electronics
goods, publishing, travel, food
and many other industries.

A team designed to
complement your own
We form a tailored, skilful and
proficient team, able to work

closely with your existing
management and suppliers. We
are passionate about gaining

good results from well-judged

and planned marketing strategies
and campaigns, backed up by our
creative marketing services. Please
contact us for an initial meeting to
explore market developments and
possibilities.

H Contact Bill Graham, our Client
Account Director at b.graham@
market-advantage.co.uk or by
phone on + 44 (0)20 8 291 6234

Market
Advantage

Stay one step ahead

Large agency know-how,
small company flexibility

hn

» MARKETING STRATEGY & PLANNING
» BRANDING DESIGN & DEVELOPMENT
» MARKETIING COMMUNICATIONS

» WEB DESIGN & DEVELOPMENT

E info@market-advantage.co.uk

The partnership of marketing, W www.market-advantage.co.uk

creative and communications experts T +44 (0)208 291 6234

[Click/tap for more info]
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2016 we estimated the industry

to be worth £12.9bn - up from
£9.62bn in 2013. The industry’s
headcount also increased from
62,000 to 83,000 during this same
period.

With such growth in the
industry, it is important for
communications experts to adhere
to strict ethical standards and
best practice - because clients and
the general public will be looking
for professionals they can trust.
Practitioners have to do their own
reputational damage control in
order to win new business.

That’s where the PRCA comes
in. We are the membership
association for the PR and
communications industry. All
of our members sign up to our
Professional Charter and Codes
of Conduct when they join as
members. The Code of Conduct

commits members to behave
ethically, to not act dishonestly
towards the media, public, or
their colleagues, and to declare
their lobbying activity. This mark
of best practice distinguishes
professionals who are committed
to ethics and transparency

from those who are not. As a
professional body, we have the
power to expel members who
breach the code of conduct.

Itis also important to note
that PR and communications is
an industry that is constantly
evolving. The PR Census 2016
revealed that our leading duties
include general media relations
and media relations strategy
planning. No surprise there. But
digital and social media have now
gained an equal footing. We now
have a foot in both the online and
offline worlds.

Would like to meet...?

GOOD COMMUNICATIONS
are essential for any successful
business. By being clear about
what you are offering, who
you are offering it to and why
customers should choose your
products or services, your
communications can result in a
significant surge in sales.

You might be the biggest, the
best, the latest, the cheapest or
the first within your sector, but
that counts for nothing if your
markets don’t understand why it
should matter to them.

Which is where Black Sheep
PR comes in. Our business
communications speak to your
target audiences, develop
support for your brand and urge
potential buyers to take the
action you need them to take.

In other words, Black Sheep PR
builds relationships.

By designing business
communications programmes
that deliver measurable results,
and by aligning them closely with
our clients’ strategic objectives,
we have successfully supported
them to engage with new
customers, sell more products
and services, enter new markets,

“Our business
communications
speak to your target
audiences, develop
support for your
brand and urge
potential buyers to
take the action you
need them to take."

protect their reputations and
manage crises.
We use any communications

platform that connects with your

target markets, from print to

social media, websites to industry

events, mailshots to face-to-face
meetings. And we co-ordinate
with your in-house teams to
ensure that we maximise our
impact and they can make
the most of the leads that are
produced.

So if you are looking for
a meaningful and lasting
relationship with people who will
love your brand, let Black Sheep
PR be your matchmaker.

H Call us now on 020 3436 0080,
or email info@blacksheeppr.com.

40% of PR and communications
people state that 80% of their
time is spent on traditional PR and
communications activities - that’s
a 17% decrease from 2013. And
respondents claiming that PR
and communications represented
60-80% of their job has increased
from 15% to 19%. That’s a
complex way of saying that PR and
communications practitioners are

increasingly diversifying their roles,

as they become more integrated
with other services.

That is why it is important that
agencies and in-house teams
keep up with the times and invest
in their skills wherever possible
to remain relevant. In order for
public relations professionals to
be effective at communications,
they must constantly invest in
their skills. The PRCA offers quality,
flexible and practical training

courses to help professionals

develop the skills they need at any

point in their career. Our trainers

are approved professionals with

a wealth of experience both as

practitioners and training providers.
The PRCA is also launching

its own cross-industry CPD

programme. CPD is a recognised

part of good professional practice.

It helps individuals maintain

their edge, build their careers,

and develop their expertise, and

it improves practice and raises

standards across the industry.
The bottom line is that PR is

a resilient industry, which will

continue to grow from strength to

strength in the coming years.

i If you would like to discuss any
of these issues I've raised here,
please contact me on francis.
ingham@prca.org.uk.

Stand out from
the flock

Build and protect your brand

Promote your products and services

Connect with potential customers

Increase sales

6 5BLACK
YY SHEEP

Tel: +44 (0)20 3436 0080
info@blacksheeppr.com

www.blacksheeppr.com

[Click/tap for more info]
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Ignore the importance of marketing
and you're ignoring your customer

EVERY SMALL business should
be taking marketing seriously,
irrespective of their size. There is
a common misconception that
successful marketing means

big budgets, but this really isn't
the case. Marketing is about
understanding customers and
communicating brand messages
to them in a way that will
motivate them, and there are
lots of resources and guidance
available to help small firms do this
effectively.

Here are my top tips for small
businesses that want to make the
most of their marketing efforts:

m Understand your audience
Knowing and understanding

your audience is a key element
for a business of any size, but
particularly small businesses who
want to ensure they are reaching
the right people through the right
channels. Spend time researching
who your customers are and at
what points you can reach and
interact with them. For example,
if young people are your target
audience, then social media will be
an effective tool to reach them.

m Live your brand across your
organisation

It's important that all employees,
whatever their role, know what your
brand stands for. Your brand — the
identity and values of your company
—should be reflected to customers
at every level. Putting brand at the
heart of HR processes is a good way

of doing this; for example, making
brand values part of employee
recruitment, inductions and reviews.

m Don'’t let marketing slip
down the priority list

When small businesses are thinking
about costs, wages and day-to-day
operations, marketing often falls to
the bottom of the list. Marketing

is the cornerstone of the customer
relationship, which is central to

any business. Therefore, small
businesses should always have

a marketing plan in place. You
don’t need a large-scale marketing
programme. If costs and resources
are tight, focus on realistic targets
and have a clear plan for how you'll
achieve them.

m Have a strategy
To ensure marketing is approached
in the right way, set time aside

Chris Daly, Chief Executive of CIM (The Chartered Institute of Marketing), highlights
the importance of marketing for small businesses, and provides advice on how they can
make the most of it.

to plan a strategy. Often, small
businesses apply a scattergun
approach to their marketing, which
costs more time and money in

the long run. Think about your
business objectives, then think
about the marketing activity you
need to implement to help you
achieve them.

m Consider low and no cost
options

There are elements of marketing
that can be executed quickly and
at a low cost. Marketing doesn’t
mean costly advertising. Think
about how you can use channels
such as social media, which can
be cheap to set up and manage.
Also, think about your existing
customer base, and how you can
use them to refer new customers
and spread the word about your
business.

Reputation Risk is now the #1 risk in
the world according to AON Global Risk
Management Report

While cyber threats happen following a breach
in systems, reputational threats can be harder
to catch and manage. You can lose everything in
the time it takes for you to even become aware

of an online attack.

Protecting your business
one online post at a time.

RISKEYE

always on wotch

UNTRUE REVIEWS, employee
threats and defamation are only
some of the threats that occur to
your business reputation online. You
protect your premises, now protect
your business online.

#¥ OUT OF

BUSINESS

[——]
Yesterday at 23:19 AL

Disgusting owner and a disgusting
business if you can call it that.

W Commomt

#¥ Share

RiskEye offers a complete
solution to online reputational
threats. Our service provides you
with £50,000 of insured protection
which provides the experts in PR
and Legal 24/7. From suggested
responses to the legal take down
of harmful content, we have you
covered.

H Call us on 0203 455 9050 or
visit us at www.riskeye.com.

Our basic package starts at the
equivalent of less than £1 per day.

RISKEYE

always on watch
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1'he 36th -

SUSINESS SNOW

The Great British Business Show is back for its 36th edition, providing the biggest
and most complete business exhibition available in Europe. On the 17th and 18th of
November 2016, the greatest business brains from across the globe will descend upon
Olympia London to play their part in one of the most exciting dates on the business

calendar.

Over 25,000 visitors are
expected to attend the
Olympia to take advantage

of the exclusive schedule of
seminars, interactive features,
networking opportunities, and
exhibitors - All of which are
absolutely free

Visit www.gbbs.co.uk to
register for your tickets now

SINCE ITS inception in 2000,
The Business Show has grown
exponentially to become Europe’s
biggest business conference and
exhibition, delivering the optimum
level of education, expert opinion,
and expansive insight into the
business world. The event’s 36th
edition will continue this proud
tradition.

The Business Show’s
commitment to SMEs sets it aside
from other exhibitions of a similar

nature; over the course of two days,

the event is home to the products
and services vital to SMEs and

new SME supplies and suppliers,
and continues to serve small and
medium-sized enterprises through
its outstanding and comprehensive
content and ability to draw in
business’ most influential and
inspirational leaders.

You'll find a level of information,
guidance, and advice that can’t
be matched by any other event.
Thousands upon thousands of
visitors are drawn through the
doors to benefit from the optimum
delivery of education and insight
into what makes a business fly.

As ever, The Business Show
comes with some of the most
successful and influential business
figures to form the most incredible
line-up of speakers. They will pass
on their knowledge and experience
to inspire and guide you on your
own business adventure. Amongst
the line-up of experts, leaders,
and innovators essential for

entrepreneurs and business owners
to see are:

Hilary Devey CBE, who has grown
Pall-Ex, the award winning provider
of palletised freight distribution
services into an internationally
renowned network with a
combined turnover of over £100m,
inspiring millions along the way
with her achievements both inside
and outside the world of business.
Hilary will describe how she
battled against all the odds from
her childhood onwards to found
the multi-million pound logistics
company.

Touker Suleyman, the fashion
retail entrepreneur and investor,
owner of fashion brands Hawes
& Curtis, Chost, and Low Profile
Holdings, and current star of the
BBC's Dragons’ Den. Touker will be
taking part in an exclusive question
and answer session, where he will
provide details on his fascinating
rise to become one of the UK’s most
recognisable and admired business
magnets.

Serial entrepreneur and investor
Steve Parish, the former owner of
TAG Worldwide, the world’s leading
advertising production company,
and current chairman of Premier
League football club Crystal Palace

will join us. As well as running the
South London club for the past six
years, Steve has also been growing
his property portfolio, along with
investing in and advising companies
and mentoring young businessmen
and women.

Steve will be taking partin an
exclusive Q&A session on his career,
providing essential tips, guidance,
and insight for fellow entrepreneurs.

Raja Saggi, head of marketing
at Google and leading customer
acquisitions and B2B marketing for
Google in the UK and Ireland. Raja
is responsible for sales, marketing,
and customer on-boarding teams,
as well as the Google SMB brand.
He'll provide an expert look into
how you can optimise your digital
marketing in five steps.

The UK’s number one
motivational speaker, founder of
4Networking - the UK’s largest
joined up business network,
the highest rated and reviewed
business author on Amazon,
and a perennial Business Show
favourite, Brad Burton will return
to mesmerise audiences with his
unique take on business. He'll share
the ups, the downs, and the key
decisions in his life and business
which will help you in yours.

There’s also Joseph Valente,

2015 winner of the BBC’s ‘The
Apprentice’ and managing director
of ImpraCas. Joseph will share his
journey to becoming Lord Sugar’s
business partner, using examples
of where his three stage philosophy
has helped him get where he is
today, comparing this against life
and business lessons.

As well as these speakers, there’s
a further 100 experts across myriad
business sectors for you to enjoy,
including Steve Bartlett, founder of
Social Chain, and the man with the
power to make #1 trending topic on
Twitter within 30 minutes; Edward
Relf, the Founder of Laundrapp
and a renowned digital disruptor;
and Sarah Wood, co-founder of
social video tech company, Unruly,
and one of the most inspirational
women in business today.

Google’s Digital Garage is back;

a specially crafted zone focusing on
teaching essential digital skills.

The Garage’s digital experts

will provide free training to

SMEs and individuals looking

to grow their business, careers,

or confidence online. This will

be a great opportunity to gain
confidence, learn how to make your
website stand out and improve
your digital presence through social
media, online video, and Google My
Business. Visit www.gbbs.co.uk to
register for your free place today.

As well as Google, for two days
The Business Show will be home
to a multitude of other blue chip
companies, including KPMG, E.ON,
Yell Business, Sage, Exact, Aetna,
SAP, Microsoft, Dell, BUPA, Xero,
Virgin Trains, Guardian, and Real
Business.

The event’s exclusive seminar
schedule of over 250 sessions
provide a rich stream of education
and insight into a variety of
industries. Each session is
delivered by an expert speaker
with a distinguished background
in their field, providing the latest
technology, information, and
solutions which can assist on


http://www.gbbs.co.uk
http://www.gbbs.co.uk/

THE GREAT BRITISH BUSINESS SHOW

a multitude of levels. The scale

of topics their schedule covers

is fantastic; every facet of each
industry is analysed and brings
with it a mass of detail, from the
marketing and funding of different
ventures to the changing role of
technology in business.

The line-up of masterclasses will
enlighten visitors on the hottest
topics that all SME owners and
entrepreneurs need to know
from branding, maximising your
cash flow, digital marketing and
scaling your business and 170
fantastic others on offer. Each
one is presented by an industry
leading expert, including KPMGC and
Google, delivering an abundance of
advice that will assist businesses to
achieve a greater level of success.
The schedule provides something
for everyone, bringing with it a
profusion of information that cross
a number of issues and challenges
faced by the contemporary
business owner.

(/4

\
036

2\ g L
Ny

V"’

D

THE

L

There are numerous live and
interactive features to engross,
entertain, and educate visitors,
including the always popular Angels
Den, a Dragons’ Den style feature
where aspiring entrepreneurs
compete to win vital investment
from a wealthy business angel;
Speed Networking, a series of
intensive sessions of two-minute
mini-meetings where you could
meet your next supplier, investor,
or business partner; Business
Connections, which presents an
easy and efficient way for you to
reach out to tens of thousands of
visitors who are every bit as serious
about their business as you are
about yours; plus much more.

The event’s networking
opportunities are second to none.
When you consider that thousands
of budding entrepreneurs and
business leaders are meeting under
one roof, the chances of meeting a
new contact are sky high. Features
such as Speed Networking and

BUSINESS
SHOW016

N
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4Networking are amongst the
interactive workshops designed to
give you the best opportunity to
bolster your contact list.

There’s also The Migrant
Business Show, London’s leading
business event supporting migrant
entrepreneurs, and YBC Street (Your
Business Community), the fastest
growing business community in
the UK.

Business Startup, The Business
Show’s long-running sister show,
will attract around 10,000 of its own
visitors who are looking to launch
their own business or have been
running an enterprise for less than
24 months. Having a world class
selection of speakers, seminars,
interactive workshops, 1-2-1
advice sessions, and networking
opportunities all under one roof
is an unmissable prospect for any
owner of a fledgling business.

Once again, The Business
Show will run alongside Going
Global, the event specifically

OCTOBER 2016 )

BUSINESS
STARTUP

designed for companies looking
towards overseas expansion; and
the Foreign Direct Investment
Expo, a brand new event which
connects the world’s most dynamic
and prosperous investment
opportunities with the most
ambitious and innovative investors
and business owners.

H The Business Show and all its
sister events takes place on the
17th and 18th of November 2016
at Olympia London. Tickets are
completely free and allow visitors
to gain access to each of the
aforementioned shows. For more
information on the show, visit
www.greatbritishbusinessshow.
co.uk.

If you're interested in exhibiting
at Europe’s premier business
event, phone Event Director Nick
Woore on 0117 929 6083, or you
can email him at nick.woore@
prysmgroup.co.uk.

Welcome to the world's largest
marketplace of businesses for
sale — Find yours...

BORN OUT of one man’s need to sell
a business, BusinessesForSale.com
started in the mid-1990s as an online
bulletin board.

Since those early days
BusinessesForSale.com has grown
into a truly global service that
connects over a million business
buyers and sellers each and every
month.

For 20 years the site has been
helping business brokers and private
sellers market their listings. From
cafes to construction businesses,
some of the most exciting business
opportunities have included the
makers of Big Ben’s clock, a Chinese
toll road, a crocodile farm in Thailand
and even a tropical island!

Natalie Greenfield bought an
online gardening business after
finding it listed in 2008 and then
used BusinessesForSale.com to sell
itin 2010.

She says, “Because we found
Plantabox on BusinessesForSale.com
that was our reason to go back to it.
As far as | can recall it was easy to
use, easy to enter all the information.”

“BusinessesForSale.com
has grown into a truly
global service that
connects over a million
business buyers and
sellers each and every
month.”

Tim Warner sold one of the
branches of his education business
Educ8 and liked the site so much he
went back to list a second business
for sale.

“It took approximately 3-4
months before we had a buyer and
in that time we had around 10 -15
email enquiries via the site.”

He added, “we used it again,
because we had another business
for sale. | did dip my toe in the water
and try an alternative site and we
had very few enquiries come back
fromit”

The site lists over 68,000 business
opportunities in 130 countries.

BI.ISi“ESSESFOI‘SBlE.(O:TI‘%*

We help more than
1,500 owners sell their
businesses every month

“Within days of posting | had lots
of interest from real buyers and
within a few weeks | had sold the

o ormer oW W
roddler snoe

business. Incredible!”

Sell online now

Free trial available

[Click/tap for more info]
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VIRGIN MEDIA BUSINESS

ULTRAFAST BROADBAND -
THERE’S MAGIC IN THE CABLES.
WHAT COULD YOU DO WITH
ALL THAT SPEED?

Virgin Media Business’ ultrafast broadband
certainly sets out to be different.

BROADBAND 100-BUND LE

Helps you get the essentials running like

1 OO clockwork and up your online presence
BUNDLE in new ways. Bandwidth up to 100Mbps.

BROADBAND

BROADBAND 200 BUNDLE
BROADBAND ) K

Might be several times faster than what-you
200 have now, with huge capacity for growth and

BUNDLE digital innovation. Bandwidth'up to 200Mbps:.
mith speeds of up to 300Mbps it seeks
EROADBAND BROADBAND 300 BUNDLE to deal with everything you throw at it.
SOO The u!timote level of our new and ‘extreme Multi-task between apps and video streams
experience of the Internet. Bandwidth up while copying massive files and securing
BUNDLE to 300Mbps. updates and backups.

What makes the difference? It’s all down to
.................................................................................................. POCSISS teehnolegy. Avoidingl Mpehe bl
tech riddles, it simply means that the cables

Call 0808 2317013 or visit run right nto your business.

virginmediabusiness.co.uk/ultrafast R

too — so you get more of the speed you

tO VieW OUI" ICIteSt OfferS. signed up for.
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But there’s no point having all that

says Matthew Hill, IT Administratc
Gardinia Windows. And Gardinia i
young, digitally-born startup in Lond
It's a UPVC windows, spares and part:
company in Huddersfield.

What ultrafast means to them is the ability
to exploit a catalogue so large that it’s in
demand the world over via ecommerce. And
it's enabling them to double in size each year.

*VIRGIN MEDIA CABLED AREAS ONLY. Speeds referred to are download speeds. All pricLs
Minimum cost of install is £50 per site, excess construction charges may apply. Legal stuff
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Business trips aren't just an excuse to try

out the local tipple. We look at how business

owners can get the most out of such trips.

SIXTY-SEVEN per cent of those
who travel for business have said
that they often work while in their
hotel rooms, so it comes as no
surprise that 77 per cent think that
free internet is important when
booking accommodation.

Flight delays are cited as the top
grievance about business travel,
closely followed by security-related
delays at airports.

Travelling for business is often
not as exotic as it sounds though,
especially for those affected by
jetlag on long haul trips. And of
course, it’s not an excuse for a
knees-up, although if you are on a
business trip to China, a visit to a
karaoke bar will almost definitely
be on the cards. The pastime
plays a central part in interactions
when establishing good business
relationships. It supposedly helps
to bridge language barriers and
puts everyone in a relaxing mood,
although this might not be the case
if you are tone deaf and is probably
the reason why copious amounts of
alcohol is consumed.

Seeing double
If you regularly travel for business
then you might want to buy
two suitcases and duplicate the
contents. Packing and unpacking
can be quite time consuming,
especially if you are rushing from
one continent to another. It will
minimise the risk of you forgetting
something. We've all done it haven’t
we, arrived at our final destination
and realised we have left our
contact lens solution at home, or
shock horror, our phone charger.
However, if you do buy two
cases, two sets of clothes and

two sets of toiletries, it still won't
mean that they are tax deductable.
Although you can argue that you
have bought the items solely for
business purposes, the costs

would not be incurred wholly and
exclusively for the business. Clothes
are not allowable business costs,
except protective clothing and
uniforms, as clothes “are needed for
warmth and decency”.

Pack it in

Always remember to put your
phone and laptop charger in your
hand luggage too, so if your case
happens to go missing, you won't
come unstuck and have to try and
find suitable chargers. Better still,

if you can fit all of your belongings
into one case/bag that fits the cabin
dimensions (as a general rule the
dimensions of your hand luggage
must be no larger than; 56cm long x
45cm wide x 25c¢cm deep, although
you should check with individual

airlines) this will save you some
valuable time as you won't have to
hang around the carousel waiting
for your case to appear. You will

be able to hop in a taxi and head
straight to your meeting or hotel
instead.

However, if you are on a lengthy
trip and have no choice to take a
case that will have to go into the
hold then you might want to seek
out a courier. The old cliché, time
is money is certainly true among
the world of business. If you have
tight schedules to stick to and have

“If you are flying
business class you
should make the most
of the bed and the
pyiamas too so you
will be able to get a
few hours of shuteye.”

meetings to attend shortly after
landing at your destination, then

it might be worth getting your
luggage sent to the hotel where
you are staying using a courier.
Obviously there is a cost in this, but
it is worth considering as you have
to pay to put luggage in the hold
anyway.

Sitting comfortably

Back in the day free upgrades to
business class were possible. All you
had to do, so we have been told,
was dress smartly and be polite
when checking in, but that is no
longer the case. Free upgrades are
few and far between nowadays.

But travelling business class is not
necessarily a luxury, as it means you
can work while flying and of course,
get a decent sleep so you arrive
refreshed and ready to do business.

If you fly regularly then it is worth
joining frequent flyer schemes, as
some offer upgrades when you get
to a certain points limit.

Also if the flight is overbooked,
which can happen a lot if you fly
to popular destinations, then the
computer will search for passengers
with a hefty number of points and
offer them the upgrade as they
want to retain customer loyalty.

If you are planning on flying
economy you should always pick a
seat on a row of three that has one
seat already reserved.

Itis unlikely that they will have
selected the middle and if you avoid
that too, that middle seat will be
one of the least likely to be occupied
if the plane is not full, so you will
have more room.”

If you are flying business class
you should make the most of the



bed and the pyjamas too so you
will be able to get a few hours of
shuteye.

Private eye

If you are travelling with several
members of your team then it
might be more cost effective to
charter a private jet.

The cost depends on a number
of factors including the distance,
location, timing and what type of
aircraft you would like to fly in.

A two-day return flight on a small
jet to Europe will usually set you
back anything between £4,000 and
£12,000.

One of the main benefits of
travelling via private jet is the fact
that you can be up in the air with
just ten hours notice.

“You can be in the air within 20
minutes of arriving at the airport
and have the privacy and comfort
to continue working en-route,
making stops at locations often
inaccessible by commercial airlines,”
he explains.

What expenses qualify for
relief?

The most important thing to
remember when travelling for
business reasons, whether it is you,
or one of your employees, is to keep
all receipts. You can get tax relief
on the necessary costs of business
travel such as public transport fares,
hotel accommodation, parking

fees and business phone calls. You
won't be able to claim tax relief for
anything that is not directly related
to a business journey though,

such as private phone calls or
newspapers.

Location, location, location
When you are in an unfamiliar
country it can be difficult to try
and work out how long it will take
you to get from the hotel to where
you need to be, and no one likes a
latecomer do they?

Ensure that your hotel is located
closest to where you need to be for
the majority of time during your
stay.

Check that your hotel meets your
individual requirements and offers

“If you are travelling
with several members
of your team then it
might be more cost
effective to charter

a private jet.”

all the facilities that you might need
during your stay. Business hotels
are classed as business hotels for a
reason.

Take into account hidden costs
such as travelling time and taxis
which can soon mount up if your
hotel isn't located close to where
you are needed for business.

Try staying in the same hotels if
you visit somewhere on a regular
basis. If you always tip, be polite and
show a genuine interest in the staff
they will eventually upgrade you
from ajunior to a full suite.

Open to offers

If you stay in the same hotel
several times a year then it is
worth getting in touch with
the sales team to see if you can
negotiate a better rate.
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Explain what you will need and
how frequently you are likely to
stay and negotiate a preferential
rate with them. Hotel groups
employ many sales people tasked
with finding new business guests
for them. Your call will be greatly
appreciated.”

Some hotels still charge for
Wi-Fiand at average costs of
around £10 per day, it can end up
costing a small fortune, especially
if you are on a lengthy trip.

You can try and choose hotels
that offer free Wi-Fi, but if you
need to stay near to a certain
location and there is a charge
for Wi-Fi, it is worth speaking
to the duty manager to see if
you can come to a compromise
about the cost. After all, if you
don’t ask then you don't get.




J“Transfurmifg

: M Are you looking to optimize

: costs and hire remote contractors? :

¢ Transformify makes global

i outsourcing easy. A B2B platform
i connecting contractors and

i businesses worldwide, managing

: end - to end invoicing, payments
i and legal arrangements. Pay only
¢ if satisfied by the quality of work.
: Downsize or scale your business

i overnight. Access to the best

: talent regardless of the location.

: Transformify is a Guinness World
: Record Holder and has registered
: contractors from 90 countries.

] Offer to members .

i 2% discount over the life of the

: contract for all hired contractors.
i Unlimited free postings to

¢ Transformify Blog to boost SEO

: rating, create bank links and cut

i marketing costs.

: Contact
: office@transformify.org
: www.transformify.org/blog

&= SoftwarePlanet
: === Group

M Software Planet Group (SPG) is
: a bespoke software development

: company. Established for 16 years

: and with over 120 developers, QA
i engineers and UI/UX designers

: we have the expertise and

: resources to meet your software
i development requirements. SPG
: delivers quality assured new

: services and products quickly

: to market. By redesigning,

: integrating and optimising your

: software we maximise your

: applications ROI. Our ability to

i automate business processes and
: share data enhances productivity
: and customer satisfaction.

| Offer to members '

i SPG would like to offer a FREE
* half day consultation to all LCCI
i members to review current and

: future software requirements. We

i also offer a 15% reduction in our

i standard tariff to all LCCl members :

i - quote LCCI16

: Contact

: To arrange your free consultation
: or to learn more about SPG and

: take advantage of the reduced

: rate for members call +44 1483

: 824 378 or email request@

: softwareplanetgroup.com

ELEVATE

raising your business

DAt Owadally and King we always

¢ look for ways to help clients

: improve their businesses. We are
. therefore pleased to announce

: the launch of ELEVATE. ELEVATE
¢ is a combination of 24/7 cloud

: accounting , easy to access real-

: time information and business

: coaching, supported by 26 years’
: of accounting expertise. This

: powerful combination will take

: your business to the next level.

i Modern accounting isn't just

¢ about crunching numbers, but also

i about offering ongoing support
i to ELEVATE your business.

* We would like to offer LCC

: members £300 of Cloud

: Accounting and Business Advice
: for FREE when they signup to a
: one year Elevate Gold Package.

i Contact

: Please visit

: www.elevate-accounting.co.uk or
: call 020 3096 0306 or e-mail us at
¢ info@elevate-accounting.co.uk

. Offer to members
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IMPERIAL
VENUES

: Il Imperial Venues offers more

1 than 200 flexible conference and
: event spaces in central London.

¢ From meeting rooms and historic
¢ listed townhouses to classrooms
and lecture theatres, we cater

: for all events and budgets. This

. festive season celebrate in style

¢ with Imperial Venues’ Christmas

: party packages, starting from

: just £45pp*. Packages include:

: e Exclusive room hire

: o Glass of fizz on arrival

: o Three-course dinner

i o Half bottle of wine per person

i o Coffee and mince pies

| Offer to members

: Save 15% on your Christmas party :
¢ with Imperial Venues when you ]
: book before 31 October. Simply
: quote LCCI-OCT when booking.
: *Price excludes VAT

: Contact

i T: +44 (0)20 7594 9494

: E: venues@imperial.ac.uk

: W: www.imperialvenues.co.uk

Imperial College
London

If you are a member of LCCI with an offer for other members, contact Jo Cass on: 020 7203 1713 or membersoffers@londonchamber.co.uk

: M mycoocoon represents

: the optimal wellness solution

: combining ancestral beliefs with
: cutting-edge technology. Open

: the doors of our well-being pop-up :

¢ in Soho and discover a stress-

: reducing experience thanks to the
i energy that colour transmits. It's

¢ aimed at relaxing, rebalancing and
i re-energizing your mind & body.

* mycoocoon also offers customised :

i services for hospitality, spas,
corporates, brands and events.

: Offer to members Offer to members

: mycoocoon Special Offer to

: LCCl members - October

1 Book your colour immersion

: experience @mycoocoon well-
i being pop-up in Soho. Get 10%
i discount. By appointment only.

: Contact

. Info & Booking

: welcome@mycoocoon.com
{ wWww.mycoocoon.com

Yeur serviced apontment experts

M SilverDoor is the world's leading

: serviced apartment agent. We
provide access to over 160,000

: serviced apartments, in 545 cities,
: across 85 countries. Our serviced
: apartment experts understand

. the market better than anyone

: else and use their unrivalled

: knowledge to provide a service

: tailored to each individual client.

: As the biggest booker of serviced
i apartments in the world, we

* negotiate the best possible rates
for our clients, helping them to

i make the most of their budgets.

Companies are choosing serviced
: apartments over hotels as they

: provide more space and flexibility.
: Contact us to arrange a viewing of
: any London property with one of

¢ our serviced apartment experts -a

i service usually reserved for long-
: term clients.

: Contact

¢ email@silverdoor.co.uk
* +44 (0)20 8090 8090
: www.silverdoor.co.uk

SilverDoor

BEE by sky tges
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: I IGNITE YOUR EMPLOYEES

1 - BOOST YOUR PROFITS.

: For decades Dr. Simpson has
studied the habits, processes and
: behaviours of “lucky” people.

i He discovered one important

i thing: luck is not random. Dr.

: Simpson’s unique system, Get

¢ Lucky Now, leverages seven simple :

i steps to ignite your unconscious
1 mind. It has been used by some
: of the top names in business,

i sports, and professional poker,

¢ unleashing massive confidence,

: creativity, and flow, delivering

: outstanding results fast.

: Offer to members

i Free 45 minute check up at the

i Royal Society of Medicine or your
: office with Dr. Simpson. What

i could you be doing right now

: to attract more luck into your

: business, ignite your employees,

i and boost your profits? Nothing to :

 lose, and everything to gain.

: Contact

¢ Caroline Simpson

: 07770 943 868
carolinesimpson?@gmail.com
: www.drstephensimpson.com

Perfect Pitch

: [ Need more qualified leads? Try
¢ telemarketing with a difference!

* We are a UK-based award-

: winning Telemarketing and Sales
: Training consultancy and use

: our team of Professional Actors

: and Salespeople to sell what you
: do best. We specialise in Lead

i Generation, Appointment Setting,
: Delegate Booking, and Business

: Services Training. No setup fees,
long contracts, or hidden costs.

: Offer to members

i 10 % off the cost of your first 100
. hours of telemarketing. Valid until
November 30th 2016.

: Contact

i Tel: 0207 871 2913

: Email: ben@ppitch.co.uk
i www.ppitch.co.uk
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http://www.exportmaster.co.uk
http://www.exportmaster.co.uk

WORLD-CLASS
COMFORT

we're reaching further to make your flight truly memorable.

www.vietnamairlines.com VietnamAirlines @

REACH FURTHER





